











NUSOY 


RETAINS 
THE JUICES 
e 
GIVES GREAT 
BINDING 
POWER 
* 
GIVES REDUCED 
SHRINK 
e 
IMPROVES 
FLAVOR AND 
APPEARANCE 











BLINDFOLD BUYING! 


Put Your Binder Purchases ona 


Guaranteed Basis with NUSOY! 


Guaranteed binders have not been ordinary—it remained 
for NUSOY to blast old traditions with a perfect binder 
backed by the broadest guarantee you’ve ever seen— 
“NUSOY must make good or we will!” 


Use NUSOY in meat loaves, stuffed sausage, chili con 
carne and all other sausage specialties. It gives unex- 
celled results in every instance because it has tremendous 
binding power; because it permits the use of larger quan- 
tities of frozen and non-binding meats. It retains the 
juices. It reduces shrink. It improves the quality, flavor, 
appearance and sales appeal of any sausage product. 


Order a bag of NUSOY today! Use it with full con- 
fidence that its small cost will be repaid many times 
through increased yields and higher profits. Write! 
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AMERICAN SOYA F 
PRODUCTS CORP. | 


Evansville, Indiana, U. S. A. 


Copyright, 1935, American Soya Products Corp. 














“WE RECOMMEND IT 


... without reservation to anyone in 
the market for this type machine”’ 





U.S. Gev's Inspected Estab. No. 316 


THE WEBB PACKING COMPANY 


WHOLESALE 


BEEF AND PORK PACKERS 


Vv SAUSAGE MANUFACTURERS 
‘ Salisbury, Maryland October 20, 1934. 


Phones No. 1310 and 1311 


tm ee mae 


John &. Smith's Sons Coe, 
50 Broadway, 
Buffalo, Ne. Ye 


Gentlemen: 

The effeciency, economy and practicability of your 
"Buffalo" stuffer has been proven to us by two years of conetant 
service. 


We recommend it without reservation to anyone in 
the market for thie type machine. 























To say that we are well pleased, is to exprees 
mildly, our entire satisfaction. 


Youre very truly, 


THE WEBB 7“ COki PANY 


X 
President. 





Equipped with the leak-proof SUPERIOR piston 
Made in 6 sizes... air or hydraulic 


“ BUFFALO” 


AIR STUFFER 
JOHN E. SMITHS SORS CO. 


BUFFALO, N.Y., U.S.A. 


Manufacturers of “BUFFALO” Sausage Machines and Packing House Equipment 


Chicago Office: 4201 S. Emerald Ave., Phone Boulevard 9020 
% Western Office: 1316 E. Slauson Ave., Los Angeles, California 
Canadian Office: 189 Church St., Toronto, Ontario 





ire’ Salt Sears 
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gan EA a RE ee De ES RS 


Ordinary wrappers 
De eee ee DON'T act like this? 


ing is the firm of Adolf Gobel, Inc. 


Always on the lookout for ways they can 
boost the standard of their products and 











the hearts of housewives. For these 
qualities, Patapar has been chosen as 


the wrapper for many of Adolf Gobel’s 
uphold their traditions of quality, this pork products. 


famous house has experimented with We invite you to make a thorough test 


many types of wrappers. Patapar has of Patapar and will gladly furnish 
withstood all tests. There is no danger samples...Write to Paterson Parchment 
Paper Company, Bristol, Pennsylvania. 


Sales Branches: 120 Broadway, New 
It is pure, odorless and tasteless. It makes York; 114 West Washington Street, 


a clean sanitary package that will win Chicago; 74 Rincon Street, San Francisco. 


Patapar 


B80. Ut PAT One 


THE POPULAR NAME FOR PATERSON VEGETABLE PARCHMENT 


of this sheet going to pieces. It is 
INSOLUBLE as well as GREASE-PROOF. 
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Daily Market Service 
(Mail and Wire) 


“THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tal- 
lows and greases, sausage ma- 
terials, hides, cottonseed oil, 
Chicago hog markets, etc. 


For information on rates and 
service address The National 
Provisioner Daily Market Serv- 
ice, 407 S. Dearborn St., Chicago. 
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er 9 
itv! 
Pag opportunity! 
i- 
ll 
23 An opportunity for better product, 
“ increased sales and higher efficiency. 
12 
Take advantage of your opportuni- 
13 ties! Build your ham boiling oper- 
17 ations on a firm foundation to in- 
19 sure lower costs and higher profit. 
Build as leading packers all over 
20 the world build—use Adelmann 
Ham Boilers! 
: ae THE MODERN METHOD 
16 Adelmann Ham Boilers have un- 
16 usual and exclusive features, with Means not only modern equipment but modern prac- 
17 demonstrated practical advantages. tice. That’s why you need this revised booklet. It 
16 Elliptical springs, self-sealing and shows how to properly close the aitch-bone cavity, 
is non-tilting cover, simplicity of how to get proper results from ham boiling equip- 
operation, easy cleaning and long ment and many other help- 
44 life—all contribute their part toward ful hints. Gives complete 
$ successful results. information about Adelmann 
bs Adelmann Ham Boilers are made of Washer, Foot Press, Luxury 
Cast Aluminum, Tinned Steel, Loaf Containers, Prest-Rite 
Monel Metal and Nirosta (stainless) Molds, etc. Many illustra- 
Steel. The most complete line tions. Gives trade-in values 
available. Liberal trade-in sched- of old Ham Boilers! 
ules make it profitable to dispose of 
Page worn, obsolete equipment in favor WRITE FOR YOUR 
. 39 of new Adelmann Ham Boilers. COPY TODAY! 
an 
3 ADELMANN-—“THE KIND YOUR HAM MAKERS PREFER” 
3 : Tion 
ve 
Office and Factory, Port Chester, New York 
- 41 CHICAGO OFFICE: 332 S. MICHIGAN AVE. 
European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
43 Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
r Canadian Representative: C. A. Pemberton & Co., Ltd., Toronto, Ont. 
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“HALLOWELL 


Packing Plant Equipment 








“Hallowell” Trolleys, Hooks, etc. 


The border around this ad gives a 
fair though incomplete idea of the 
extensive line of our “HALLOWELL” 
Packing Plant Equipment. It should 
not be overlooked, however, that the 
“HALLOWELL” Equipment pos- 
sesses a great many novel and de- 
cidedly outstanding features of 
improved design, and in addition 
that it is of the same high quality 


as our other nationally known 


*“HALLOWELL” Products. 


Be Sure To Get Our Packing Plant 
Equipment Bulletin 449 








STANDARD PRESSED STEEL CO|@ 


= 
BRANCHES 


BOSTON JENKINTOWN, PENNA. 





BRANCHES 


DETROIT ° iT 
Box 550 one 
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..and it’s a man’s-sized 
job for us all 


5 a sign like this on every store window in 
the country — for the manufacturer who’s smart 
enough to know it’s there. 


What does it mean? Just this: 


“You can’t sell any more than we retailers manage 
to sell for you. Don’t just sell to us — help us sell 
our customers. The better job you do, the more 
money both of us will make.” 


Your biggest need — your biggest opportunity — are 
in the field of retail merchandising. Has it occurred to 
you that the American Can Company should be in a 
position to help? Indeed, what more logical source of 
information about marketing packaged goods, than a 





Why does American Can Company concern itself with 
problems of retail merchandising? 
Our reasons are the same as yours. We cannot sell more 


packages than you sell for us—yox cannot sell more than 
the consumer buys. The consumer is our common goal. 
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company with such wide experience in building suc- 
cessful packages and displays? 


The modern package — the modern point-of-sale dis- 
play —are more than so much fibre or metal. They are 
selling tools — to speed the flow of goods where retailer 
and consumer meet. To build them successfully we 
have had to study marketing. We have had to know 
what goes on in retail stores, and in consumers’ minds. 


You have a marketing problem? —or believe your 
product could move faster than it is doing at the present 
time? Drop a line to the Sales Promotion Department 
of the American Can Company, 230 Park Avenue, New 
York City—possibly we can help. Whether or not your 
problem concerns packaging and display, we should be 
glad to talk it over w:ta you and contribute what we can. 


AMERICAN 
CAN COMPANY 





ere’s a line of 








Dry Sausage 


that is really 


COMPLETE 


Very few dry sausage houses, indeed, offer a full and 
complete line. The Circle E Provision Co. is one that 
does. 


In this industry, firms handling the Circle E line have 


PRODUCTS a distinct advantage in that purchasing, bookkeeping, 


shipments, records, etc., are simplified. 
E Gothaer 

E H/C Summer 

Thuringer H/C 
Summer 


B/C Salami Established a great many years, Circle E success is 
(all grades) 


E Milan 
Crescent Milan 
E Peperoni It will pay you to get full details. Write today. 
E Prosciutti 


Then too, the quality of Circle E products is of the 
business-building variety. Reorders follow sales as 


naturally as night follows day. 


founded upon the success of our customers with 


Circle E products. 


E Capacola 

Capacola, Dolee Attractive Offer to 

E Alpino i 

E Genoa Jobbers and Distributors 

Crescent Brand Genoa 
E Sicilian 


E Export Nola 


Even a quality line must provide a fair profit 
if it deserves handling and sales effort. Circle E 
offers an arrangement and prices which will 


please you. Send today for facts and prices. 




















Circle E Provision Company 
UNION STOCK YARDS - - CHICAGO, ILLINOIS 
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Do Business and Agriculture Want 
a Government Dictator? 


RODUCERS of agricultural products, proces- 

sors and retailers joined this week to bring to 
the attention of the Committee on Agriculture of 
the House of Representatives various points in the 
proposed amendments to the Agricultural Adjust- 
ment Act (HR 5585—S 1807) which would give 
to the Secretary of Agriculture tremendous powers 
over the whole agricultural industry—including 
livestock and meats—and over industries handling 
products competing with those of agriculture. 


mittee will hear agricultural and business repre- 
sentatives opposing them. One such—Dan Case- 
ment, well-known cattleman—has already made 
public his views, which appear on another page of 
this issue of THE NATIONAL PROVISIONER, as do the 
views of the head of the retail meat trade in the 
United States. (See pages 23 and 44.) 


Attitude of the AAA 


Administrator Davis in his appearance at the 





Producers of grain, 
dairy products, livestock, 
processors of virtually all 
agricultural products and 
retailers sought an op- 
portunity to appear and 
give reasons for their 
opposition to the vast and 
dangerous grants of 
power contained in the 
amendments. 


For and Against 


The first day of the 
hearings, which began on 
February 26, was taken 
up by the Administrator 
of the Agricultural Ad- 
justment Act, Chester C. 
Davis, who explained the 
proposed legislation. Fol- 
lowing days were given 
to questioning the Ad- 
ministrator on various 
phases of the proposed 
legislation. 

Following presentation 
of views of those favoring 
the amendments the com- 








What Government Can Do to Meat 
Industry Under the Proposed 
AAA Amendments 


If 50 per cent of those in any branch of the 
meat industry sign a marketing agreement the 
Secretary of Agriculture can impose a license on 
every one in the trade under which he might 

Fix prices of livestock, 
Regulate livestock quotas, 
Fix prices of meat products, 
Regulate sales quotas. 

Or do anything else he thought necessary to 
carry out terms of the law. 

If no marketing agreement is reached, the Sec- 
retary may write one of his own, and impose 
licenses if the president approves. 

Such a license gives him access to all books, 
papers and records. 

License may be imposed on any packer, meat 
processor, wholesaler or retailer, whether he 
agrees to it or not. 








hearings outlined the ob- 
jectives of the act, de- 
claring that it would be- 
come an effective instru- 
ment of business recov- 
ery, “not so much for the 
food handling and manu- 
facturing trades, which 
have looked after them- 
selves very well,” but 
for that part of busi- 
ness which needs sus- 
tained farm purchasing 
power. 

He argued that pro- 
posed amendments did 
not expand powers of the 
Secretary of Agriculture 
beyond a point where the 
courts could not protect 
individuals against mis- 
use. The Secretary of 
Agriculture already had 
the power to issue li- 
censes “which do not 
obviously and exclusively 
eliminate unfair trade 
practices or charges,” but 
since this had been ques- 




































tioned by federal courts, the amend- 
ments would clarify this point. 


He answered rumors that innumer- 
able businesses might be licensed by 
saying that “the license applies only 
to those processors or handlers who are 
eligible to sign the agreement, and con- 
tains only provisions proposed in the 
agreement. This would eliminate all 
business men except those directly in- 
volved in the marketing plan.” He also 
emphasized that the Secretary had no 
right to license individual producers as 
producers; no such power was desired. 


Wants Teeth In It 


He declared that unless a license can 
be used to bring a recalcitrant majority 
into line, marketing agreements are no 
more effective than plans depending on 
voluntary cooperation. He said °issu- 
ance of licenses would not be arbitrary, 
but would follow these lines: first, a 
marketing agreement would be pro- 
posed, hearings. held, and those eligible 


as parties would be given opportunity 
to sign; second, the license would be 
issued after the Secretary of Agricul- 
ture had found that the refusal of some 
to sign would work to the disadvantage 
of producers; third, the President would 
have to approve the license. 


He explained that payments of bene- 
fits to producers “in kind’”’ would be the 
means by which the government could 
accumulate surpluses in years of over- 
production, and pay producers in kind 
for limiting production in ensuing 
years. In answering questions of com- 
mittee members he indicated that 
funds derived from processing taxes 
might also be used to finance removal 
of surpluses from foreign markets. 


Industries engaged in processing all 
types of agricultural products, acting 
as an Agricultural Industries Confer- 
ence, have formulated views of those 
opposed to the amendments, which are 
summarized as follows: 


Dangers to All Business in Powers Pro- 
posed Under AAA Amendments 


T IS doubtful whether any proposal 

ever brought forward in this coun- 
try from a responsible source exceeds, 
in breadth of potential authority 
granted, the powers contemplated in 
proposed legislation now before Con- 
gress which would apply to all proces- 
sors, distributors and handlers of all 
agricultural commodities and their de- 
rivatives and competing commodities. 


There are at least 100,000 processors 
and manufacturers who would be sub- 
ject to licenses under the provisions of 
the proposed amendments. In addition, 
the amendments would include within 
their scope a total of 62,500 wholesale 
establishments engaged in the handling 
of only one or more of the basic agri- 
cultural commodities and competing 
commodities. 

Broadly interpreted, the act would 
also include retailers of these same com- 
modities, which would add 911,000 to the 
number subject to licenses, making a 
grand total in excess of one million pos- 
sible licensees. It would include essen- 
tial elements in rural life—embracing 
country grain elevators, cotton ginners, 
cotton warehouses, country feed dealers, 
truckers, milk and cream stations, co- 
operative creameries, local dealers, 
wholesalers and storage warehouses, 
etc. 


Covers All Manufacturing 


These figures do not include other 
known and unknown processors, manu- 
facturers and handlers who perform 
some manufacturing, processing or 
handling function in which these com- 
modities form one or more of the com- 
ponent materials used, nor do they in- 
clude wholesalers and retailers of such 
other manufactured or processed com- 
modities. 


In fact a broad interpretation of the 


Page 12 


proposed amendments would bring with- 
in their scope practically all manufac- 
turing establishments in the United 
States with the possible exception of 
iron and steel and a few isolated other 
kinds of plants. 

It would be entirely possible for the 
Secretary of Agriculture to license and 
otherwise control such things as paper 
and paper products, tires and tubes, 
automobile upholstery, sporting goods, 
electrical equipment, distilleries, brew- 
eries, soft drink manufacturers, boots 
and shoes, clothing, chemicals, mat- 
tresses and bedding. 








New Processing Tax 
Program 


Indications of a revision of processing 
taxes, to include cattle, sheep and butter 
fat as well as hogs, were given in a 
statement made by Secretary of Agri- 
culture Wallace at Washington on 
February 27. 

In a conference with cattle producers 
he outlined a program for control of 
livestock production through processing 
taxes on all livestock and on such live- 
stock feeds as corn and barley. 

He said that a study of percentages 
of corn normally used as feed now war- 
ranted processing taxes on the follow- 
ing scale: 

Hogs, $1.25 per cwt. 

Cattle, 30c per cwt. 

Sheep, 40c per cwt. 

Butter fat, 1%¢ per lb. 


No indication of the rate of tax on 
corn and barley was given. 








This legislation, consisting of pro- 
posed amendments to the Agricultura] 
Adjustment Act, was introduced on 
February 12th at the request of the 
Agricultural Adjustment Administra- 
tion by Senator Smith, Senate Bill 1807, 
and in the House on the same day by 
Representative Jones, as House Bil] 
5585. 


Competing Products Included 


Applied literally and to the full ex- 
tent of the powers contemplated, the 
amendments would give the Secretary 
of Agriculture control not only over the 
destinies of hundreds of industries 
processing and handling agricultura] 
products and derivatives thereof, but 
also over the destinies of thousands of 
those dealing in these and competing 
products. Thus, a great percentage of 
the nation’s businesses, big and little, 
would be subject potentially to the vir- 
tually unlimited control of a political 
appointee. 


Stripped of their legal verbiage and 
expressed in simplified language, the 
legislation, if enacted into law, would 
confer the following powers: 


License Without Consent 


1. In addition to present provisions 
for licensing to eliminate unfair prac- 
tices that tend to prevent accomplishing 
the aims of the act, the legislation 
would permit the Secretary of Agricul- 
ture to license, with or without their 
consent, processors, distributors, han- 
dlers and indirectly even growers of any 
agricultural commodity or product 
thereof or competing commodity, sub- 
ject only to the following limitations: 

The licensing must be for the purpose 
of making effective any marketing plan 
set forth in any marketing agreement 
signed by the Secretary with persons 
handling “not less than 50 per cent of 
the volume of business in the respective 
classes of industrial or commercial ac- 
tivities specified in such agreement.” 

Thus, the will of only 50 per cent of 
an industry by volume could be imposed 
on an entire industry; in other words, 
this would enable the big to disfran- 
chise the small. 


Dictator of Business 


2. The legislation would permit the 
Secretary of Agriculture, with approval 
of the President, to license processors, 
if he deems it necessary, “to make effec- 
tive the marketing plan set forth in any 
proposed marketing agreement on which 
a hearing has been held.” 


Presumably it makes no difference 
who proposes the marketing agreement 
or what “marketing plan” it sets forth. 

If the Secretary likes it, and the 
President approves, processors are li- 
censed, and by the terms of the license 
made to conduct their businesses in 
whatever way the Secretary deems 
necessary “to effectuate” the purpose 
of the act, whether it be to buy and sell 
at prices fixed by the Secretary or how 
to buy, from whom to buy, and to whom 
and how and when to sell finished prod- 

(Continued on page 23.) 
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Meat Packers Show 300 Months 


of Complete Safety in 1934 


ORE than three hundred months 

of complete safety were achieved 
by the 120 packing plants cooperating 
in the safety work of the Institute of 
American Meat Packers during the year 
1934. 

One of these plants, the Field Pack- 
ing Co., Bowling Green, Ky., completed 
the entire year without an accident. 
In fact, this plant has not had a lost- 
time accident since it enrolled in the 
Institute’s safety work in May, 1932. 

The next best record for 1934 was 
scored by the Reynolds Packing Co., of 
Union City, Tenn., which completed 
eleven of the year’s twelve months with- 
out accidents. The Adolf Gobel, Inc., 
plant at Boston, Mass., and the E. W. 
Penley plant at Auburn, Me., were next 
with ten perfect months out of the pos- 
sible twelve. 

There were nine plants boasting nine 
different months of safety, seven scor- 
ing eight perfect months, five register- 
ing seven safe months, five with six 
months each, five with five months, five 
with four each, nine with three months 
each, fifteen with two safe months 
apiece, and finally nineteen plants which 
were able to put but one lonesome 
month in the yearly safety column. 


27 Months Without Accident 
The Interstate Packing Co., of Wino- 
na, Minn., which is included in the list 
of those scoring seven months of safety 
during the year, was setting the pace 
for the field until it had an accident 
on April 18. This terminated a con- 
secutive record of twenty-seven months’ 
duration, and gave the palm of present 

leadership to its rival in Kentucky. 
Importance of safety work in packing 
plants was greatly increased last year 


KEEP BACK! 


Many menhave been injured 
by falling objects when open- 
ing car doors. Pull the 
door from behind and you 
will not get hurt. 
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‘SAFE 


SAFETY DEPENDS 
ON THE WAY YOU 
HOLD THE HAM 
AS WELL AS THE 
WAY YOU HANDLE 
THE KNIFE 


UNSAFE 


by the larger employment totals regis- 
tered—particularly during the summer 
and fall, with their heavy commercial 
marketings of livestock, as well as the 
governmental canning programs for 
emergency relief. Total number of man 
hours worked per year by reporting 
plants climbed from about 176,000 000 
in 1933 to about 197,000,000 in 1934, 
although number of plants reporting 
showed a slight decline. 


Rising along with employment, the 
accident rate for all plants reporting in 
1934 climbed from a minimum of 21 for 
each million hours worked in February, 
to 44 per million hours in September, 
at the height of drought emergencies. 
By the end of the year it had dropped 
to 27 again, but average for the year 
was 29, as compared with 21 for the 
previous year. 


Smaller Plants Had Best Record 


Months of perfect safety, of course, 
were scored more often by plants with 
smaller numbers of employes than by 
plants with larger numbers. Thus 26 
of the 58 plants registering two months 
of safety or more were operating under 
250,000 man hours per year, and 12 of 
the 14 scoring eight months of safety 
or more were in that size group. 


On the other hand, only four plants 
operating more than two million man 
hours per year were able to put two 
months of the twelve in the complete 
safety column, and only one of the four 
was able to make it three months :n- 
stead of two. 


That size is not the only factor in- 
volved may be indicated, however, from 
the fact that the list of plants having 
two or more accident-free months in- 
cludes 11 working from 500,000 to 


1,000,000 man hours, and 11 working 
from 1,000,000 to 2,000,000 man hours, 
and yet only 6 in the smaller group 
working from 250,000 to 500,000 man 
hours. 

In addition to plants already named 
for many months of safety, some of the 
best records within their respective size 
groupings were scored during 1934 by 
the Swift plant at Denver, the Emmart 
Packing Co., Louisville, Ky., the Swift 
Canadian Company, Ltd., plant at Tor- 
onto, Jacob E. Decker and Sons plant 
at Mason City, Iowa, and Dunlevy- 
Franklin Corp., Pittsburgh, Pa. 

Twenty-five member companies of 
the Institute operated during January, 
1935, without a lost time accident and 
either retained or received safety award 
pennants. Accident frequency rate for 
all reporting members in January was 
25 lost time accidents per million hours 
of work. 


Safety Roll of Honor 


Complete list of plants which have 
won the Institute’s safety pennant for 
two months or more during the past 
year is given here. The presence of a 
name on this roll of honor means that 
rules of safety were so carefully fol- 
lowed during the periods indicated that 
not even a finger cut occurred serious 
enough to cause a loss of working time 
on any succeeding day or shift. 


SAFETY PENNANT AWARDS, 1934. 


Continuous Records Extending Back 
to 1932. 


Field Packing Co., Bowling Green, Ky., May, 


1932, to Dec., 1934, incl. 


Interstate Packing Co., Winona, Minn., Jan. 


1, 1932, to April 18, 1934. 
(Continued on page 38.) 
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PACKER DOLLAR SALES UP 


Dollar volume of sales by meat pack- 
ers in the United States to domestic 
and foreign consumers in January was 
the largest for any month since Janu- 
ary, 1931, despite a decline in sales 
tonnage from a year ago and from the 
1929-34 seasonal average, according to 
a survey by the Federal Reserve Bank 
of Chicago. 


Commercial production during the 
month showed a contra-seasonal decline 
of 13 per cent from December and was 
34 per cent less than a year ago, and 
28% per cent below the 1929-34 average 
for the month. Total output, including 
government tonnage, was 16%, 29, and 
23% per cent, respectively, below the 
preceding month, a year ago and the 
average for the month. Employment 
in the packing industry declined 11 per 
cent from December, and pay rolls 
dropped 7 per cent due to ending of 
the heavy government slaughtering pro- 
gram which had required large extra 
forces. 


FINANCIAL NOTES 


Directors of Swift & Co. have de- 
clared a quarterly dividend of 12% 
cents on the capital stock, payable April 
1 to stockholders of record on March 1. 


Oscar Mayer & Co. had a net profit 
of $267,204 after all charges for the 
fifty-one weeks ended Nov. 3, 1934, it 
was announced this week by president 
Oscar G. Mayer. This was equivalent 
to $1.75 a share on the common stock 
after preferred dividends, and compares 
with net of $319,441, or $2.18 a share, 
in the fifty-two weeks ended Nov. 11, 
1933. 


Thos. E. Wilson, chairman of the 
board of Wilson & Co., announces that 
the board of directors at its meeting 
this week declared a dividend on the 
company’s preferred stock of $1.50 for 
the period from Feb. 1, 1935, to April 
30, 1935, payable on May 1, 1935, to 
stockholders of record at the close of 
business April 15, 1935. He also an- 
nounced that the board declared a divi- 
dend on the company’s common stock of 
12% cents, payable on June 1, 1935, 
to the stockholders of record at the 
close of business on May 15, 1935. 


National Leather Company’s annual 
report shows a net loss of $1,088,221 
for the year ended Dec. 23, 1934, as 
compared with a net profit of $1,837,672 
in 1933. Albert F. Hunt, president of 
the company, attributed the unfavor- 
able comparison to the unusual condi- 
tions affecting the hide market due to 
the drought last summer, which caused 
abnormal marketing of livestock and 
the large volume of hides and skins 
forced on the market. 


The Loudon Packing Co., Terre 
Haute, Ind., meat canners, have declared 
an extra dividend of 12% cents in addi- 
tion to the regular quarterly dividend 
of 37% cents on the common stock, both 
payable April 1 to stockholders of record 
March 15. In 1934 the company de- 
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clared three 12% cent extra dividends 
and one 25 cent extra dividend in addi- 
tion to regular quarterly payments of 
37% cents. 


FOOD CODE COLLECTIONS 


Contributions of $608,000 were col- 
lected in 1934 by National Food and 
Grocery Distributors’ Code Authority, 
compared with an expected total of 
$746,000. Delinquency was greatest 
among individual retail stores but this 
was attributed to difficulty in classifi- 
cation of milk and dairy stores and to 
numerous requests for exemption which 
came from small family establishments 
in this class. 


Independent grocery stores with 
meats coming under the code totalled 
115,814, with 261,924 proprietors and 
employees. Chain grocery stores with 
meats numbered 24,924, with 101,270 
employees. Contributions were made on 
the basis of $1 per year per worker. 


CHAIN STORE SALES 


Sales for Safeway Stores in 1934 
were $241,837,753, an increase of 10.1 
per cent over 1933 sales of $219,628,978. 
Consolidated preliminary net profit was 
$3,860,000 or $3.60 a share compared 
with a 1933 net of $4,389,635 or $4.11 
per share. 

National Tea company and subsidi- 
aries report a decline in earnings during 
1934. Consolidated net income for the 
year ended Dec. 31, was $462,752 after 
all expenses. This amounts after pre- 
ferred dividends to 60 cents a share on 
630,000 shares of common stock out- 


standing and compares with net of 
$1,180,390 or $1.70 a share on 644,953 
shares in 1933. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, Feb. 27, 
1935, or nearest previous date, with 
number of shares dealt in during week 
and closing prices, February 20, 1935: 


Sales. High. Low. 
Week ended 
Feb. 27. —Feb. 27.— 
Amal. Leather. 200 
fd. 100 


200 
800 
Armour Ill. ... 2, 
Do. . Pfd. 2,600 
Do. Pfd. 200 
Do, Del. Pfd. 
Beechnut Pack. 
Bohack, H. C... 
Do. Pf 


Chick. Co. 
Childs Co. ... 
Cudahy Pack... 
First Nat. Strs.. 
yen. Foods ... 
Gobel Co. 
Gr.A.&P.1stPfd. 
Do. New ... 


er G. k 
Libby MeNeill.. 
Mickelberry Co. 
M. & H. Pfd.. 
Morrell & Co.. 
Nat. Leather . 
Nat. 


Safeway Strs... 
Do. Pfd. 
Do. 7% Pfd. 

Stahl Meyer .. 


dic, sa00%0 
Do. Pr. Pfd. 
Wesson a eee 


Do. A. . 

*Do. 7% Pfd. 200 

tDo. 6% Pfd. 8,300 
*Withdrawn February 26, 
tAdded February 26, 1935. 





Gross Farm Income 
From Meat Animals 


Factory Payrolls 


Source: 


Effect of Consumer Purchasing Power on Livestock Values 


1924-1933 Average = 100 


Gross Farm Income From Meat Animals—U. S. Departm 





Factory Payrolls—Federal Reserve Board 
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LIVESTOCK VALUES VARY WTH PURCHASING POWER. 


Relationship between livestock values and consumer purchasing power is 
clearly illustrated in this chart, taken from the Swift & Company 1934 Year Book. 
It shows effect of changing consumer income, as measured by factory payrolls, 


upon the value of the farmer’s livestock. 


It will be seen that the great decline in industrial activity and factory pay- 
rolls after 1929 was directly responsible for the decline in meat prices; and since 
the packer must be governed in his livestock buying by what consumers will pay 
for meat and by-products, the value of livestock declined accordingly. 
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Reduced Meat Supplies 


Offer Packer Salesman the Chance 
To Improve His Selling Tactics 


F THE situation in livestock mar- 
] kets complicates the packer sales- 
man’s problems and makes getting a 
profit on meat sales more difficult, it is 
not without its compensations. 


Among these is the opportunity 
offered to improve selling methods, do 
more constructive merchandising, and 
clean up unprofitable practices in pack- 
er-retailer relationships. 

One packer salesman believes the 
gravity of the situation should not be 
underemphasized, but he also thinks 
every packer salesman will be happier 
and more efficient in his work if he ap- 
preciated that meat prices have reached 
a plane where products can now be sold 
instead of “peddled.” 

He writes: 

Editor THE NATIONAL PROVISIONER: 


I hope many packer salesmen read 
the letter entitled “Meat Sales in 1935,” 
which appeared on “A Page for the 
Packer Salesman” in the February 16 
issue of THE NATIONAL PROVISIONER. It 
contained much food for thought. 

There can be no doubt that this year 
is going to be a difficult one in some 
respects for both packers and packer 
salesmen. Conditions have changed 
radically from those prevailing one and 
two years ago, and methods all down 
the line probably will have to be re- 
vised to cope successfully with them. 

While there may be cause for some 
pessimism in this situation, there are 
also some bright spots, at least as far 
as the packer salesman is concerned, 
that should not be overlooked. Let us 
not minimize the seriousness of the out- 
look, or neglect to make preparations 
to cope efficiently with the situation. 
But on the other hand, let us not be- 
come so wrapped in gloom that we fail 
to appreciate certain fundamental facts 
which we can use to advantage. 


Meat's Position Has Changed 


In analyzing the situation and plan- 
ning his work, it is essential for the 
packer salesman to appreciate that in 
a few months the condition has changed 
from a buyers’ market to a sellers’ 
market. Of course, in some respects, 
the consumer holds the whip hand in 
that he can buy meats or not as he 
chooses. And while we may expect 
some reduction of consumption with 
higher prices, this does not alter the 
fact that meats are in more limited sup- 
ply than for many years. 

During the coming year, therefore, 
the packer salesman will be handling 
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oy Packer's 


a product that is high priced and in 
relatively good demand. Viewed from 
this angle, meat has become a product 
that now deserves more selling consid- 
eration than the run of packer sales- 
men apparently have been disposed to 
give to it. No longer should there be 
the need to peddle it. 


Packer salesmen’s selling psychology, 
therefore, probably will undergo a de- 
cided change. Today, instead of being 
in a position to be influenced by rumors 
of price cutting and unethical selling 
practices that come to him, he can ask 
his price with more confidence that he 
can get it. With a reduced quantity of 
product to dispose of profitably, he can 
pick and choose his outlets to yield the 
best returns. 


Building for the Future 


The chance to improve selling meth- 
ods is but one of the opportunities 
opened up to the packer salesman by 
the present reduced livestock supply 
situation. Another is the possibility of 
putting a territory on a more profit- 
able basis by the adoption of construc- 
tive and far-seeing methods. Credit 
and price-cutting sore spots can be 
cleaned up, retailers’ unreasonable de- 
mands for service can be toned down, 
unjust claims can be eliminated, and 
more cooperation and help can be ex- 
tended in places where they will yield 
the best returns in years to come. 

The packer salesman has been heard 
to complain often that he does not have 
the time to do a good selling and mer- 
chandising job. This year, with less 
product to sell, there will be no justi- 
fication for this attitude. The packer 
salesman can use the extra time to ex- 
tend acquaintanceships, make new 
friends, educate retailers and otherwise 
get his territory in a strong position 
to yield the best returns, not only dur- 
ing the duration of the livestock sup- 
ply shortage, but also when conditions 
get back to normal. 


Yours very truly, 
PACKER SALESMAN. 











= Salesman 


RANDOM REFLECTIONS 


(Abraham Fink in ‘“‘The Hygrader.’’) 


The country has gone off the Gold 
Standard, but there is still plenty of 
Golden Opportunities in business for 
the fellow who is wide awake and in- 
telligent. 


A salesman’s order-book is the auto- 
biography of his ability, skill and 
achievements. 

Cieverness in business is very often 
essential; but, the fellow who plugs 
along with unremitting energy and pa- 
tience will go further ahead in the 
long run. 

Many a business man takes an inven- 
tory of his business, instead of taking 
an inventory of himself. Taking an 
inventory of our personal resources and 
capabilities at times, might give us bet- 
ter mastery over our business. 

Representing a firm doesn’t mean 
merely selling their merchandise. It 
means selling their merchandise plus 
the character of the organization be- 
hind the merchandise. 


Selling methods are fundamentally 
the same. But, it is the salesman’s 
personality that gives his method a 
flavor. 

A good aggressive salesman is one 
who anticipates an order, and then 
goes and gets it. But there are many 
salesmen who anticipate an order, and 
all they get is ANTICIPATION. 

Successful selling is not copyrighted: 
It belongs to the man “who can make 
the grade.” 


ILLUSTRATED PRICE CARDS 


By placing on price cards large “cut- 
out” pictures of the meats on display, 
one dealer has increased his sales on 
the items thus shown from 30 to 50 
per cent over the volume done on the 
same cuts on which only plain price 
tags were used. 

He secures his illustrations from all 
possible sources — magazines, recipe 
books, direct mail advertising that 
comes to him and from the advertising 
departments of the packers from whom 
he buys. These illustrations are pasted 
on plain white cardboard, and the price 
per pound or per piece is lettered in. 

His explanation of the reason why il- 
lustrated price tags increase sales is 
that attention-getting value is in- 
creased, and in some cases the prod- 
uct is tied up with the advertising in 
which the illustration appeared and 
which the customer may have seen. 

This simple plan for increasing sales 
is one packer salesmen can pass on to 
their customers, and which probably 
will be appreciated by them. 
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Rendering Plant Design 


An inquirer asks for the best prac- 
tice in small rendering plant design. 
He writes. 

Editor THE NATIONAL PROVISIONER: 

Will you please outline for me the best prac- 
tices in small rendering plant design. I partic- 
ularly want information on building layout and 
equipment. 

If finances permit, building should be 
made fireproof and of materials that 
permit of thorough cleaning at small 
expense. In planning the building, 
many of the details will depend on local 
conditions. It should be understood, 
therefore, that the following recommen- 
dations are made in a general way only, 
and are to be changed as the situation 
requires. 

A location on a side track is desirable 
for both delivery of coal and shipment 
of product. The building might also be 
planned so that receiving and delivery 
doors are accessible from the same road- 
way. 


Door at receiving end should be large 
enough to permit entrance of the larg- 
est horse or cow when suspended from 
a hind leg. A hoist should be provided 
at this door to handle fallen animals 
from truck. A room at this point, pro- 
vided with an overhead rail in which 
animals can be held until ready for 
skinning, is a convenience and a labor 
saver. If a rail is provided it shuuld 
extend into the skinning room. 


Gravity Handling Cuts Costs 


Skinning and cutting-up room should 
have a brick or concrete floor and be 
provided with a drain. Skinning and 
cutting-up may be done on a plank 
floor, which will also aid in avoiding 
damage to tools. This false floor need 
be only large enough to conveniently 
accommodate one animal. 


A convenient arrangement is to store 
meat and carcass parts on an upper 
floor or balcony, from where it may be 
gravitated through the “hog,” and from 
this latter machine into the cooker. If 
such an arrangement is decided on, the 
meat storage room should be made 
tight to prevent leakage of blood and 
moisture to the outside of the building, 
or to the space under the room. A 
hoist in the skinning and cutting-up 
room will also be required to elevate 
the meat into the storage room. 

“Hog” should be placed immediately 
below the opening in the storage room, 
and high enough so that shredded prod- 
uct will flow by gravity into cooker. 
A 5- by 9-ft. cooker will be sufficient 
to handle 25 to 30 fallen animals per 
day. A 30 to 50 h.p. boiler will furnish 
all the steam required. The boiler 
should be insulated, and provisions 
should be made to utilize the condensa- 
tion from the cooker. A stoker would 
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simplify the boiler firing problem and 
maintain an even steam pressure. The 
boiler may be installed in the same 
room with the cooker. 


Labor Costs Held to Minimum 


Percolator may also be set up high 
enough so that the meat scraps may be 
raked directly into a small conveyor, 
which discharges into the expeller or 
press. A magnetic separator should 
also be installed at this point to remove 
any iron from the feed. 


Crackling grinder may be convenient- 
ly installed in the basement so that the 
eracklings will flow into it by gravity. 
From the grinder a blower arrangement 
may be provided to take the feed to an 
overhead storage bin. A spout leading 
from this bin to the sacking room sim- 
plifies the packing problem. 


With an arrangement such as out- 
lined, handling 25 to 30 fallen animals 
per day, not more then 7 workers would 
be required, including two truck drivers 
and a night man. 








Refining Edible Oils 


Up-to-date practices in refining 
edible oils and their manufacture 
into shortening and salad dress- 
ings have resulted in product of 
superior keeping quality, fine fla- 
vor, good color and desirable con- 
sistency. 


This: is due to improvement in 
neutralizing oils, resulting in 
more complete deodorization and 
better decolorizing and clarifying. 
Improved manufacturing equip- 
ment has been introduced and 
great strides have been made in 
packaging the product for maxi- 
mum consumer acceptance. 


These up-to-date methods, as 
well as some of the older prac- 
tices still in use, are described in 
a series of articles which have 
appeared in THE NATIONAL PRO- 
VISIONER. Copies of these re- 
prints are available at 75c. To 
secure them, send the following 
coupon with remittance: 

THE NATIONAL PROVISIONER 
Old Colony Blidg., Chicago, Ill. 


Please send copy of reprint on oil re- 
fining and manufacture. 


(Enclosed find 75¢ in stamps.) 




















Mild Cure Ham Pickle 


A packer would like to know what 
strength of ham cover pickle he should 
use to produce a mild cured ham. He 
says: 

Editor THE NATIONAL PROVISIONER: 

Kindly advise strength you would recommend 
for ham cover pickle to produce a mild cured 
ham. 

Formula generally used for mild 
cured hams includes a cover pickle of 
about 70 degs. strength. Some packers 
use as low as 65 degs.; others up to 70 
degs. This pickle is made of the fol- 
lowing ingredients for each 100 gals. of 
finished pickle: 


3 Ibs. sodium nitrate 

6 oz. nitrite of soda 

10 lbs. granulated sugar. 
Another formulas is: 

1 Ib. nitrite of soda 

1% lbs. sodium nitrate 

10 lbs. granulated sugar. 


Oleo Oil Grades 


A packer wishes to know specifica- 
tions for various grades of oleo oil and 
oleo stearine. He says: 


Editor THE NATIONAL PROVISIONER: 


Will you please inform us what FFA, titre and 
other specifications cover grading of oleo oil— 
extra, prime No. 1 and prime No. 2. 


What are the FFA limits for the various 
grades of oleo stearine, now currently understood 
as the custom of the trade? 

Extra oleo oil is practically a neutral 
oil. If packers who claim that their oil 
is “extra” can meet this specification, 
their claim is likely to stand. The No. 
2 oil has an acid content of about one- 
fourth of 1 per cent. Very little No. 3 
oil is made, the bulk of the production 
falling within the extra or No. 2 grades. 


Bulk of oleo oil is sold under brand 
names, and for the most part there are 
no set standards, other than the usual 
understanding that extra is practically 
neutral and that No. 2 comes within the 
acid limitation stated above. 


Production of oleo stearine is now 
practically confined to one grade. The 
only specifications on which this is sold 
is “Prime No. 1 government inspected 
oleo stearine, guaranteed fresh stock, 
not re-melted or re-run.” 


While there are no definite specifica- 
tions as to free fatty acid content, it is 
known that good quality stock will test 
from neutral to % of 1 per cent free 
fatty acid. The only deviation from 
this is in instances where the oleo stear- 
ine becomes spotted or mouldy by rea- 
son of excess moisture content or im- 
proper handling. In such instances the 
product is sold for inedible purposes, 
and usually goes to harness leather 
tanners for stuffing. 
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Freezing Livers 


Edible meat specialties are extremely 
perishable products and must be handled 
carefully. A packer has difficulty in 
freezing livers. He writes: 

Editor THE NATIONAL PROVISIONER: 

Please tell us how to freeze pig, lamb and veal 
livers. We have been packing them in 20-lb. 
pails, but they are inclined to be soft when taken 
out of the freezer. 

Trouble in freezing livers may be 
due to two causes—improper packing 
or use of too high a temperature. 
Livers for freezing usually are neatly 
packed in two layers in boxes lined with 
parchment paper, and are placed in a 
sharp freezer on direct expansion coils. 
In packing livers the sides or thin por- 
tions are rolled under and the nicely 
rounded portion is exposed. 


PISTACHIO NUTS IN MEAT 


Pistachio nuts are very essential in 
some products in the meat plant. Their 
best known use is in goose liver sau- 
sage, or pate de fois gras, as it is 
known on hotel menus. They are also 
used in some fancy sausages such as 
braunschweiger and meat loaves. 


Care must be taken in putting the 
nuts through the chopper. If they are 
allowed to pass through more than once 
or twice they become so fine that they 
completely disappear, and it is largely 
for appearance that their presence is 
desired. The usual way is to run them 
through with a small portion of the 
meat the last time it is chopped. About 
3% pounds of pistachio nuts are used 
to 100 pounds of meat. 


A letter from F. Coussa, secretary 
and general manager of The American 
Pistachio Corporation, contains some in- 
teresting information regarding these 
nuts. 

They are grown in Sicily, Persia, 
Turkey and Syria on small trees. The 
tree does not start producing fruit be- 
fore it reaches the age of ten years, 
and some trees are many hundreds of 
years old. They grow in clusters, each 
one weighing as much as five pounds. 
Nuts are dried in the hot sun and 
packed in bags of about 300 lbs. each 
for marketing. Those that are not split 
on one side indicate that such nuts were 
not fully ripened on the trees, and were 
cracked by hand labor. Those that 
split naturally taste better, however. 
Sicilian pistachio nuts are said to be 
the best in every respect, as their ker- 
nels are very green. The Persian nuts 
are more round in shape and their ker- 
nels are yellow. 

It usually takes between thirty and 
ninety days for a shipment of these 
nuts to reach New York. The duty 
on them is 2%c per pound for un- 
shelled and 5c per pound for shelled. 
Importations last year amounted to 
more than 3,000,000 Ibs. 


Do you use this page to get 
your questions answered? 


Week ending March 2, 1935 











Cutting Costs in the Plant 


This year, as never before, the meat packer must 
practice all sorts of economies if he is to make a living 
profit out of high-cost raw materials due to reduced 


livestock supplies. 


Ideas and suggestions for plant economies—most- 
of them in successful operation in plants observed by 
THE NATIONAL PROVISIONER—will be reported in this 


column from time to time. 











Fresh Cleaning Casings 


When the fresh method of cleaning 
hog casings was introduced one of the 
claims made was that yields of No. 1 
casings would be increased. 


This claim has been substantiated by 
tests in numerous plants. In fact, where 
hog kill is large, gain in income from 
increased yield is sufficient to pay 
quickly for the equipment. 


A Mid-west packer who recently in- 
stalled equipment for fresh cleaning of 
hog casings has completed some inter- 
esting tests on yields which are typical 
of results that may be expected from 
the fresh cleaning method. 


This packer killed 464,291 hogs in 
1933. Using the fermentation method 
of handling hog casings he secured one 
hank of No. 1 casings from an average 
of 7.55 hogs. 


Yields Increased 41/2 Feet per Hog 


Yields since the fresh cleaning meth- 
od was installed have been one hank 
from an average of 6.71 hogs, as indi- 
cated by 7 careful yield tests. In these 
tests from 6.10 to 6.95 hogs were re- 
quired to produce one hank, the aver- 
age being 6.71 hogs per hank. 

The average gain in casings per hog 
is 4% ft. 

At the time these tests were made 
the packer was receiving $1.04 per 
hank. His casing income gain per hog 
by using the fresh method was there- 
fore $.013889. Had the fresh cleaning 
method been in use during 1933 his 








More Money From 
Hog Casings 
Hogs required to produce 1 
hank of casings: 
Old method, avg... .6.71 
New method, avg.. .7.55 
Avg. casing gain per hog 
by new method......... 416 ft. 
Increased casing revenue 
per hog, at $1.50 per hank 2.25c 
Old method is that in which 
slime is broken down by fermen- 
tation; in the new method slime 
is broken down in a crusher. 























total casing income gain would have 
been $6,450. 

His kill this year may be in the 
neighborhood of 300,000 hogs. Assum- 
ing he receives an average price of 
$1.50 per hank, which seems conserva- 
tive, his increase in hog casing revenue, 
solely through increased yields, will be 
approximately $6,750. 


Casing Cleaning Labor Needed 


Labor used by this packer to fresh 
clean the casings from 1,800 hogs daily 
is: 


One man to straighten out guts as 
they arrive from the killing floor and 
place them on apron of first stripper. 

One man to: operate first stripper, 
place casings on rods and put rods in 
holding tank. 

One man to operate crusher. 

One man to operate No. 2 stripper. 

Two men to operate No. 1 and No. 2 
cleaning machines. 

Two men on first stripper start to 
work when killing starts. 

Operator of crusher starts work one 
hour and 15 minutes after killing starts. 

Man on No. 2 stripper is at his post 
one hour and 15 minutes after killing 
starts. 

Men who operate cleaning machines 
start work two hours after killing 
starts. 


After casings come from cleaning 
machines they are held over night in a 
brine made by adding three-fourths 
scoop of second salt to a barrel of cold 
water. The following morning they are 
run through a final cleaning before be- 
ing salted. 


Two men can salt casings from 1,800 
hogs in approximately 5 hours. 


DIRECT MARKETING ADVICE 


Concentrate sale of livestock in the 
hands of cooperatives instead of dealing 
as individuals with packer representa- 
tives and other buyers, was the counsel 
given members of the Illinois Livestock 
Marketing Association by C. G. Randell 
of the U. S. Farm Credit Administra- 
tion. Randell told this group, which 
had assembled prior to the Institute 
meeting, that 41 per cent of all hogs 
slaughtered under federal inspection in 
1934 were marketed direct. 
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LIST PRICE 


he Model “500” Motoco Recording Ther- 
mometer is a valuable addition to any equipment 
requiring temperature regulation. Its easy-read- 
ing, six-inch chart provides a continual, accurate 
temperature record and permits you to obtain 
greatest efficiency and economy in operation. 


The Model “500” Motoco Recording Ther- 
mometer is the result of many years of manu- 
facturing precision Temperature Indicating and 
Recording Instruments. The solid, liquid-filled 
movement is of exclusive Moto Meter design, 
sturdily constructed, and will render many years 
of valuable service. 


The Model “500” is manufactured in three 
types; i.e., wall mounting with flexible capillary 
tubing, portable with strap handle and flexible 
capillary tubing, and portable self-contained. 


Write for detailed information. We shall be 


pleased to quote on your requirements. 





Drinking Food Air 
Water J " Conditioning 
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Are You Getting the Most 
Out of Refrigeration? 


Make your “ice machine” serve 
you in some of the additional ways 
here illustrated. By getting the 
most out of modern Refrigeration 
you can develop your prestige, trade 
and profits. g 

Let the nearest Frick man aid you 
in adapting Refrigeration to your 
wider problems. Write, wire or 


phone today. 
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Freezing Bellies 


Results of Comparative Tests on 
Freezing in Brine Fog and Air 


N THE February 23 issue of THE 
NATIONAL PROVISIONER were de- 
scribed the results of freezing hams in 
brine fog and air in one of a number of 
demonstrations being made at the plant 
of the U. S. Cold Storage Co., Chicago. 


In these demonstrations half the hams 
were frozen in a sharp freezer at an 
average temperature of 8.5 degs. below 
zero Fahr. The remainder were frozen 
in a “Z” brine fog cabinet in an aver- 
age temperature of 2 degs. below zero 
Fahr. Results of the two methods of 
freezing were then compared. 


This week similar demonstrations 
were made on 12 No. 1 green bellies, 
12 to 14 lbs. average, supplied for the 
purpose by Wilson & Co. Careful 
weights of the bellies before and after 
freezing were taken by C. C. Trask, 
superintendent of the U. S. Cold Stor- 
age Co., and W. M. Zarotschenzeff and 
Eugene Toop of the American “Z” 
Corp. 

Six of the bellies were frozen at an 
average temperature of minus 2 degs. 
Fahr. by the “Z” method and six in a 
sharp freezer in an average temper- 
ature during the freezing period of 
minus 7 degs. Fahr. Each belly was 
tagged with numbers 37 to 48 inclusive, 
so that a record can be kept of them 
through succeeding operations of cur- 
ing, smoking, etc. 

Weights of bellies were taken just 
before freezing in each case and 24 
hours later. After the bellies had been 
frozen in the brine fog they were sent 
to the sharp freezer and kept overnight 
under the same conditions as the air- 
frozen cuts. Weight records of the two 
lots of bellies before and after freezing 
are shown in Tables 1 and 2. 


The fact that the bellies frozen by 
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the “Z’? process showed a small gain in 
weight may be explained by the fact 
that after freezing the cuts were rinsed 
with water to remove any superficial 
drops of brine, and there was some 
freezing of water on the belly. There 
was no shrinkage or loss of moisture 
from the meat during freezing. 

Bellies No. 39 and 40 were frozen as 
a pair, flesh sides together, in the reg- 
ular packinghouse manner. Weight 
after freezing is the combined weights. 





BELLY FREEZING TIMES. 


Curve at left shows average time required 
to freeze 12- to 14-lb. bellies in a brine 
fog, with an average temperature of 2 
degs. Fahr. below zero. Curve at right 
shows average time to freeze similar bel- 
lies in a quick freezer, with an average 
temperature of 7 degs. below zero. Aver- 
age weight of bellies frozen was 13 lbs. 
12 oz. 


It was found that this method of freez- 
ing bellies in a brine fog was entirely 
satisfactory. 

On inspection, all air-frozen bellies 
which were frozen without wrapping 
showed considerable freezer burn. Brine- 
frozen bellies were of good appearance 
and showed no freezer burn, except in 
one or two instances where the bellies 
came in contact with the direct expan- 
sion coils in the “Z” freezer. However, 
as this would not occur in practice it 
may be considered as not typical. 

The brine-frozen bellies were in- 








TABLE 1.—WEIGHT COMPARISON OF ‘“Z’? FROZEN BELLIES. 


Weight Before 


Belly Freezin 

No. Lbs. . Oz. 
37 15 2% 
38 12 7% 
39 13 11% 
40 12 13% 
41 12 2% 
42 15 8% 


Weight After 


TABLE 2.—_WEIGHT COMPARISON OF AIR FROZEN BELLIES. 


Weight Before 


Bell zin, 

No. Lbs. a z 
43 14 6% 
“4 14 11% 
45 13 15 

46 14 1% 
47 12 12% 
48 13 5% 


Week ending March 2, 1935 


Freezing 
Lbs. Oz. Difference. 
15 4% 1% 
12 10% 3% 
26 10% 2 
26 10% 2 
12 4% 2 
15 10% 2 
Weight After 
Freezing 
Lbs. Z, Difference. 
14 4 2 
14 9% 2 
13 13% 1% 
13 15% 1% 
12 10% 1% 
13 3% 2 
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spected carefully for salt, but no appre- 
ciable penetration could be noticed. No 
salt flavor could be detected by taste in 
thin shavings from the bellies. 

Freezing times of both lots of bellies 
were checked by thermometers inserted 
into the center of the cuts. These freez- 
ing times are shown on the accompany- 
ing curves. 

Tests will be made later on wrapped 
bellies. 

Demonstrations will be continued for 
another week or so, and the manage- 
ment of the U. S. Cold Storage Co. and 
staff of the American Z Corporation 
extend a welcome to meat packers and 
others to witness these tests. 


REFRIGERATION NOTES 


An individual cold storage locker 
system is being installed at the Heil 
Co. plant, 1012 Agency st., Burlington, 
Ta. 


The Hancock Ice Co., Sparta, Ga., has 
opened a cold storage plant for the use 
of local farmers. 


G. E. Mendell, district manager for 
the Railway Ice Co., reports that the 
company will erect a cold storage plant 
at Cassville, Mo. 


The Central Power & Light Co. has 
established a cold storage plant at 
Crystal City, Tex. 


Col. H. W. Hyde will let contracts 
for a cold storage plant at Camp Peay, 
Tullahoma, Tenn. 


The Home Stores, Inc., 912 Gervais 
st., Columbia, S. C., of which R. E. 
Ebert is manager, will install a com- 
plete cold storage plant. 


Refrigerated storage lockers have 
been established by A. E. Welch and 
C. E. Reiman of the Modern Storage 
& Locker Co., Corvallis, Ore. 


The city of Durham, N. C., plans to 
move the cold storage plant now being 
operated at the City Market Building 
to the old Swift Co. Building, which 
will be completely re-conditioned. 


H. G. Juett is at the head of a pro- 
ject.in Ayden, N. C., to erect a one- 
story cold storage and refrigerating 
plant to cost about $100,000 with ati 
ment. 


Brown & Crawley, Wilson, N. C., re- 
cently purchased a 5-ton refrigerating 
machine for use in the abattoir. 


A cold storage plant with 300 lockers 
for private use is being added to the 
Central Oregon Cooperative bldg., Red- 
mond, Ore. 


The Schumacher Co., Beaumont, Tex., 
will soon let a contract for cold stor- 
age plant on Holmes st. 
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SIMPLIFIES SAUSAGE LINKING 


A linking gauge designed to speed up 
hand-linking operations and contribute 
to better appearing products is being 
tried out in many sausage kitchens. 
Construction of this gauge is clearly 
shown in the accompanying illustration. 
It is made of polished cast aluminum, 
and is easily and quickly adjustable to 
any length from 3 to 6 in., depending 
upon the length of the sausage link de- 
sired. 

Two important results are claimed 


HANDY DEVICE FOR SAUSAGE LINKING. 


This sausage gauge of polished cast aluminum is easily ad- 
Well-shaped links are 
made by squeezing the sausage between the thumbs and the 
top edge of the gauge legs, producing a fine dividing line 
Gauge can be adjusted for links 
3 to 6 in. long, as indicated by figures on the gauge. 


justed, sanitary and efficient in use. 


and well rounded ends. 


through use of this gauge—uniform 
length of links and sausage better- 
shaped and more uniformly rounded at 
the ends. This latter feature results 
from the method of use, whereby the 
sausage is squeezed with the thumbs 
while resting on top of gauge legs, in- 
stead of between fingers, as is neces- 
sary when wood gauge blocks, which 
must be fastened to the work table, are 
used. 

This method of squeezing the casing 
gives a sharp dividing line between 
links, top edge of legs being narrowed 
down for this purpose, but not enough 
to cut the casing, even should the linker 
put more than the necessary pressure 
on it. Legs are also high enough to 
permit performing linking operation 
without removing sausage from gauge, 
thus saving time in the operation and 
speeding up production as a natural re- 
sult. 

The fact that it is not necessary to 
fasten the gauge to the table, and that 
it is easily and quickly taken apart by 
turning a wing nut, are sanitary fea- 
tures that are appreciated. It is a prod- 
uct of the Specialty Manufacturers 
Sales Co., Chicago. 
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PURCIHIANING 


Deportrnentas 


VACUUM FOOD CAP 


A new vacuum cap for vacuum pack- 
ing of foods in glass containers has 
recently been developed by the Arm- 
strong Cork Products Co., Lancaster, 
Pa. Centered in the top of the cap is 
a vent through which air may pass 
when outside pressure is less than 
inside pressure, as during the vacuum- 
izing process. An inside spring clip, 
extending across mouth of the jar, 
presses a rubber valve against the 
diaphragm-like shell of the cap when 

the pressure inside 
the jar has been ex- 
hausted. This _ seal- 
ing prevents entrance 
of air or moisture at 
atmospheric pressure. 


It is possible to use 
the cap with mechani- 
cal vacuumizing or hot 
processing equipment. 
Application of cap on 
container can be ac- 
complished by hand or 
capping machines. It 
is said that sealing 
with a vacuum of 25 
to 27 inches is pos- 
sible with the new 
cap, and that use of 
retorts is not neces- 
sary in hot process- 
ing. The consumer 
may open the con- 
tainer by pressing a 
match stick through 
the vent, admitting air, and unscrewing 
the cap. The housewife may re-use the 
cap and bottle for her own canning. 

The shells are made of ductile base- 
plate with a tin coating and covered 
with non-porous lacquer. The three 
other parts used in the cap are a metal 
spring clip, rubber sealing ring and 
rubber valve ring. 


STAINLESS SAUSAGE MOLDS 


Maintenance of finish in sausage 
molds is a problem constantly confront- 
ing the meat packer. Replacement 
must also take place within a rela- 
tively short time. A probable life of 
7 to 10 years is claimed for stainless 
steel molds manufactured by the United 
Steel and Wire Co., Battle Creek, Mich. 
It is said that this material does not 
mark the product, is unaffected by meat 
acids, withstands rough treatment and 
never needs refinishing. 


If you are interested in the products 
on this page, write THE NATIONAL 
PROVISIONER for further information. 


SERVICING THE INDUSTRY 


Wilson & Bennett Mfg. Co., with of- 7 
fices and factories at Chicago, Jersey} 
City, and New Orleans, announce the | 
appointment of James H. Brown, 1039 | 
West Woodruff st., Toledo, O., as their” 
sales representative in Toledo. Mr,” 
Brown is thoroughly familiar with the * 
steel container business and the re” 
quirements of shippers in practically % 
all industries, and is in a position to” 
extend practical cooperation to users 
and prospective users of steel pails, bar- 7 
rels and drums. He was formerly asso- © 
ciated with the Detroit Steel Barrel 
Company and the American Steel Pack- © 
age Company. 


Robert Sergeson, metallurgist, Re- 7 
pubile Steel Corp., Massillon, O., will 
address a meeting of the New York © 
Chapter of the American Society for 7 
Metals, Feb. 18, on the subject, “Im- 
pact Properties of Metals at Low Tem- 
peratures.” -Mr. Sergeson’s.address will 
be based upon data obtained during his 
extensive experience in the metallurg- 
ical laboratories of Republic’s Central 
Alloy division. 


Link-Belt Company announces the © 
following promotions in its central-di- © 
vision conveyor sales organization: Wil- 
liam L. Hartley, heretofore manager | 
of Detroit office, assumes position of 
manager of foundry equipment sales, ~ 
with headquarters in Chicago. Harold ~ 
L. Hoefman, heretofore manager of the © 
company’s Indianapolis branch, sue- 
ceeds Mr. Hartley as manager of De- | 
troit office. Richard B. Holmes, St. 7 
Louis office, succeeds Mr. Hoefman as ~ 
manager of Indianapolis branch sales. 
Carl A. Blomquist, Chicago, succeeds ~ 
Mr. Holmes at St. Louis, where he will 7 
assist Howard L. Purdon, manager of © 
the St. Louis branch. 


W. D. Reese, who recently joined the ~ 
International Harvester organization as ~ 
Mr. Scarratt’s assistant, succeeds him 
as chief engineer of motor truck engi- 
neering. Mr. Reese is well-known in ~ 
the motor truck engineering profession © 
and has been prominently identified ” 
with the Society of Automotive Engi- = 
neers, being at present a member of © 
two of the society’s committees—the ~ 
truck rating committee and the rim 7 
committee. 4 


Continental Can Co., Inc., will erect 7 
a new can manufacturing plant at El 
wood, Ind. Plans are now being pre- 
pared and the new plant is expected to 
be completed and in operation in time” 


for the next canning season. At pres) 
ent the company has no plant in In-} 
diana. Total expenditure on the new ™ 
plant is expected to approximate $500,- 
000. 4 
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SIMPLIFIES SAUSAGE LINKING 


A linking gauge designed to speed up 
hand-linking operations and contribute 
to better appearing products is being 
tried out in many sausage kitchens. 
Construction of this gauge is clearly 
shown in the accompanying illustration. 
It is made of polished cast aluminum, 
and is easily and quickly adjustable to 
any length from 3 to 6 in., depending 
upon the length of the sausage link de- 
sired. 

Two important results are claimed 


HANDY DEVICE FOR SAUSAGE LINKING. 


This sausage gauge of polished cast aluminum is easily ad- 
Well-shaped links are 
made by squeezing the sausage between the thumbs and the 
top edge of the gauge legs, producing a fine dividing line 
Gauge can be adjusted for links 
3 to 6 in. long, as indicated by figures on the gauge. 


justed, sanitary and efficient in use. 


and well rounded ends. 


through use of this gauge—uniform 
length of links and sausage better- 
shaped and more uniformly rounded at 
the ends. This latter feature results 
from the method of use, whereby the 
sausage is squeezed with the thumbs 
while resting on top of gauge legs, in- 
stead of between fingers, as is neces- 
sary when wood gauge blocks, which 
must be fastened to the work table, are 
used. 

This method of squeezing the casing 
gives a sharp dividing line between 
links, top edge of legs being narrowed 
down for this purpose, but not enough 
to cut the casing, even should the linker 
put more than the necessary pressure 
on it. Legs are also high enough to 
permit performing linking operation 
without removing sausage from gauge, 
thus saving time in the operation and 
speeding up production as a natural re- 
sult. 

The fact that it is not necessary to 
fasten the gauge to the table, and that 
it is easily and quickly taken apart by 
turning a wing nut, are sanitary fea- 
tures that are appreciated. It is a prod- 
uct of the Specialty Manufacturers 
Sales Co., Chicago. 
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VACUUM FOOD CAP 


A new vacuum cap for vacuum pack- 
ing of foods in glass containers has 
recently been developed by the Arm- 
strong Cork Products Co., Lancaster, 
Pa. Centered in the top of the cap is 
a vent through which air may pass 
when outside pressure is less than 
inside pressure, as during the vacuum- 
izing process. An inside spring clip, 
extending across mouth of the jar, 
presses a rubber valve against the 
diaphragm-like shell of the cap when 

the pressure inside 
the jar has been ex- 
hausted. This _ seal- 
ing prevents entrance 
of air or moisture at 
atmospheric pressure. 


It is possible to use 
the cap with mechani- 
cal vacuumizing or hot 
processing equipment. 
Application of cap on 
container can be ac- 
complished by hand or 
capping machines. It 
is said that sealing 
with a vacuum of 25 
to 27 inches is pos- 
sible with the new 
cap, and that use of 
retorts is not neces- 
sary in hot process- 
ing. The consumer 
may open the con- 
tainer by pressing a 
match stick through 
the vent, admitting air, and unscrewing 
the cap. The housewife may re-use the 
cap and bottle for her own canning. 


The shells are made of ductile base- 
plate with a tin coating and covered 
with non-porous lacquer. The three 
other parts used in the cap are a metal 
spring clip, rubber sealing ring and 
rubber valve ring. 


STAINLESS SAUSAGE MOLDS 


Maintenance of finish in sausage 
molds is a problem constantly confront- 
ing the meat packer. Replacement 
must also take place within a rela- 
tively short time. A probable life of 
7 to 10 years is claimed for stainless 
steel molds manufactured by the United 
Steel and Wire Co., Battle Creek, Mich. 
It is said that this material does not 
mark the product, is unaffected by meat 
acids, withstands rough treatment and 
never needs refinishing. 


If you are interested in the products 
on this page, write THE NATIONAL 
PROVISIONER for further information. 
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GOODNESS 


Let your product show its good- 
ness through a shining ““VISKING”’ 


casing—and it will win in any market. 


A ‘‘VISKING”’ casing glorifies 
the goodness that you put within— 
protects it—and displays it to the best 
advantage. It capitalizes quality... 
invites attention to it. . . and signifies 


your pride in your own product. 


“VISKING” is the registered trade-mark of The Visking Corporation to designate its cellulose 


a sausage casings and tubing. 
Over 70 patents 


issued by the 
United States 
and Foreign countries are owned 
by The Visking Corporation 
with many more pending. Pur- 
chasers of ““VISKING” casings 
are licensed by The Visking Cor- 
poration to practice some of their 
patented processes during the 
preparation of food products 
when packaged in ““VISKING” 
casings. However, licenses do 
not extend to the use of these 
patented processes in the prepa- 
ration of products not to be 
packaged in ““VISKING” 


casings. 





THE VISKING CORPORATION 


Gras WEST SIZATY-FIFTH STREET -CHICAGO-ILLINOIS 





REGULATING BUSINESS 


(Continued from page 12.) 


ucts and every other detail of his busi- 
ness. 

Any licensee who may not approve 
such summary action by the Secretary 
may file a petition stating that the pro- 
visions of the license are not in accord- 
ance with the marketing agreement, and 
will be granted a hearing on that point 
only by the Secretary “in accordance 
with regulations made by the Secretary 
of Agriculture, with the approval of 
the President.” After the hearing, the 
Secretary “shall make an order which 
shall be final if in accordance with law.” 


No Right of Review 

No right of review is given as to any 
determination of facts upon which the 
Secretary may have acted. So long as 
the Secretary thinks anything will tend 
“to effectuate” the purposes of the Act 
and the “restoration of normal eco- 
nomic conditions in the marketing” of 
the commodity concerned and “the 
financing thereof,” he apparently may 
prescribe without limit what licensees 
shall do. 

The language of the proposed amend- 
ments obviously is designed to make 
the foreoging powers apply to virtually 
all operators, whether operating in 
intrastate or interstate commerce. 

Whether such powers, or the other 
broad powers granted by the proposed 
legislation, are constitutional is, of 
course, questionable. But it should be 
kept in mind that the question of con- 
stitutionality will not deter the pro- 
ponents of the legislation from pressing 
for its passage. And it sometimes is a 
long time before unconstitutional legis- 
lation comes before the Supreme Court 
for identification as such and rejection. 

In brief the proposed amendments 
would legalize power of almost absolute 
control by a political appointee over the 
large sector of American industry 
which touches the American people 
most closely. Not only the clothes they 
wear and the food they eat, but virtu- 
ally every commodity of agricultural 
origin they buy and every commodity 
of non-agricultural origin that competes 
with an agricultural commodity is 
affected. 


A Dangerous Power 

It is unthinkable that any individual 
should receive such power over a great 
share of business and industry and over 
the food, clothing and other staple com- 
modities of more than 120,000,000 
people. 

It is the expressed opinion of the 
present administrators of the Agricul- 
tural Adjustment Act that added powers 
have been needed in one or two minor 
instances, and may be needed in others, 
to enforce marketing agreements. 
Wherein lies any excuse for requesting 
such blanket and comprehensive clauses 
as are in this bill? 

It is obviously a dangerous principle 
to grant powers of great breadth on the 
theory that the full power authorized 
will not be exercised. Moreover, any 


Week ending March 2, 1935 


official who receives broad control over 
a huge part of American business and 
industry (especially of that portion 
springing from agriculture), with au- 
thority to fix the prices at which it must 
buy and sell, will soon be under tre- 
mendous pressure from organized 
groups to impose a particular require- 
ment as to purchase price or something 
else that will bring momentary selfish 
advantage to the group pressing for 
such action. 


The proposed amendments must be 


measured by their language rather than 
by the administrative intent of the 
present executives who would tempo- 
rarily be the custodians of the unprece- 
dented powers sought. It is not their 
intent but the actual wording of the 
amendments that would be enacted into 
law. 

Sympathetic cooperation between all 
factors of the agricultural industry em- 
bracing production, manufacturing and 
distribution will produce far better re- 
sults than artificial compulsion. 


What Farmer and Livestock Raiser 
Thinks of Powers Asked 


RITICIZING the proposed amend- 

ments to the Agricultural Adjust- 
ment Act as a “flagrant violation of 
the bill of rights,’ Dan D. Casement, 
Manhattan, Kan., dirt farmer, and na- 
tionally-known breeder and feeder of 
Hereford cattle, declared that they were 
“a manifestation of the autocratic im- 
pulse which previously has been rare 
in free America.” Excerpts from the 
statement follow: 


“The proposed changes in the Agri- 
cultural Adjustment Act embodied in 
the amendments now pending in Con- 
gress have been suggested, Secretary 
Wallace says, ‘by farm leaders and 
others.’ Their aim is, he adds, ‘to carry 
out the declared policy of Congress 
more speedily and effectively.’ 


“Briefly, the less objectionable fea- 
tures of the amendments permit bene- 
fit payments in kind, and make avail- 
able to the Secretary the proceeds of 
all processing taxes ‘for expansion of 
markets and removal (presumably by 
purchase) ‘of surplus agricultural com- 
modities’ and for the acquisition by the 
Secretary of crops on which the govern- 
ment has made loans to cooperating 
farmers. 


Crops vs. Cash 


“Certainly, if farmers MUST receive 
‘benefits,’ no one—except possibly the 
‘benefited’ farmer—will object to the 
proposal to make these payments in 
crops instead of cash. 


“Likewise, once processing taxes have 
been collected, it is actually of small 
moment to anyone whether the pro- 
ceeds are wasted in silly efforts at 
price-fixing or otherwise, although to 
the participating farmer it would doubt- 
less be more pleasing to have all of 
this tax money paid directly in ‘bene- 
fits’ to him than to see it sunk in 
such another fatuity as was the Farm 
Board’s venture with wheat and cotton. 


“Another comparatively innocuous 
amendment aims to give recognition, 
encouragement, permanence, dignity 
and official authority to cooperative as- 
sociations and committees of producers 
by making such bodies the right hand 
of the AAA in administering the act. 
These will be empowered, if the Secre- 
tary sees fit, to distribute benefits and 


to collect from licensed processors the 
cost of maintaining their activities and 
even to sue for the collection of such 
costs. 


Political Farm Leaders 

“This presumably will simplify and 
democratize the act’s administration. In 
reality it will serve chiefly to exalt the 
typical, politically-minded farm leader, 
who has been the curse of Americaa 
agriculture for the past fifteen years. 

“The real meat in the cocoanut—the 
monstrous menace of the thing—is con- 
tained in its provision to issue licenses 
to processors and handlers of any agri- 
cultural commodities and commodities 
competing therewith. Under its pro- 
visions licensees could engage in busi- 
ness only on such terms and conditions 
as the Secretary of Agriculture might 
prescribe in seeking to accomplish the 
declared purpose of the act. To this 
end he could ‘eliminate unfair 
charges.’ 


“In direct language that means he 
could fix prices, and there is no stipula- 
tion to restrain the Secretary from 
constituting himself the sole judge of 
the fairness or unfairness of the prices 
charged. 


The Real Menace 


“His licenses would also be invoked 
to make effective any marketing plan 
set forth in a marketing agreement 
which had been signed by persons han- 
dling half of the volume of business in 
a particular industry. And, when per- 
sons representing more than half the 
volume of business in such industry re- 
fused to sign a proposed marketing 
agreement, he could, ‘with the approval 
of the President,’ bring them under his 
control against their will. 

“To be sure, it is provided that he 
shall hear the processor’s protest be- 
fore acting, but if it appears to him 
that the interest of the producers can 
be advanced only by putting the pro- 
cessor under license, then under license 
he goes willy nilly. 

“As a flagrant violation of the bill 
of rights it is hard to find a parallel 
to this proposal. 

“Violators of any provisions of a li- 
cense are to be fined from $50 to $500 


(Continued on page 46.) 
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/CHEVROLET. 
! 


Truck owners 


know economy 


THAT’S WHY THEY 
BUY CHEVROLET 





Sedan Delivery, $515 
(107" Wheelbase) 


Half-Ton Pick-Up, $465 
(112 Wheelbase) 


TRUCKS 


Men who study haulage costs know 
that Chevrolet trucks are as out- 
standing in economy and durability as 
they are in price. Chevrolet trucks 
handle tough hauling jobs day after 
day at small operating cost, because 
they are built to Chevrolet’s own high 
standards of quality in every part. 
The powerful six-cylinder valve-in- 
head engines are truck motors, espe- 





*114-Ton Stake, $660 
(131" Wheelbase) 


*114-Ton Chassis and Cab, $605 
(157" Wheelbase) 


cially designed to give sustained pull- 
ing power and to keep on working 
under the hard punishment of road 
and load. Features that assure 
stamina and long life are evident in 
every detail of the precision-engi- 
neered chassis. Chevrolet trucks are 
the world’s lowest-priced trucks— 
because Chevrolet is the world’s largest 
builder of trucks. 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 
Compare Chevrolet’s low delivered prices and easy G.M.A.C. terms. A General Motors Value 


At left and above are list a yas of commercial cars at Flint, Michigan. *Dual wheels and tires $20 extra. 
Special equipment extra. Prices subject to change without notice. 


CHEVROLET TRUCKS 


World’s 


Lowest Prices 


The National Provisioner 
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Trade Fairly Active—Market Firm 
—Hogs at New Highs—Cash 
Trade Reports Mixed—Hog Ar- 
rivals Light—Grain Weakness a 
Factor. 


Market for hog products backed and 
filed over a comparatively narrow 
range the past week. While new sea- 
son’s highs in hogs fired bullish en- 
thusiasm at times, there was liquida- 
tion through commission house quar- 
ters due to unsteadiness in grains and 
securities and hesitating commodity 
markets generally. Selling however, 
appeared to be quickly absorbed. 


On setbacks, the market encountered 
commission house resting orders and 
some support from packers and ware- 
housemen, although on bulges, packing- 
house interests were on the selling side 
at times. Mixed reports of distribution 
of cash products was against the mar- 
ket to some extent, but the rather light 
hog run acted as a buffer on the breaks. 


Sentiment appeared a little more 
mixed, and a reactionary tendency in 
cotton seed oil had some influence. Lard 
futures held within striking distance of 
the season’s best levels. 


The better hog price and some im- 
provement in feeding demand for corn 
created an impression that there are 
possibilities of some increase in weight 
of hogs to be marketed later on. Ex- 
port outlook continues poor. 


Sharp Reduction in Slaughter 

Slaughter supplies of hogs are small 
in most European countries, and a 
sharp reduction in hog slaughter in the 
United States is in prospect this year. 
Total exports of pork and lard from 
the United States in 1935 will be 
the smallest in recent years, it is ex- 
pected. 


Receipt of hogs at western packing 
points last week were 293,594 head, 
against 296,963 head the previous week 
and 514,100 head the same week last 
year. 


Average price of hogs at Chicago at 
outset of the week was 9.05c, against 
8.55¢ a week ago, 4.75c a year ago, 
3.25¢ two years ago, and 4.05c three 
years ago. 


Top price of hogs at Chicago ad- 
vanced to 9.50c, the best level since 
October, 1930, but subsequently reacted 
to 9.35c. 


Average weight of hogs received at 
Chicago last week was 230 Ibs. against 
226 Ibs. the previous week, 226 lbs. a 
year ago and 235 lbs. two years ago. 

Official exports of lard for week 
ended February 16, were 3,870,000 Ibs., 


Week ending March 2, 1935 


Provisions a<4|_ard 
Weekly Marple (Ci 


against 5,763,000 Ibs. the same week 
last year. Exports of lard from Janu- 
ary 1 to February 15 were 21,722,000 
Ibs., against 71,683,000 lbs. the same 
time a year ago. Exports of hams and 
shoulders for week were 218,000 lbs. 
against 434,000 Ibs. last year; bacon, 
540,000 Ibs., against 662,000  Ibs.; 
pickled pork, 26,000 lbs., against 166,000 
Ibs. 


PORK—Demand was fairly good at 
New York, and market was steady. 
Mess was quoted at $28.75 per barrel; 
family, $26.50 per barrel; fat backs, 
$23.50@29.50 per barrel. 


LARD—Demand was fairly good at 
New York, and market was firm. Prime 














western was quoted at 12.25@12.35c; 
middle western, 12.25@12.35c; city 
tierces, 11%c; tubs, 144%@14%e; re- 
fined continent, 12%@12%4c; South 
America, 12%4@12%c; Brazil kegs, 
12% @12%c; compound, c»r lots for ex- 
port, 13%c; smaller lots, 18%c; domes- 
tic compound, %c more. 

At Chicago regular lard in round lots 
was quoted at 10c under May; loose 
lard, 25c under May; leaf lard, 10c un- 
der May. 


(See page 33 for later markets.) 
BEEF—Demand was fair, and mar- 
ket firm at New York. Mess was nomi- 


nal; packer, nominal; family, $18.50@ 
19.50 per bbl.; extra India mess, nom. 


Hog Cut-Out Losses Again Increase 


OTH hog and product prices once 

more made price gains this week. 
Again, however, as has occurred for 
several weeks past, hog prices advanced 
faster than product prices, leaving hog 
cut-out values for the first four days 
of the week somewhat more satisfac- 
tory than for the same period a week 
earlier. 


A feature of the markets at Chicago 
during the period was a scarcity of 
green cuts and a consequent switching 
of trading to frozen joints. For the 
most part prices of both fresh and 
cured meats were %@%c higher on 
Thursday than on the same day a week 
earlier, with small losses in some di- 
rections. Loins were the last on the 
list to pick up, but made up for lost 
time when they got under way, ad- 
vancing 2c the last two days of the 
period. 


Short hog runs and a snowstorm dur- 
ing the early part of the week were 
mainly responsible for boosting both 
hog and product values. Top during 
the first four days of the week, $9.50, 
was made Tuesday. This was the 
highest price paid at Chicago since Oc- 


tober 30, 1930. The higher market 
attracted heavier marketings, and runs 
Wednesday and Thursday exceeded esti- 
mates. Prices dropped as a conse- 
quence, top on Thursday standing at 
$9.40. 


Quality of hogs received at Chicago 
this week showed some improvement, 
receipts on Thursday being especially 
good. High grade lights and light lights 
were comparatively scarce, most hogs 
in this group being in the medium and 
good class. Pig stuff and packing sows 
continued scarce. Hog receipts at the 
seven principal markets of the country 
during the first four days of the cur- 
rent week totaled 162,000 head, com- 
pared with 184,000 head a week earlier, 
and 302,000 head during the same 
period in 1984, 


The following test, worked out on the 
basis live hog costs and green product 
prices at Chicago during the first four 
days of the current week, as shown by 
THE NATIONAL PROVISIONER DAILY Mar- 
KET SERVICE, show hog cut-out values 
somewhat less favorable than a week 
earlier. Average costs and credits are 
used in working out this test. 


160 to 180 180 to 200 220 ot 250 250 to 300 
Ibs. ibs. Ibs. 





I 
pve $2.42 $2.41 
-70 68 d 
+15 -15 -15 
1.81 1.68 1.45 
2.18 1.60 P 
wos .57 1.58 
otis 36 -88 
-28 28 36 
27 27 -27 
1.78 1.61 1.51 
-21 21 
40 37 87 
12 12 12 
Total cutting value (per 100 Ibs. live wt.).... $10. 75 $10.93 $10.92 $10.84 
Detel Cabling FOE oc ceccccsavecncseccccence 67.00% 68.00% 69.50% rae 
Contes edible and jnediie offal to above cutting totals and ey from these the 
of well finished hogs of the weights shown, plus all expenses, including the processing tax of 35 
per cwt. live weig t, the following results are secured: 
MO WE GR. Sioa cet ncctcntebcuceanseses+ecs 
BGS BOS GRE vec bccvicesieesetceseesesnveetes 





bt $180 $20 $58 
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GRIFFITH'S MEAT BRANDING INK 


VIOLET — =) =F =. BROWN 
for \er amen | a i 
GOVERNMENT BRAND ; 0 HOUSE BRANDS 


Meets B. A. |. Requirements 


Use 1 gallon cans. Packed 6 per case. 6/1’s cost only Sc per gallon more than a 5-gallon can. 
2 cases of 6/1’s cost only 5c per gallon more than a 10-gallon can. 


A gallon can is most convenient. 
No Spillage—Less Evaporation. 
No breakage as compared to I-gallon bottles. 


You will find our inks of unsurpassed quality. Many say they cannot be equalled. Makea note 
in your purchase book to buy the next from 


THE GRIFFITH LABORATORIES) 


1415 W. 37th St., 532 Eastern Ave., 
CHICAGO TORONTO 























YOUR SAUSAGE PRODUCTS 
DESERVE THE 


BEST 


SPICES 


Good spices play a big part in pro- 


ducing sausage profits! Only the best M A p L { N & 


spices will give full flavor, appetizing 


— high quality that mean emphasizes the true 
It pays to use the best spices — savoriness of fine 


FORBES Spices! They add extra satis- 


faction that spells the difference be- ham and sausage. It 


tween "just another sausage" and a 


real profit-producer. b ri n g S OU T h I d d en 


Use FORBES Spices for sausage profits! 


acai tai tiecdaenc natural flavors and 


Somammmanromz | Subtle aromas . . . 
epee? JAS. H. FORBES TEA & COFFEE CO @® CRESCENT MANUFACTURING COMPANY 


dthe 908-926 CLARK AVE. ST. LOUIS 

ad MWA REPRESENTATIVES—H. G. Goebel & Son, 10558 130PR North Wells Street, Chicago, Illinois 

PRCURID,&, Word S-, ices Pion: Begery 788) G54PR Dearborn Stree, Setile, Washington 

means V. A. Kennedy, 602 Merchants National Bank Blag., 
Omaha, Nebr. 
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PORK PRODUCTS EXPORTS 


Exports of pork products from the 
U. S. week ended Feb. 23, 1935: 


PORK. 


Week Week Nov.1, 
ended ended 1934 to 
Feb. 23, Feb. 24, Feb. 23, 
1935, 1934, 1935, 

bbls. bbls. bbls. 






SL -., cebeee ny eee aaeue 160 151 1,076 
United Kingdom ......... ween 25 522 
Continent : ae ili 6 394 
West Indies ........ are 160 120 160 


BACON AND HAMS. 
M lbs. M Ibs. M Ibs. 





| PRCT EE Peer reer 3,200 3,689 47,802 
United Kingdom 3,196 3,157 47,098 
Continent ....... aswre ee awe 267 541 
West Indies .....cccceeee 8 26 
Uther countries ......... 12 257 136 

LARD. 
M Ibs. M lbs. M Ibs. 

TCE EP EE 1,794 4,823 55,150 
United Kingdom ........ 1,744 3,087 50,150 
DE ssconatedaves es 37 1,216 3,020 
Sth. and Ctl. America... vitae 470 732 
Pe PE <46-0043 e8e-s0s 13 49 1,234 
mm. N. A. Colomios....... aasets pare 12 
Other countries .......... 1 2 

TOTAL EXPORTS BY PORTS. 
Bacon and 
Pork, Hams, Lard, 

From bbis. M Ibs. M Ibs. 
Tee TOUR ccc cccecsness BY See 184 483 
 @ Bao nee e ak pak res aleex 159 
New Orleans ............ 160 rer 
St. John, N. B. West.... een 2,613 "$31 
Ss auch areas este te ase 412 321 
OO eee rere 160 3,209 1,794 
Previous week .......... 30 3,406 3,556 
2 weekS A80...-..-csccce 3 3,990 3,459 
Gee, week WOS6.... 2200s 151 3,689 4,823 


SUMMARY NOY. 1, 1934, to FEB. 23, 1935. 


1934 to 1933 to De- 
1935. 1934. Increase. crease. 
a Saar 215 317 o¥e% 102 
Bacon and Hams, 
MU we veenda we 47,802 42.370 5,482 
Lard, ws. ...... 55,150 138,853 cave Ses 


MEAT IMPORTS AT NEW YORK 


Principal meat imports at New York 
for the week ended Feb. 23, 1935, are 
reported as follows 





Point of 
origin. Commodity. Amount. 
Argentine—Canned meats ..........-+- 135,600 lbs. 
CoRR — BOGOR occ ccccessvecevsossves 1,5 s 
Canada—Pork CUtS .....cccccccccvcces 495 lbs. 
Canada—Beef cuts ...............+.-- 24,283 Ibs. 
CD onc ccecwrevecesneseses 265 Ibs. 
Canada Cc alf livers .. a 300 Ibs. 
Canada—722 quarters of ¢ *hilled "beef. ‘116, 433 lbs. 
Canada—10 veal carcasses............ Ibs. 
Canada—Beef hip rounds.............. 2,065 Ibs. 
Ce a eee 3,171 Ibs. 
ee rrr 3,193 Ibs. 
England—Ham ......... 253 Ibs. 
rmany—Bouillon 960 Ibs 
Germany—Soup powde rs 5,936 Ibs. 
Germany—Sausage ....... 551 Ibs 
Germany—Ham 683 lbs 
OE, .<..600e90cp ee ueieene 2,246 lbs 
CP HEN, iS vcic oc csececenees eeomeee 544 Ibs. 
re eee 2,146 Ibs. 
SS ee ees er ee eee 538 lbs. 
Uruguay—Canned corned beef.........234,000 lbs. 


NEW YORK MEAT SUPPLIES 


Receipts of Western dressed meats 
and local slaughters under federal in- 
spection at New York for week ended 
Feb. 23, 1935, with comparisons: 


Week Cor. 
ended Prey. week, 
West. drsd. meats: Feb. 23. week. 1934. 
Steers, carcasses. . 6,145 7,416%4 
Cows, carcasses... 1,487 1,484 
Bulls, carcasses... 307 236 


Veals, carcasses. . 12,597 13,426 
Lambs, carcasses. 32,504 31,896 
1 
‘ 





Mutton, carcasses. 435 1,283 

Beef cuts, Ibs.... 747,120 697 ,396 

Pork cuts, Ibs....1,788,865 1,722,028 
local slaughters: 


NE onknccass ,867 8,358 9,384 
ES otets 3,304 13,164 14,019 
Hogs 35,296 36,564 45,619 
Sheep 866 49,572 51,843 





Week ending March 2, 1935 








CHICAGO PROVISION MARKETS 


Reported by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


FUTURE PRICES 


SATURDAY, FEBRUARY 23, 1935. 
Open. High. Low. Close. 


LARD— 


13.52%ax 
13.57 Wy 13.57% 
13.70 13.70b 
13.80 13.80ax 








a 16.55 seee coon 16.55b 
4 16.77 4ax 


MONDAY, FEBRUARY 25, 1935. 





LARD. 

Se Rhein 

May ..... 13.60-5714 13.60 13.52% 

earn 13.75 13.77% 13.67% 

Sept. ......13.87% 13.87% 13.85 

CLEAR BELLIES 

Me cesses 16.5714 Kee ‘en 16.57%4b 

, eet 16.75 > . 16.75b 
TUESDAY, FEBRUARY 26, 1935. 

LARD 

ML. wieiwes cmacce abe 13.60ax 

May ......13.67% 13.75 13.65 13.671%b 

On we00e% 13.85 13.90 13.82% 13.85ax 

are 13.92% 14.00 13.90 13.921%4b 

CLEAR BELLIES— 

ree 16.57% 16.70 16.57% 16.70ax 

Sa ssba5% 16.80 pepe pikes 16.80b 


WEDNESDAY, FEBRUARY 27, 1935. 
LARD 
eee 





Rae 13.60-6214 13.65 13.57% 

July ......18.77% 18.80 13.70 

Sept. . 13.87% 13.8714 13.80 

CLEAR BELLIES— 

ES 2 16.65 16.7 70 16.65 16.70b 
OM os etee dan 16.87 4b 


THURSDAY, FEBRUARY 28, 1935. 
LARD— 





OR, srccwd 13.47% 13.47% 13.45 13.45ax 
epee 13.60 13.6214 13.57% 13.57%4b 
OT cccces 13.75 13.75 13.70 13.70b 
Bs, once 13.80-77 4% 13.85 13.77% 13.80b 
CLEAR BELLIES 
_ Srreee 16.72% 16.75 16.72% 16.75 
Me tcaunee sues e% es 16.8744n 
FRIDAY, MARCH 1, 1935. 
LARD— 
sae aati 13.45n 
13.62% 13.57% 13.60 
13.75 13.70 13.72%4b 
13.85 13.80 13.82 %ax 
CLEAR BELLIES 
ree 16.77% 16.80 16.77% 16.80ax 
Cr. ocenes 16.90 eee.e seas 16.90b 


Key: ax, asked; b, bid; n, nom.; —, split. 


PHILADELPHIA MEAT SUPPLIES 


Receipts of Western dressed meats 
and local slaughters under city and fed- 
eral inspection at Philadelphia for the 
week ended Feb. 23, 1935: 


Week Cor. 
ended Prev. week, 
West. drsd. meats: Feb. 23. week. 1934. 
Steers, carcasses ...... 1,560 1,651 2,610 
Cows, carcasses ...... 1,530 1,493 739 
Bulls, carcasses ....... 257 312 319 
Veals, carcasses ...... 1,801 1,668 1,797 
Lambs, carcasses ..... ~~ 10,965 10,208 
Mutton, carcasses ..... 360 1,003 
Ps GS eter sccvecens 502,554 546,797 492,809 
Local slaughters: 
IED. dacnr asa tecmcortrs eee 96 1,985 1,845 1,601 
GED vine bsees ca eeace 3,136 2,962 2,648 
EE Seeccechenevn .--e- 11,286 13,163 17,142 
WEED aesgeceeteresess 5,215 4,461 4.512 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
Feb. 1, 1935, to Feb. 27, 1935, totaled 
3,765,225 lbs.; tallows, none; greases, 
154,000 lbs.; stearine, 116,800 Ibs. 








CASH PRICES 


Based on actual carlot ates Thursday, 











February 28, 
REGULAR HAMS. 





Green. *8. P. 
., MELEE COT LP ete ree 17% 15% 
DED ocat.ecvesaabus eeualnees 17% 16% 
shea seoen ere hane eens 18 16% 
EE 4050008 ce kcavindeee does 18 16% 
Pee eae 18 we 
BOILING HAMS. 
Green. *g. P. 
16% 
16% 
16% 
*s. P. 
17 
17% 
ing 
16 
15 
14% 
14% 
14 
? 13% 
PICNICS. 
Green. %, 7. 
13 
12% 
12% 
12% 
12% 
Short shank %c over. 
BELLIES. 
(Square cut seedless) 
(S. P. Ye under D. C.) 
Green. *D. C. 
oS rea eee 20% 20 
DEE acd ccrdentigg vigarneline’ 20% 20% 
BEE 6s cant dere peseneubont ah 20% 20% 
BE S622s.05sk oe Sele nwensioe 20% 20 
BEE. becedesbanteseans meets 20 19% 
ee ee erp ee 19% 195 
*Quotations represent No. 1 new cure. 
D. S. BELLIES. 
Clear. Rib. 
BM 64 850. 466s e<sdesuasooiee 16% 
eee eee 16% 
EO PIE ee OR 164 
BEE, wt Scenan veekeseese ghee 16 16% 
SEE, Site > bee's ys aaiewicins keke 165% 1658 
BEY jos-60rtcteboomsesenaied 16% 16% 
EY aw haedocad S009 Cees wee 16% 16% 
EE awe 6.4 0-06-04 6 Nase eO ee 16% 16% 
BP fens ccaredebacbueensos 15% 15% 
D. S. FAT BACKS 
CC en Ce a 2 
BO Winsor ncdedeweneneeresabpecboves ven 12% 
re ne ee ae een 3 
Bi ai p'vnhve baie aowekee es be cen we ea eee 13% 
i SE ee ret ye enee, ee Ree 14% 
BE, aie os nh 4b 4 gees ncencn eens eabeeen ole 14% 
ee re eee nh ee ey 15 
BOD  ceksc0ed boerigeetensebaseesnhitege wes 15% 
OTHER D. 8S. MEATS. 
Extra Short Clears 16% 
Extra Short Ribs. i 164n 
Bagelar FIBtes 6.0 cscccc veces - 8 12% 
SS eee 3 11% 
P votive Me EE Tee 11% 
Green Square Jowls.......... 14 
Green Rough Jowls.......... 11% 
LARD. 
I TN, NS  paeswboawaes decw 13.52%4n 
ee ere 13.50n 
Refined, boxed, N. Y.—Export.......... unquoted 
SN COU. 5% cc:s 5 cvae ceecs sees be 15.50 
REO. EE eo ca nc 05h 4 en hes shes emcees 13.75n 


BOSTON MEAT SUPPLIES 


Receipts of Western dressed meats 
at Boston, week ended Feb. 23, 1935: 


Week Cor. 
ended Prey. week, 
West. drsd. meats: Feb. 23. week. 1934. 

Steers, carcasses ...... 1,694 1,687 2,797 
Cows, carcasses ...... 1,489 1,794 2,027 
Bulls, carcasses ....... 21 16 29 
Veals, carcasses ...... 393 849 798 
Lambs, carcasses ..... 15,059 17,703 16,813 
Mutton, carcasses ..... 267 446 667 
Pees Wo oe ot nee 276,963 181,150 
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“BOSS” 
BALANCED POWER COOKER 


No. 110-BD 


Patent Applied For 





ELIMINATE YOUR ELECTRIC POWER COST 
REDUCE YOUR COOKING TIME 
IMPROVE YOUR PRODUCTS 


The “BOSS” Representative in your territory has just 
returned from a week’s visit at the factory where he has 
seen “BOSS” equipment manufactured. He has seen this 
new unit operating, and will be glad to tell you all about it. 


Yes, these machines are in production. 


They are built in accordance with A. S. M. E. require- 
ments, Hartford Inspected and Stamped at our boiler shop. 


The Cincinnati Butchers’ Supply Corporation 


3907-11 S. Halsted St. Mfr. “BOSS” Machines for Killing, 1972-2008 Central Ave. 


Chicago, Illinois Cincinnati, Ohio 


Sausage Making, Rendering 
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TALLOW—Considerable activity and 
a strong market featured tallow at 
New York the past week. Turnover 
was estimated at around 2,000,000 Ibs. 
Extra held at season’s best levels of 
65%c f.o.b. Indications pointed to pros- 
pects of higher levels in the near 
future. In fact, enough tallow was 
taken out of the market to create a 
situation where producers’ ideas were 
stiffer. 

A strong situation in tallow in the 
West, further business from New York 
to the West, and light offerings, easily 
offset gossip relative to tallow imports. 
Early in the week sales were reported 
from here to Cincinnati at 7c delivered 
and to Chicago at 6%c f.o.b. 


As a result of this situation producers 
were generally asking 6%c f.o.b. or Me 
over the last business in extra locally, 
although there was a feeling in the 
market that 6%c f.o.b. could be done. 


At New York, special was quoted at 
65c; extra, 654 @6%c f.0.b.; edible, 9c 
f.o.b. 

At Chicago, a good demand con- 
tinued in evidence, but the larger tal- 
low producers were not offering nearby 
stuff. Trade was moderate, but mar- 
ket was strong. Reports were current 
of business having passed in prime 
packer at 74%4c, an advance of %c over 
recently quoted levels. At Chicago, edi- 
ble was quoted at 8% @9c; fancy, 7%c; 
prime packer, 7%c; special, 6%c; No. 
1, 6%4c. 

There was no London tallow auction 
this week. At Liverpool, Argentine 
beef tallow February-March shipment, 
advanced 2s to 29s; Australian good 
mixed at Liverpool, February-March, 
advanced 1s 6d@28s 6d. 


STEARINE—Demand was reported 
fairly good at New York. Market was 
firm and quoted at 12%c plant. At 
Chicago, market was quiet and steady. 
Oleo was quoted at 10%c. 


OLEO OIL — Demand was satisfac- 
tory and market firm. at New York. 
Extra was quoted at 14%c; prime, 14c; 
lower grades, 13%@13%c. At Chi- 
cago, demand was satisfactory and 
market firm. Extra was quoted at 
12%e. 


(See page 33 for later markets.) 


LARD OIL—Demand was routine at 
New York, and market was steady and 
unchanged. No. 1 was quoted at 9%4c; 
No. 2, 9c; extra, 10c; extra No. 1, 9%c; 
prime, 1544c; winter strained, 10%c. 


NEATSFOOT OIL—Routine interest 
featured market at New York, and 
prices showed little change. Cold 
pressed was quoted at 15%6c; extra, 
10c; No. 1, 9%c; pure, 12c. 


Week ending March 2, 1935 


sa lallows “Greases 
Cetikly Markee Rett 


GREASES—A better demand and a 
higher market featured greases at New 
York the past week. Prices were up % @ 
4c for week, being aided somewhat by 
the strong situation in tallow and lack 
of pressure of grease supplies. On 
Wednesday, business was reported in 
yellow and house at 6%c delivered, or 
6%4c f.o.b. about the best point of the 
upper movement. 

Even on the advance offerings were 
not large and were firmly held. The 
advance in soap prices by one of the 
large distributors was looked upon as 
forecasting satisfactory trade in the 
finished product and a need for replace- 
ment in soapers materials. . 

At New York, yellow and house were 
quoted at 6%@6%c; A white, 6%@ 
6%c; B white, 64% @6%c; choice white, 
7%c nominal. 

At Chicago, a good inquiry continued 
in market for greases, but trade was 
kept down by smallness of nearby offer- 
ings. At Chicago, brown was quoted at 
5%@6c; yellow, 6%@6%c; B white, 
7c; A white, 7c; choice white, all hog, 
Tle. 


BY-PRODUCTS MARKETS 
Chicago, Feb. 28, 1935. 


Blood. 
Market at Chicago for unground $3.25 
@3.30. Last sales River points $3.50. 


Unit 
Ammonia. 
GOED a ccvcccsccacevecosseseavcevcsos $3.30@3.35 
MEE ccatbadceearetnesdiesctenwes 3.25@38.30 


Digester Feed Tankage Materials 
Trading quiet. Buyers and sellers 
apart. 
Unit 
Ammonia. 
Unground, 10 to 12% ammonia. “aee@e.i0 & 10c 
Unground, 8 to 10%..........06- 3.10 & 10c 
Liquid Alesse Chaat ate 2.10 


Dry Rendered Tankage 
Offerings light; demand spotty. 


Hard pr and exp. unground per 
££ epee $ .60@ .65 
a . pork, ac. grease & qual- @is.00 
scr’ D gece “ex aR cus - 
GE, GER cccccevccevceccceesceesose @40.00 








Packinghouse Feeds. 
Little change in this market. 


Digester tankage meat meal 60%....$ $45.00 
Meat and bone scraps, 50%........... 45.00 
Steam bone meal, 65%, special feed- 

Se, POP Bs ci ccieccccscccccccesiovece 30.00 
Raw bone meal for feeding........... 30.00 


Fertilizer Materials. 
Last sales of 10 to 11 per cent were 
at $2.50 & 10c. Sellers now asking 


$2.60 & 10c. 
High tank: . 10 
ay sega Baton okesehe ae 0G  55.50@2.60 & 10 
Bone tankage, ungrd., low gd., 
POP CR cccccccccccccccccevecs 15.00 
Hook meal ..cccccccccccccccscce 2.50 


Horns, Bones and Hoofs. 
Little change; prices largely nominal. 


Horns, according to grade............ q 
BOER, oc cocccceseccocecccese 50.00@80.00 
GRSEO BOCES ccccccccccccccccccccece 22.50@25.00 
BB cccccececcvccecececcsces @ 
(inte —empins ices are for mixed carloads 


of unassorted ma indicated above.) 
Bone Meals (Fertilizer Grades.) 
Little change in this market. 


Steam, ground, 8 & 5O.......sseees. $17. 18.00 
Steam, unground, 3 & 50........... 15. 16.00 


Gelatine and Glue Stocks. 
Prices continue largely nominal. 


Te, CE 5 cued s5cdcaviecsdeetiees x 13.00 
GREE GOO a cnccccccccccccccccccvcces 21.00 
—, DD ber newcedeenccvonccces 12.00 

EE Ie Pe TT ee Tee 16.00 
Gattle 4 skulls and knuckles..... 18. 20.00 
Hide telennings (new a SeAwtbebye 8.00 
Hide trimmings (old style).......... 11.00 
Pig skin scraps and trim, per Ib.... 5l4c 


Animal Hair. 
Market nominal. 
Summer coil and field dried......... 
Winter. CONl GISE .ncccccccccccceccce 2 
Processed, black, winter, per Ib....... 6 
Processed, grey, winter, per Ib....... 


Cattle switches, COCH®. wocccccccccces 
*According to count. 


EASTERN FERTILIZER MARKETS 

(Special Report to The National Provisioner.) 

New York, Feb. 27, 1935. 

Ground tankage is offered at $2.65 
and 10c f.o.b. local shipping points with 
no buying taking place and stocks are 
quite heavy. 

Unground tankage sold at $2.25 and 
10c f.o.b. New York with stocks pretty 
well cleaned up. 

Dried blood is held at $3.25 per unit 





TEMPERATURE ConTROL 








etc. 


R Hot Water Heaters, Hog Scalding and Dehairing, Ham and 
Sausage Cooking, Smoke Houses, Storage and Thawing Rooms, 


Increase your profits and improve the quality of your product 
with Powers Automatic Temperature Control. Stop spoiled prod- 
ucts and waste of steam due to overheating caused by 
errors of hand control. 

40 Years of Specializatien in Temperature Control 
2725 Greenview Ave., Chicago—231 E. 46th St., New York 
ALSO 41 OTHER CITIES 


POWERS REGULATOR CO. 


Write for bulletins. 






piss asia 






















































a Se ts 


f.o.b. New York with the last sale hav- 
ing been made at $3.10 per unit. South 
American is offered for March shipment 
at $3.00 per unit c.if. Atlantic ports. 


There has been a good demand in 
the south for nitrate of soda and sul- 
phate of ammonia but in other sections 
the trading is very limited. 


FERTILIZER MATERIALS 


BASIS NEW YORK DELIVERY. 


Ammoniates. 
bulk, per ton, 
Atlantic ports: 
March to June, 1935, inclusive 
Ammonium sulphate, double bags, 
per 100 lbs. f.a.s. New York 
Blood dried, 16% per unit 
Fish scrap, dried, 11° ammonia, 
10% B. P. L., f.o.b. fish factory. 
Fish meal, foreign, 114% ammonia, 
10% B. P. L., cif 
Fish scrap, acidulated, 6¢ ammo- 
nia, 3% P.A. f.o.b. fish “fac tories 
Soda nitrate, per net ton; bulk 
March to June, 1935, inclusive @ 23.50 
Pe, ns cnewtewieeey ess @ 24.80 
Be BP Be oc coco cenceeernnes @ 25.50 
Tankage, ground, 10° ammonia, 
15% B. P. L 
Tankage, unground, 
nia, 15% B. P. L., batt 


Ammonium sulphate, 
basis ex vessel 
@ $24.00 


nominal 
@ 


nominal 
@ 34.50 
2.00 & 50c 


2.65 & 10c 
ammo- 


Phosphates. 

Foreign bone meal, steamed, 3 and 
50 bags, per ton, c.i.f............ 
Ione meal, raw, oe and 50 bags, 
per ton, c.if. . owes 
Superphosphate, “b ulk, ‘f.0.b. Balti 
more, per ton, 16% flat.......... 


Potash Salts. 

Manure salt, 30% bulk, per ton 

Kalnit, 14% bulk, per ton 

Muriate in bulk, per ton, 
K20. 

Sulphate in bags, per ton.. a 

Shipment March to April, 1935. 


Dry Rendered Tankage. 


Doe unground on 
Hoc ground 


40c unit 


MARGARINE LEGISLATION 


A measure introduced recently by 
Congressman Richard K. Kleberg and 
referred to the house committee on 
agriculture, proposes that on all oleo- 
margarine manufactured and sold, and 
which contains any fat or oil ingredi- 
ent not produced within the borders of 
the United States, there shall be as- 
sessed and collected, in addition to all 
taxes now levied and collected, a tax of 
10¢ per pound, paid by the manuafcturer. 

Bills now in the state general as- 
sembly of Connecticut would repeal the 
requirement for a license for the sale 
of oleomargarine, and impose an excise 
tax of ten cents a pound on all oleo- 
margarine sold in the state. 


MAYONNAISE CODE DECISION 


The NRA has rescinded its earlier in- 
terpretation of the mayonnaise code 
that a trade buyer, if he picked up 
merchandise at the plant of the manu- 
facturer and forwarded it to his place 
of business at his own expense, was 
entitled to a freight allowance. The 
usual practice of the industry is to 
quote prices f.o.b. Recision of the in- 
terpretation will have no effect on the 
usual practice inasmuch as manufac- 
turers who want to continue it will 
merely have to show on their filed price 
lists that they will allow freight in 
such cases. 
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SOUTHERN MARKETS 


New Orleans 
(Special Wire to The National Provisioner.) 


New Orleans, La., Feb. 28, 1935.— 
There was no March futures liquida- 
tion here as oil wanted. New York 
March liquidation proved short lived, 
that market still being below crude par- 
ity. Bleachable, firm, 11%4c Ib. loose 
New Orleans. Crude, strong, 10%c bid, 
105c asked with extremely light of- 
ferings. Soapstock tightly held and 
likely to go higher, being too low com- 
pared to greases generally. Now looks 
as though February oil consumption 
will be between 225,000 and 250,000 
barrels. 


Dallas 
(Special Wire to The National Provisioner.) 
Dallas, Tex., Feb. 28, 1935.—Prime 


cottonseed oil, 10%c lb.; forty-three per 
cent meal, $36.50; hulls, $12.00. 


Memphis 
(Special Wire to The National Provisioner.) 


Memphis, Tenn., Feb. 28, 1935.— 
Crude cottonseed oil nominal 10%%c lb. 
for Valley; forty-one per cent protein 
cottonseed meal, $39.00 f.o.b. Memphis, 
March shipment. 


MEMPHIS PRODUCTS MARKETS 


(Special Report to The National Provisioner.) 
Memphis, Tenn., Feb. 27, 1935. 


The cottonseed meal futures closed 
somewhat lower although holding 
steady during most of the day. Trad- 
ing was in good volume with sales in 
a range of 10@20c. May was again 
active, selling from $32.15@32.00 with 
a fair demand at the latter price. 
March registered a new season’s low at 
$31.40 with further liquidation of that 
month in switching into May and July 
at 50c and 80c. <A fair overnight’s 
business was reported with the cash a 
trifle lower. The market closed steady 
at declines of 20@40c. 

Cotton seed was somewhat higher 
during mid-session with September sell- 
ing at $46.50. Inquiry was light and 
final prices were unchanged to 25c 
lower. 


MARGARINE PRODUCED YEARLY 


According to the U. S. Bureau of In- 
ternal Revenue, margarine production 
in 1934 totaled 264,359,424 Ibs. (these 
figures differ slightly from those re- 
ported by the U. S. Department of Agri- 
culture), compared with 245,467,220 Ibs. 
in 1933. 


MAKING LARD COMPOUND 


What products enter into the manu- 
facture of compound? What propor- 
tion of each are used? “PorRK PACK- 
ING,” a new test book for the meat 
packer, published by The National Pro- 
visioner, gives this information. 


COTTON OiL TRADING 


COTTONSEED OIL—Store oil sup- 
plies at New York are moderate and 
firmly held. Demand was reported fair, 
but market fluctuated with futures. 
Crude oil was quoted at 10%c nominal 
across Belt. 


Market transactions at New York: 


Friday, February 22, 1935. 
HOLIDAY—No market. 


Saturday, Bee ed 23, 1935. 
ge— —Closing— 

Sales. High. "Low. Bid. Asked, 

BG és Sack Sewer cou a 
7 F .... 1165 a Bid 
Mar. 13 1172 1170 1172 a trad 
Apr. , o coos 1M 8 
| 6 1188 1185 1186 a 1188 
ore ..-. 1186 a 1200 
daly ..... 17 1197 1194 1197 a trad 
Aug. ii cos coos 2206 2 ee 
Sept. . 10 1205 1201 1204 a 1206 
Sales, 47 contracts; crudes, 10%ec 

nominal. 


Monday, February 25, 1935. 


Ahem tema ce a 
OS ae vee 1156 0 
Mar. 33 1172 1142 1155 a 42tr 
CS ae oo cco 19046 2 Ee 
i ee 20 1185 1175 1178 a T5tr 
| eee cae sone REE OO ae 
; rr 59 1197 1189 1191 a 90tr 
Aug. : .... 1185 a 1200 
; 8 1299 1295 1196 a 1198 
Sales, 119 contracts; crudes, 10%e¢ 
nominal. 


Tuesday, February 26, 1935. 


eS rear ey mes 
Mar. 24 1163 1147 1159 a 1169 
aera oes 11600 2 1S 
. ere 1178 1181 a trad 
WOME oie bene kvco sees Ae eee 
re 387 1195 1190 1190 a 1193 
Aug. : si . 1190 a 1205 
Sept. .... 7 1201 1199 1198 a 1201 
Oct. 3 1198 1198 1198 a trad 

Sales, 90 contracts; crudes, 10%c 
nominal. 


19 1185 


Wednesday, February 27, 1935. 
weet... 
Mar. 

: ee 
, ae 
ee 
OW «05... 


ve «ace, eee 

. 1160 a 1166 

.--. 1160 a 1175 

7 1180 1173 1180 a 79tr 

: oo coos S508 @. Te 

30 1190 1185 1190 a trad 

- ecce 1190 @ Te 

“14 1200 1192 1196 a 95tr 

Meh . 1192 a 1200 

51 contracts; crudes, 10%¢ 
nominal. 


Thursday, February 28, 1935. 
May 2... .. 1175 1172 1174 a 1178 
oe . 1190 1185 1187 a 1188 


(See page 33 for later markets.) 


HULL OIL MARKETS 


Hull, England, Feb. 27, 1935. — (By 
Cable.)—Refined cottonseed oil, 30s 6d; 
Egyptian crude cottonseed oil, 27s 6d. 


The National Provisioner 









sup- 

and 
fair, 
ures, 
ninal 


$: 


ing— 
sked., 


Bid 
trad 
1184 
1188 
1200 
trad 
1208 
1206 
LO4ee 


Bid 
42tr 
1160 
75tr 
1185 
90tr 
1200 
1198 
[0 14¢ 


1169 
1175 
trad 
1192 
1193 
1205 
1201 
trad 
LO4ee 


1166 
1175 
79tr 
1192 
trad 
1200 
95tr 
1200 
lO%4e 


1178 
1188 


(By 
s 6d; 
s 6d. 

















Activity Continues—Market Irregu- 
lar—March Evening Up a Factor 
—Mixed Outside Trend Influen- 
tial—Cash Trade Reports Less 
Favorable—Crude Steady—Lard 
and Hogs Firm—Oil Importations 
Attracting More Attention. 


While most speculative markets con- 
tinued to experience a moderate to 
quiet volume of trade the past week, 
activity continued in cotton seed oil 
futures. Price trend was more irregu- 
lar than of late, but at no time did 
market display any pronounced weak- 
ness. March delivery, now the spot 
month, eased about %c lb. from sea- 
son’s high under influence of evening 
up prior to tender day, and subsequent 
liquidation following delivery of 25 
tanks on March contracts. 

Distant months eased only about 15 
to 20 points from season’s best levels. 
The result was that when March ten- 
ders were taken care of a fair part of 
the losses were recovered. Trade con- 
tinued very mixed. 

Commission house interests were per- 
sistently on both sides. Profit taking 
was meeting new buying on declines, 
while on setbacks there was evidence 
of trade absorption of the nearbys 
against sales of the later months, ap- 
parently transferring of hedges. 


Imports Increasing 

The fact that prices did not give 
readily under pressure, particularly 
from the professional element, caused 
the latter to run quickly to cover when 
market showed any signs of stiffening 
up. Hogs went into new high ground 
for the season, reaching a top of 94ec, 
best levels since October, 1930, and 
made for a rather firm tone in lard, 
and consequently furnished some sup- 
port to the oil market. 


Sentiment appeared more divided 


= Vegetable Oils 


Weekly Marpee Cet 


than of late. Advices from cash cir- 
cles were more mixed while it was 
noticeable that some in the trade were 
more inclined to stress importations of 
foreign oils. In some quarters, con- 
siderable was made of the fact that 
much vegetable oil is on the way 
to the United States from Russia, Eng- 
land and the Continent. 


It was learned that Brazilian semi- 
refined cotton oil in drums, May to De- 
cember shipment, 50 tons monthly, was 
offered at an average price, laid down 
and duty paid, of about 10%c. As a 
result of these importations, some were 
inclined to be less optimistic relative 
to cotton oil consumption the balance 
of the season. 


Oil Stocks Decreasing 


Cash factors reported a satisfactory 
trade passing. At the same time, it 
was said that margarine distribution 
continues to benefit considerably by the 
relatively high price of butter, and this 
to some extent should be reflected in 
oil consumption. The February statis- 
tical report is generally expected to 
make a satisfactory showing compared 
with a year ago. As yet, there has 
been no increase in pressure of actual 
oil, and cash prices are firmly held. 
Crude markets were rather quiet during 
the week, but steady at 10%c nominal 
across the Belt. 

An irregular grain market, and a 
heavy tone in securities accounted in 
part for the less bullish sentiment in 
oil. Stocks of cotton oil continue to 
decrease, and prospects are still favor- 
able for a very moderate carryover at 
end of season. ‘An unsettling feature 
is the fact that the cotton program of 
the Government has not been definitely 
settled as yet. This served to keep the 
market in a position of awaiting de- 
velopments. 

COCOANUT OIL—tThere was no out- 











ward evidence of any activity in this 
market, but there was a feeling that 
consumption should be on a satisfactory 
scale judging by the reports of im- 
provement in butter substitutes de- 
mand. Market was quoted nominally 
at New York at 64@6%c. Copra was 
quoted at 344c. 

CORN OIL — Trade was reported 
quiet, but market was steady with no 
pressure of offerings. Mills were quot- 
ing llc f.o.b. the West. 


SOYA BEAN OIL — Demand ap- 
peared fairly satisfactory, and market 
held firmly. Mills were asking 9%4c. 

PALM OIL—There has been some 
improvement in demand in this quar- 
ter, although there was little change in 
price. At New York, spot Nigre was 
quoted at 5c; shipment Nigre, 4%c; 
Sumatra oil, 5c. 

PALM KERNEL OIL—Market was 
quiet but steadier at New York and 
quoted at 4.90c for shipment. 


OLIVE OIL FOOTS — Demand ap- 
peared routine at New York, but tone 
was steady to firm. Spot barrels were 
quoted at 8% @8éc. 

RUBBERSEED OIL—Market nomi- 
nal. 


SESAME OIL—Market nominal. 


PEANUT OIL — Demand was fair. 
Crude was unchanged and quoted at 
105% @10%c. 


JANUARY MARGARINE SALES 


The sale of oleomargarine for Janu- 
ary, with comparisons, as indicated by 
the sale of tax stamps, is reported by 
the U. S. Bureau of Internal Revenue 
as follows: 

Jan.,’34. Jan.,’35. 
Oleomargarine, colored, lbs.. 30,122 76,382 
Oleomargarine, uncolored, Ibs.16,830,652 33,647,564 


Oleomargarine, total, lbs...16,860,774 33,723,846 
Increase over January, 1934—16,863,072 Ibs., 
equal to 100.1%. 

















Many of the leading packers and 
wholesalers of the middle west, east, 
and south are selling Mistletoe. Let 
us refer you to some of them. 


G.H.Hammond Company nas 


OND’ 
Pig 


{amet 





Chicago, 


MARGARINE. 
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The Most Outstanding 
Tankage 

Fertilizer 

Grinder 














“Triples output— 

makes better product.” 
Wargin Beef Scrap Co., Denver, Colo, 

“Only mill that meets present-day needs.” 
Waterloo Soap Works, Waterloo, Iowa. 


“JAY BEE” Hammer Mill makes grinding tankage, meat scrap, 
fish scrap, cracklings, dried blood, etc., profitable when other 
equipment fails. Handles up to 12% grease, 25% moisture. 


Delivers finely finished, uniform product in one continuous 

operation without use of cage mills, screens, or elevators. 

Capacities up to four tons per hour, depending upon H.P. used. 

All Steel Construction — Practically Indestructible 
= AY BEE” e meg of baler par aed and alloy steel. 

i i iggest capacity grinder—grinds at a 

@ Anderson Expeller cake frees your capital now tied maar cate aie toe Gas ie et ee cee ee 
up in cake waiting to be ground. Expeller cake is descriptive literature, prices, terms, etc. We can solve any 


° e . grinding problem. 
sent to the grinder as soon as it cools; no storing, 


mo aging is necessary. Your capital keeps moving, ee A | AY B EK E 99 
allowing for more frequent turnover, greater profits. Gunn Sinai aii Sates ite es ones atk ates thes ti nid 
Space formerly used for storage becomes available the Standard for Capacity, Economy and Durability. 


for other uses—increased facilities, less crowding. J. B, SEDBERRY, INC., 96 Hickory St., Utica, N. Y. 

















The Anderson Special R. B. Expeller, illustrated be- ~ CUT COSTS! 
low, has tremendous capacity, greater production and | . 
minimum upkeep. The largest packing houses con- Trim Jowls for Bacon 
sider an Anderson Expeller standard equipment. Send 5 S quares wit h the 
us your requirements, or ask a representative to call. a 
Let us show you how an Anderson Expeller can fit | ¢ ee) B & D FAT BACK SPLITTER AND 
your wants, make more profits. Write. eerie. Y AN JOWL TRIMMER 

\ ~ \ BEST &Q{ DONOVAN 
THE V. D. ANDERSON COMPANY ; 1) 382 South sia CHICAGO, 

R Michigan Ay. om 

1946 WEST 96TH STREET © CLEVELAND, OHIO 


& 





The New 
FRENCH COOKER 


Interests You Because 
IT OUTLASTS OTHER TYPES 
REDUCES ODORS 


COOKS QUICKLY, 
EFFICIENTLY 


OPERATES MORE EASILY 
IS STURDILY BUILT 


We invite your inquiries 
The French Oil Mill 


ANDERSON SPECIAL R. B. EXPELLER | : ; Machinery Company 
. ™ Piqua Ohio 


Si oyezny 
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Ohio 


CLOSING MARKETS 





WEEK'S 


FRIDAY’S CLOSINGS 


Provisions 


Hog products steady latter part of 
the week with hogs at new high. Top, 
$9.55 but buying checked by unsteady 
commodity markets generally, renewed 
monetary uncertainty, fears of food- 
stuffs importations and reports of a 
quiet cash hog product trade. 


Cottonseed Oil 


Cotton oil quieter and steady. In- 
fluenced by lard but sentiment more 
mixed. Buying power less aggressive 
on account of gossip relative to im- 
portations and unconfirmed rumors of 
the monetary outlook. 

Quotations on bleachable cottonseed 
oil Friday noon were: Mar., $11.59@ 
11.70; May, $11.83@11.84; July, $11.92 
@11.95; Sept., $12.00@12.02. 


Tallow 
Tallow, extra, 6% @6%c f.o.b. asked. 


Stearine 
Stearine, 12%c plant. 


Friday’s Lard Markets 


New York, Mar. 1, 1935.—Prices are 
for export; no tax. Lard, prime west- 
ern, $12.25@12.35; middle western, 
$12.25@12.35; city, 114c; refined Con- 
tinent, 12@123¢c; South American, 12% 
@125c; Brazil kegs, 125 @12%c; com- 
pound, 13%c in carlots. 


BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 
Liverpool, Mar. 1, 1935. 

General provision market quiet and 
unchanged; very poor demand for hams, 
fair demand for lard. 

Friday’s prices were: Hams, Amer- 
ican cut, 84s; hams, long cut, 86s; 
Liverpool] shoulders, square, none; pic- 
nics, none; short backs, unquoted; bel- 
lies, English, 66s; Wiltshires, unquoted; 
Cumberland, exhausted; Canadian Wilt- 
shires, 69s; Canadian Cumberlands, 64s; 
spot lard, 63s 9d. 


LIVERPOOL PROVISION STOCKS 


On hand March 1, 1935, estimated by 
Liverpool Trade Association: 


Mar.1, Feb.1, Mar. 1, 
1935. 1935. 1934. 


PINE, sccccceceweed 236,880 292,768 157,417 
RRR RR ERE: 723,968 518,224 127,456 
Shoulders, Ibs, .......... 70,560 96,320 size 
BE, GWE. oc cccccccccs 4,299 4,107 4,135 
I eae 14,058 13,839 18,650 
lard, steam, tierces...... 1,374 1,650 315 


, Tefined, tons....... 2,349 2,829 4,204 


When do market values warrant 
working up hog heads? See chapter 3 
of “PoRK PACKING,” The National Pro- 
visioner’s latest book. 


Week ending March 2, 1935 





we 


CHICAGO PROVISION STOCKS 


Stocks of meat and lard on hand in 
Chicago, Feb. 28, 1935: 


Feb. 28, Jan. 31, Feb. 28, 
1935. 1935. 1934. 
All kinds of 
barreled pork, 
WEEE. evovesces 21,000 22,257 14,525 
P. S. lard, Ibs.. 53,835,696 57,004,460 109,154,200 
Other kinds of 
lard, lbs. .... 7,914,886 8,453,047 6,144,579 
D. 8S. cl. bellies, 
since Oct. 1, 


1M, BB. cecce 5,344,063 4,472,373 14,537,360 
D. 8. cl. bellies, 
made previous 
to Oct. 1, '34, 
TER, cenecenese cecesece sovcsecee 1,498,500 
D. S. rib bellies, 
since Oct. 1, 


"S6, TRB. ccsee 885,931 1,149,716 1,897,367 
Extra sh. cl. sides, 
made since 


Oct. 1,34, Ibs. 2,600 3,000 900 
Short cl. sides, 

BB, cocescesce 16,000 pS ee 
a & t 

backs, Ibs. .. 4,561,496 3,685,077 4,444,981 
D. 8S. shoulders, 


UDB. 2 ccccccee 31,254 31,863 127,955 
. P. hams, lbs. 25,547,096 24,106,189 26,118,120 


8 

8S. P. skinned 

hams, Ibs. ... 29,926,567 30,635,563 35,070,905 

S. P. bellies, lbs. 21,629,350 21,740,221 25,884,063 
S. P. Californias 
or picnics, S. 
P. Boston 

shoulders, lbs. 8,707,959 10,253,141 10,636,623 
P. shoulders, 

| yer 57,117 58,117 34,500 


Other “cuts of 
meats, lbs. .. 9,075,743 9,656,676 7,688,207 





Total cut meats, 
SK. -saserses 105,785,176 105,807,936 127,939,481 


MEAT AND LARD EXPORTS 


Exports of lard, bacon, and hams 
through the port of New York during 
the first four days of the current week 
totaled 822,193 Ibs. of lard and 417,895 
Ibs. of meat. 


Lard exports from the United States 
for the full week ended Feb. 28, 1935, 
totaled 1,794,831 Ibs. against 4,823,024 
Ibs. for the same week in 1934. For 
the packer year to date, exports of lard 
have totaled 55,150,294 Ibs. against 
138,853,595 Ibs. for the 1933-34 period. 

Bacon and ham exports for the week 
ended Feb. 23, 1935, totaled 3,209,750 
Ibs. against 3,689,950 lbs. for the cor- 
responding week in 1934. For the 
packer year to date, exports of these 
products totaled 47,802,500 Ibs. against 
42,370,350 Ibs. for the 1933-34 period. 


MEAT EXPORT NOTES 


Quotas were established on lard and 
pork exports to Belgium in reciprocal 
trade pacts signed by the United States 
and Belgium this week. Belgium also 
lowered its duty on canned pork tongues 
imported from this country. Under 
the new agreement American pack- 
ers may export 3,207,000 kilos of lard 
and 1,044,000 kilos of pork other than 
salted to Belgium. The duty on canned 
pork tongues was lowered from 120.75 
Belgian francs per kilo to 90 Belgian 
francs per kilo. A kilo equals 2.2 lbs. 
In addition to these concessions Bel- 
gium has reduced its import license tax 
from 300 Belgian francs to 200 Belgian 
francs. 


WORLD PORK PROSPECTS 


Smaller slaughter supplies of hogs in 
most European countries and a sharp 
reduction in hog slaughter in the United 
States are in prospect this year, accord- 
ing to the quarterly summary of the 
U. S. Bureau of Agricultural Econom- 
ics. Total exports of pork and lard in 
1935 from the United States will be the 
smallest in recent years, it is expected. 


Some decrease in hog slaughter in 
Germany is expected during the last 
half of this year, but an increase is 
looked for in Denmark. Hog slaughter 
in Great Britain may increase this year 
over last. A marked increase in hog 
numbers in Russia was reported for 
1934, but even now there are fewer 
hogs there than during the 1926-30 five 
year period. 


The British quota for cured pork im- 
ports, effective. during the first four 
months of this year, limits imports of 
bacon and hams from the United States 
into Great Britain to 16,721,000 pounds 
or slightly more than the actual imports 
during the corresponding period last 
year. For the entire year, however, the 
British quota for cured pork imports 
from this country probably will be 
smaller than in 1934. Total imports 
into the United Kingdom from all non- 
empire countries for the period January 
to April this year, permitted by quota, 
is about 22 per cent less than actual 
imports from these countries during the 
corresponding period last year. 


The bureau says that international 
trade in hogs and hog products in 1934 
was considerably less than in 1933 be- 
cause of decreases in hog production in 
surplus hog countries, and increased 
production and import restrictions in 
deficit countries. It is stated that pros- 
pective supplies of lard in Europe this 
year will be reduced in somewhat 
greater proportion than the supplies of 
hogs. 





TO STUDY EXPORT MARKETS 


The Secretary of Agriculture an- 
nounces that a representative of the 
department will visit various European 
countries to survey possibilities of im- 
proving the export situation of Amer- 
ican agricultural commodities. This 
representative sailed from New York 
on February 22. 


ARGENTINE BEEF EXPORTS. 


Cable reports of Argentine exports 
of beef this week up to Mar, 1, 1935, 
show exports from that country were 
as follows: To the United Kingdom, 
127,897 quarters; to the Continent, 
4,547 quarters. Exports the week end- 
ing Feb. 15 were: To England 116,265 
quarters; to the Continent, 8,901 quar- 
ters. 


Watch “Wanted” page for bargains 
in equipment. 






Page 33 














CHICAGO 


Reported by U. S. Bureau of Agricultural 
Economics. 


Chicago, Feb. 28, 1935. 

CATTLE—Compared with last Fri- 
day: Choice fed steers and yearlings, 
steady; common grades, firm; inbetween 
grades, mostly 25c lower, this apply- 
ing to cattle selling at $9.00@12.00. 
Week’s top weighty steers, $13.90; light 
steers, $13.85; long yearlings, $13.75. 
Week’s crop uncovered more strictly 
good and choice steers than any time 
recently, a liberal supply selling at 
$13.00 upward; all heifers, 25c or more 
up, selling at new high levels for sea- 
son. This was also true of better grade 
beef cows which turned at $6.00 up- 
ward. Cutter and common beef cows 
were about steady; all she stock con- 
tinued fairly active; bulls, 10@15c 
higher; vealers, mostly 50@75c higher. 
Best big weight bullocks sold at $13.35 
for 1,561-lb. averages; weighty heifers, 
$11.00; light heifers, $10.75; odd lots 
heavy heifers, to $11.50. 


HOGS—Compared with last Friday: 
Generally 30@40c higher on all classes. 
Lighter receipts and broader shipper de- 
mand, along with improvement in fresh 
pork trade, caused boost in prices to 
highest levels since October, 1930. 
Week’s top, $9.50; closing peak, $9.40; 
late bulk weights above 210 lIbs., $9.25 
@9.35; 180 to 210 Ibs., $9.10@9.30; 160 
to 180 lbs., $8.85@9.20; 140 to 160 lbs., 
$8.25@8.90; 100 to 140 lbs., $6.50@8.50; 
good packing sows, $8.50@8.65, best 
$8.75. 

SHEEP—Compared with last Friday: 
Slaughter lambs, generally 35@50c 
higher; sheep, strong. An improved 
dressed trade more than offset expanded 
aggregate supplies as a trade factor. 
Week’s top slaughter lambs, $9.15 at 
close; late bulk, $8.50@9.10; early bulk, 
$8.00@8.50; clipped lambs, $7.50@7.75 
early; slaughter ewes, $4.50@5.25. 


KANSAS CITY 


Reported by U. S. Bureau of Agricultural 
Economics. 


Kansas City, Kans., Feb. 28, 1935. 

CATTLE—A weaker undertone de- 
veloped on better grades fed steers and 
yearlings, and values are steady to 25c 
lower for week. Lower grades selling 
under $10.00 are firm. Nothing strictly 
choice arrived, and week’s top rested 
at $12.00; bulk of fed offerings, $8.25@ 
11.25. Light mixed yearlings and fed 
heifers were in broad demand at 50@ 
75c higher rates. Other slaughter she 
stock closed around 25c higher. Bulls 
held steady; vealers, 50c and mostly 
$1.00 higher; tops, $9.00. 

HOGS—Limited supplies at all points 
resulted in further strength in hog 
market, and advances of 35@50c re- 
sulted as compared with last Friday. 
Week’s top reached $9.10, a new high 
for year; most late sales, downward 
from $9.05. Shipping outlet continues 
narrow, but big packers have been 
rather aggressive. Packing sows shared 
up-turn with $7.90@8.35 taking bulk. 

SHEEP—Fat lambs ruled 10@25c 
higher, with demand fairly dependable. 
Best fed lambs brought $8.50; natives, 
$8.25 down. Quite a few medium to 
good lambs were offered at $7.00@8.00; 
mature sheep, steady; odd lots fat 
ewes, $5.00 down. 


ST. LOUIS 


Reported by U. S. Bureau of Agricultural 
Economics. 


East St. Louis, Ill., Feb. 28, 1935. 


CATTLE—Compared with previous 
Friday: Steers, 25c higher; mixed 
yearlings and heifers, 25@50c higher; 
cowstuff, 25c higher; bulls, mostly 25c 
higher. Some tops were up 50c; vealers 
$1.25 higher. Top heavy steers brought 
$13.00; yearlings, $11.00; bulk steers, 
$7.50@10.50; top mixed _ yearlings, 


Live Stockh Markets “ag 





$11.00; top heifers, $10.50; most good 
and choice mixed heifers, $9.00@10.50; 
medium fleshed kinds, $6.50@8.25. Beef 
cows bulked at $4.25@6.25; top, $8.00; 
cutters and low cutters, $2.25@3.75, 
Sausage bulls scored a top of $5.75 in 
Thursday’s session; vealers, at $9.75, 

HOGS—Swine trade ruled 25@35¢ 
higher for week. Top reached $9.45, 
highest since November, 1930. Bulk 
hogs finished at $9.10@9.35; packing 
sows, $8.10@8.25. 

SHEEP—Fat lambs advanced 25¢, 
other classes holding steady. Fat lambs 
topped at $9.00, bulk earning $8.25@ 
8.65; throwouts, $6.00@7.00. Yearlings 
topped at $7.75; clipped kinds, $6.75; 
clipped wethers, $5.00@5.75. Slaughter 
ewes bulked at $4.00@5.25. 


CORN BELT DIRECT TRADING 


Reported by U. S. Bureau of Agricultural 
Economics. 


Des Moines, Ia., Feb. 28, 1935. 


Hog prices at 22 concentration points 
and 9 packing plants in Iowa and Min- 
nesota were the highest this week since 
October, 1930. Compared with last 
week’s close, current prices are 25@ 
30c, mostly 30c higher. General range 
of good to choice 220 to 350 lbs., $8.86 
@9.15; bulk plant deliveries by trucks, 
$8.85@9.05; railed loads, to $9.10@9.15; 
most 200 to 220 Ibs., $8.70@9.00; 180 to 
200 lbs., $8.55@8.90; 160 to 180 lbs, 
$8.10@8.60; 140 to 160 Ibs., $7.40@8.10; 
good sows, mostly $7.85@8.30, few $8.35 
or slightly higher. 


Receipts unloaded daily for the week 
ended Feb. 28, 1935, were reported as 
follows: 


This 
week. 


hs, Mew ewas «dee db eneeedd 20,800 
Sat., Feb. 2: 13,400 
Mon., 2 
Tues., 2 

Lo a 2 A eee 

ns SEE BES acscirws ado 











BEN SHEPPARD 


Order Buyer of Live Stock 


Springfield, Mo. Telephone 2322 


HOGS — SHEEP — CALVES — CATTLE 
Hi. L. SPARKS & CO. 


National Stock Yards, Ill.—Phone East 6261 
Mississippi Valley Stock Yds., St. Louis, Mo. 
*€ Phone Colfax 6900 or L. D. 299 8 
Springfield, Mo.—Phone 3339 























Order Buyer of Live Stock 
L. i. MeMURRAY 


Indianapolis, Indiana 

















HOG BUYERS ONLY 


Watkins-Potts-Walker 


National Stock Yards 
Illinois 
Phone East 21 


Indianapolis 
Indiana 
Phone Lincoin 3007 
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OMAHA 


Reported by U. S. Bureau of Agricultural 
Economics. 


Omaha, Neb., Feb. 28, 1935. 


CATTLE—Light receipts for week 
and a good shipper demand resulted in 
a touch of strength to the market on 
all killing classes, with prices unevenly 
fully steady to 25c higher than last Fri- 
day. Cows generally showed full up- 
turn, also strictly good to choice steers 
and yearlings. Week’s top of $13.65 
was paid for choice 1,167-lb. averages; 
1,284-Ib. weights, $13.60; 1,586-Ib. big 
weights, $13.50. Choice 927-Ib. heifers 
sold at $10.50, a new top for season 
on load lots; choice vealers, $8.00; odd 
head, $8.50. 

HOGS—Compared with last Friday, 
hog market is 15@30c higher; top on 
Thursday, $8.90, with following bulks 
on good and choice grades: 210 lbs. up, 
$8.85@8.90; 170 to 210 Ibs., $8.25@ 
8.85; 140 to 170 Ibs., $7.75@8.25; 
slaughter pigs, $6.25@7.50; good pack- 
ing sows, $8.25@8.35; stags, $7.50@8.00. 
Medium grade hogs were discounted 10 
@50c, light lights off most. 


SHEEP—A stronger turn to dressed 
lamb trade served to broaden demand, 
and prices for slaughter classes reflect 
a 15@25c advance over last Friday. 
Thursday’s bulk fed wooled lambs $8.50 
@8.75; top, $8.85; good and choice ewes, 
$4.25@5.65. 


ST. PAUL 


By U. S. Bureau of Agricultural Economics and 
Minnesota Department of Agriculture, 


So. St. Paul, Minn., Feb. 27, 1935. 


CATTLE—Vealers sold fully 25¢ and 
in spots, 50c higher today than on Mon- 
day, with medium to choice grades at 
$6.00@8.50; throwouts down to $3.50 or 
less. Cattle receipts continued to in- 
clude considerable numbers of Ca- 
nadian cattle, mostly fat steers with a 
moderate number of fat heifers. Cattle 
prices showed little change, short-fed 
and warmed-up offerings selling at 
$7.25@9.50; good 1,080 Ibs. at $11.00; 
good Canadian steers held above $11.00, 
one choice 1,335-lb. steer, $13.00. 
Medium to good heifers brought $7.00 
@9.00; beef cows, $4.50@7.50; cutters, 
$3.00@4.00; bulls mostly $5.00 down. 


HOGS—Hogs held most of the recent 
advance, better grade butchers earn- 
ing $9.00@9.10; extreme top, $9.20; 
good to choice 170 to 200 lbs., $8.75@ 
9.00; 140 to 160 lbs., $8.25@8.75; 100 
to 130 lbs., $7.25@8.00; bulk good sows, 
$8.25. 

SHEEP—Merely good lambs sold at 
$8.00@8.25, strictly good and choice 
kinds being bid $8.40@8.60, with gen- 
eral trade slow to get started. 


SIOUX CITY 


Reported by U. S. Bureau of Agricultural 
Economics. 


Sioux City, Ia., Feb. 28, 1935. 


CATTLE—Small lots of choice me- 
dium weight beeves sold at $13.00; a 





Week ending March 2, 1935 


few carlots, $11.50@12.00; a fairly lib- 
eral quota of short feds, $9.75 down. 
Heifers remained steady, beef cows, 
steady to 25c lower; a few packages 
choice heifers, $10.00@10.50. Beef cows 
bulked at $4.25@6.00; most low cut- 
ters and cutters, $3.00@4.00. Bulls 
strengthened; medium grades, $5.35; 
vealers, steady; choice, $7.50. 


HOGS—Bullish factors governed hog 
values and new high levels in over four 
years were established. Light receipts 
early in period carried top to $9.05, 
while heavier liquidations late resulted 
in slight reaction. The net advance on 
all classes measured 15@25c over Fri- 
day a week ago. Late top held at $8.90; 
bulk 200- to 300-lb. butchers, $8.75@ 
8.90; good to choice 170- to 200-lb. 
lights, $8.25@8.75; most 140- to 170-lb. 
selections, $7.25@8.25; slaughter pigs, 
$5.50@7.25; odd lots good sows, all 
weights, $7.90@8.10. 


SHEEP—Limited numbers choice fed 
lambs advanced 10@15c at mid week; 
other grades and classes, about steady. 
Mid-week top climbed to $8.65; bulk 
good to choice, $8.25@8.50. Sales of 
medium to good grades were numerous 
at $7.50@8.00, with fair sprinkling me- 
dium, $7.00@7.25. On close, choice 
lambs, $8.50; 102-lb. yearlings, $7.00; 
odd lots of good slaughter ewes, to 
$5.00. 


U. S. INSPECTED HOG KILL 


Inspected hog kill at 8 points during 
week ended Friday, Feb. 22, 1935: 
Week Cor. 
ended Prev. week, 
Feb. 22. week. 1934. 
CINE bis vinnie waite s snr 69,219 





Kansas City, Kans....... 37,283 30,461 69,919 
_ RGSS 20,084 2,985 67,623 
St. Louis & East St. Louis 36,028 41,715 47,909 
2 area 12,725 14,140 51,828 
OER re eee 12,078 30,883 
Sere eer 16,74 19,306 39,700 
N. Y., Newark & J. C... 34 0TS 7, 44,559 

DE ivenscaacecousoes 241,809 264,080 483,407 


NEW YORK LIVESTOCK 


Receipts of livestock at New York 
markets for week ended February 23, 
1935: 


Cattle. Calves. Hogs. Sheep. 


Semaay Clty ...ceces 4,162 7,590 5,431 30,327 
Central Union ...... 1,350 1,435 7,133 
PO OE nec dvaccce 154 2,572 7,271 3,877 

TE se éecdesesscce Be 1,597 12,702 40,837 
Previous week ..... 6,814 i’ 948 15,616 39,281 
Two weeks ago...... 7,441 12,096 15,886 40,251 














































Detroit,Mich. Dayton,Ohio 
La Fayette, Ind. a 
Louisville,Ky. Cincinnati,Ohio 








CANADIAN LIVESTOCK PRICES 


Leading Canadian centers, top live- 
stock price summary, week Feb. 21, 
1935: 

BUTCHER STEERS, 
Up to 1,050 Ibs. 
Week 





Same 
Prev week 
week 1934. 
TE Goll vintcwebenideat 7. $6.25 $6.50 
EEE 3.25 6.00 6.00 
WEE 6S cecarséunkscts 3. 6.00 5.25 
SE nt 6eceees : 5.00 4.75 
Edmonton ......... 5.25 4.50 
Prince Albert 3.50 4.00 
SS aaa 4.00 4.50 
ee ee PE EN: 4.00 4.50 
50 40-4.datew aeeeeal $8.00 $8.00 $9.50 
ee eee 9.00 8.00 8.50 
WEEE. 0.caingceacoscees 7.00 6.50 7.50 
ES abcaceas qwks ates 5.50 5.00 5.00 
ae ee 5.50 5.00 5.00 
Prince Albert ........... 3.28 cece ccee 
Moose Jaw ............. 5.00 5.00 6.50 
rr 5.00 4.50 5.50 
SELECT BACON HOGS 
nc Peccepesswecen $9.25 $8.85 $10.25 
pO EES ae 9.25 8.50 10.25 
... saree 8.25 7.90 9.50 
ea in wcewannceditem 8.00 7.60 9.15 
FO ere 7.95 7.50 9.40 
FEUNOR AIBOT ....cccciccees 7.85 7.50 9.20 
BEE GE cvcéesvescasen 8.00 7.65 9.25 
ee eee 7.85 7.50 9.20 
GOOD LAMBS. 
SED c-deccentncecsesen $7.25 $7.25 $8.00 
0 ae 7.00 6.50 6.00 
ND acini ace gas eninn 6.00 6.00 6.75 
0 RES ae 5.25 5.75 6.00 
ee ee 5.75 5.75 6.00 
Petnee Atbert ...cccccevs 4.50 5.00 4.25 
CO =a ee 5.25 6.00 
OE xc cca sscebenss 5.00 weee coe 
RECEIPTS AT CHIEF CENTERS 


Combined receipts at principal mar- 
kets, week ended February 23, 1935: 
At 20 markets: Cattle. Hogs. Sheep. 


Week ended Feb. 23...... 157,000 313,000 271,000 

Previous week .......... 159,000 324,000 248,000 

BEE bacauvenseatadenaeee 202,000 584,000 253,000 

BEE ip-oxtshy o'ane ce hderwuenie 150,000 463, 331,000 

See eS 151,000 536,000 326,000 

BEE Soke deemed sores 157,000 494,000 345,000 
Hogs at 11 markets: 


Week ended Fe ee Re Se ee en 263,000 
Ly ious wee ovata 
34 





At 7 markets: 
Week ended Feb. 23. 


Cattle. Hogs. Sheep. 
-118,000 229,000 193,000 


Previous week .......... ..114,000 234:000° 177,000 
Bs <vk oveaescinosoerane 154,000 452,000 190,000 
CES aichudaweuehunaaaee 123,000 366,000 238,000 
DEE) stinnudchabackcheane 132,000 501,000 261,000 
BE hvadosat gander naan 123,000 514,000 279,000 


IMPORT CANADIAN CATTLE 


A trainload of 800 cattle left Cal- 
gary, Alberta, for livestock markets 
of the United States on February 22. 
This is the largest shipment from this 
district since 1930. Twenty-four cars 
were billed directly to Chicago and 11 
to St. Paul. 





Nashville,Tenn. Omaha,Neb,. 
Indianapolis, Ind. 
Montgomery, Ala. Sioux City, la. 












PACKERS’ PURCHASES 


Purchases of livestock by packers at oe 
ont for the week ending Saturday, bruary 

with comparisons, are reported to The 
National’ Provisioner as follows: 


CHICAGO. 
Cattle. Hogs. Sheep. 
778 9,713 
812 6,942 
ones 7,075 
1,281 9,036 


272 saan 
13,487 23,042 
15,507 19,282 
Pkg. Co., 1,878 ‘hogs; Hygrade Food 
Products Corp., 712 hogs; Agar Pkg. Co., 3,002 
hogs. 
Total: 30,581 cattle; 6,789 calves; 34,289 hogs; 
75,090 sheep. 
Not including 906 cattle, 2,045 calves, 38,639 
hogs and 46,019 sheep bought direct. 


KANSAS CITY. 
Cattle. Calves. Hogs. 
4,166 
1,505 
6,119 
2,209 
"258 
2,977 
17,234 14,014 


Hogs. Sheep. 
6,120 3,712 
3,929 7,723 
3,591 ane 
2 1,108 
3,410 3,044 
16,350 
Co., 15 cattle; Geo. Hoffman Pkg. 
: Grt. Omaha Pkg. Co., 80 cattle; 
Omaha Pkg. Co., 94 cattle; J. Roth & Sons, 46 
So. Omaha Pkg. Co., 44 cattle; Lincoln 
Co., 331 cattle; Sinclair Pkg. Co., 30 cattle; 
Wi son & Co., 43 cattle. 
Total: 13,624 cattle and calves; 33,428 hogs; 
15,587 sheep. 
EAST ST. LOUIS. 
. Calves. Hogs. Sheep. 
Armour and Co ° 698 2,008 2,994 
Swift & Co......... 2,22 1,666 2,513 
Morris & 1,058 413 
Hunter Pkg. Co.... 5 130 61,414 
Co eeu ere 
Laciede Pk Co. ene wena 
Shippers 4 > 3,713 20,222 
Others 8 200 15,608 


7,465 47,795 


Not including 2,202 cattle, 2,442 calves, 
hogs and 669 sheep bought direct. 


8ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 


8,766 13,827 
6,670 


21,244 


SIOUX CITY. 
Cattle. Calves. . Sheep. 


270 6,479 
308 «463,606 5,513 
342 4,040 
68 6,676 
28 coe 


1,017 20,933 22,708 


ST. PAUL. 

Cattle. Calves. Hogs. Sheep. 

Armour and 4,164 4,443 
Cudahy Pkg. sess ones 
wi 7,251 6,293 
United Pkg. Co. i 283 oor nee 
Others 1,3 3,887 928 
13,711 9,945 15,302 11,664 


OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 


Armour and Co J 836 3,059 761 
Wilson & Co 871 3,120 839 
315 56 321 


4,156 1,763 6,500 1,600 


WICHITA. 

Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co »282 953 2,002 1,992 
Dold Pkg. Co 4 128 1, ae value 
Wichita D. B. Co. ‘0 eeee 
Dunn-Ostertag cees 
Fred W. Dold & Sons. sees “284 
Sunflower Pkg. Co.. 71 eeee 62 
Wichita Pkg. Co.... 119 


1,081 3,811 1,993 
Not including 438 hogs bought direct. 
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DENVER. 


Cattle. Calves. gs. Sheep. 

Armour and Co » 12,354 
Swift & Co...... pe 2,884 7,142 
3 10,286 


29,782 


Cattle. Calves. . Sheep. 
Plankinten Pkg. Co. 2,624 6,076 y 800 
U. Co 35 . 


"16 
Others 601 
9,660 


INDIANAPOLIS, 

Cattle. Calves. 
Kingan & Co 1,9. 643 
Armour and Co 105 
| a: Bros. .. ° 
Brown Bros. 
Stumpf Bros. 
Schussler Pkg. =~ 
Indiana Prov. 


Art Wabnitz . "63 
Maass-Hartman 34 7 <se0 
Shippers 8,317 
Others 26 88 "161 519 

2,998 “21,505 11,216 


CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
S. W. Gall’s Sons.. .... toes eves 185 
Ideal Pkg. Co 18 Some 218 vane 
BE. Kahn’s Sons Co.. 1, 333 «4,690 530 
Kroger G. & B. Co. 21 aawe amine “aos 
z. Lohrey Pkg. Co.. + wane 94 
. H. Meyer Pkg. Co. 1 2,719 
ry Sander Pkg. Co. 8 vous 470 cons 
J. Schlachter’s Sons. 10 336 eee 44 
J. & F. Schroth Pkg. 2 -.-. 2,239 seus 
John F. Stegner & Co. 4: 200 sear wea 
Shippers 203 = 2, 362 
342 668 253 249 


1,831 12,968 1,370 


RECAPITULATION. 


Recapitulation of packers’ purchases by markets 
for week ended Feb. 23, 1935, with comparisons: 


CATTLE. 


Cor. 
Prev. week, 
1934. 


42,494 


Pauw 
Milw a 
Indianapolis 
Cincinnati 


116,149 


56,855. 
14,118 

443 
43,208 
13,498 


7,560 


St. 
Sioux 


Milwaukee 
Indianapolis 
Cincinnati 


HOG COOLER REFRIGERATION 


What is the best arrangement of 
sprays and coils in your hog coolers? 
Read chapter 4 of “PorRK PACKING,” 
The National Provisioner’s latest book. 


CHICAGO LIVESTOCK 


RECEIPTS. 
Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative Periods: 
Cattle. Calves. 
Mon., Feb. 18.... 2,661 
2,229 
1,514 
94 


Total this week. .3 
Previous week. 

Year ago 

Two years ago. :35, 763 


Cattle. Calves. 


Total this week.. 
Previous week 
Year ago 
Two years ago... 
Total receipts for month and 
with comparisons: 
ee — Year. 
1934. 1935. 
147,723 314,143 
32,781 
02 451,403 
215,013 188,183 


WEEKLY AVERAGE PRICE OF LIVESTOCK, 
Cattle. Hogs. Sheep. Lambs, 


Week ended Feb. 23. =? $ . 7% $ re $ oe 
Previous week 0.55 8.25 
1934 4.45 


3.40 2.30 
3. 
7 
0 


beleeeeees Seeu|Seaneus 66 


« 
2 
5 
s 
a 
F ss 
8 BB 


95 2.75 
.00 3.75 
80 5.25 
Av. 1930-1934 --$ 7.45 $5.90 $ 3.70 
SUPPLIES FOR CHICAGO PACKERS, 
Cattle. 


Week ended Feb. pees 
a ious week 2 > Seon 


Soe 


HOG RECEIPTS, WEIGHTS AND PRICES, 


Receipts, average weights and top and average 
prices of hogs with comparisons: 


No. Avg. ——Prices— 
Rec’d. Wet. 
Week ended Feb. 23.. 76,000 
— week 
1 


Ay. 1930-1934 153,400 "231 $ 6.40 $ 5.90 


CHICAGO HOG SLAUGHTERS, 


Hogs slaughtered at Chicago under federal in- 
spection for week ended Feb. 22, 1935: 


Week ended Feb. 22 
Previous week 


CHICAGO HOG SUPPLIES. 

Supplies of hogs purchased by Chicago packers 
and shippers during the week ended Thursday, 
Feb. 28, 1935, were as follows: 

Week ended Prev. 
Feb. 28. week. 
Packers’ purchases 


25,264 
Direct te PACKOTS...cccoccccece 36,475 
Shippers’ purchases 


PACIFIC COAST LIVESTOCK 


Livestock receipts at three large 
West coast markets for five-day period 
ended Feb. 22: 


Cattle. Calves. Hogs. Sheep. 


Los Angeles : 516 2,046 
San Francisco 1,432 4, 
Portland 200 115 755 4,500 


In addition to the above were direct 
shipments to Los Angeles packers: 
cattle, 77 cars; hogs, 100 cars; sheep, 
69 cars. San Francisco direct ship- 
ments: 1,765 hogs; Portland, 768 hogs. 


The National Provisioner 
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RECEIPTS AT CENTERS 


SATURDAY, FEBRUARY 23, 1935, 


















Cattle. Hogs. Sheep. 
j wi 400 6,000 3,000 
Chicago .. 4 , , 
Kansas City 300 Ro 
7 200 500 1,300 
St. Louis 400 300 600 
a. Joneph 200 500,500 
Cit - ’ 
MEE ..cccccsunscance 109 700 “goo 
Pw QPCR ccccsctoccese 5 < 
fur cee eeeceeeseccess 100 400 10,800 
Louisville .....-eeeeeeeee 100 400 200 
EG ws00000 seeciabeng 1 500 300 
@NAPOLIS ....-seeeeeee 100 ro ae? 
BEL wxcncawaasnkes’ steers 200 
Cincinnati .....-+-.++eeee 100 1,200 
MRD ccccccccscccceccs «=«=©OD —cncce 8 —s ov vee 
Pishville slnictre Gt Reee Silo 200 300 200 
Oklahoma City .....6-+ee sence 200 nae 
MONDAY, FEBRUARY 25, 1935. 
EEE 15,000 19,000 
os City 3,000 4,000 
BEL. ccccccccccesccceee ,000 3,000 7,000 
St. Louis 3,200 12,500 3,500 
St. Joseph 2 2,500 4,500 
Sioux City 2,500 4,000 
St. Paul 2,500 6,000 
Fort Worth 1,000 500 
Milwaukee 1,400 100 
Denver ...--. 1,400 4,300 
Louisville 300 200 
Wichita 700 500 
Indianapolis 4,000 800 
Pittsburgh 1,300 1,800 
Cincinnati »400 600 
Buffalo 2,400 5,100 
Cleveland 400 2,500 
Nashville 300 400 
Oklahoma City .......... 1,500 1,000. ..... 
TUESDAY, FEBRUARY 26, 1935. 
a 5,000 10,000 8,000 
Kansas City ............ 3,500 2,500 7,000 
Gene 466660 6ebeeo es 4,000 4,500 6,500 
I s.c-enns 5 aeu'etia'e 2,000 8,000 1,800 
DEE vccvcccesccese 1,500 2,600 4,500 
EE, vcevnsewoeess 3,500 4,000 8,000 
RT oi csccawkoenn 2,500 2,500 2,200 
00 800 500 
700 200 
900 9,800 
200 300 
700 300 
4,000 1,500 
300 300 
2,500 800 
300 200 
° 100 1,200 
- 200 200 400 
Oklahoma City .......... 700 800 300 
WEDNESDAY, FEBRUARY 27, 1935. 
EE ins rcbobnecemens 10,000 16,000 16,000 
PT cccecesscocves 3,500 2,500 6,000 
Seccereccosccceete "000 8,000 6,500 
CEE occceeseeccence 2,000 8,500 1,500 
A 0.004.000 000.0nr ee 1,300 4,500 3,500 
ceccececcccecs ,000 6,000 6,000 
Th 66+ $.00dsbees eels 2,200 3,500 1,500 
BEE WEUNER ccccccccseves 800 900 500 
ET. pvc cesmaveiues 800 900 600 
EE 600 800 8,800 
TE neévc<cwewemirde 100 300 100 
PL kees00s edn ceeeect 300 500 400 
Indianapolis ............. 1,000 4,000 700 
TL ¢ca.c0n6seoewele 100 200 300 
DEE 8.40 cquaameqnne 400 2,500 100 
ers 200 500 900 
TL t66t-0e0aebnee Gn 300 300 1,500 
EE nine Kneuigaediicd 200 400 300 
i 800 1,500 500 
THURSDAY, FEBRUARY 28, 1935. 
17,000 18,000 
3,000 ,000 
5,500 9,000 
7,000 2,800 
2,500 4,500 
4,500 6,500 
3,500 4,200 
1,000 500 
i 3 
1,500 10,700 
300 200 
300 500 
3,000 4,000 
600 600 
3,200 300 
tess cia. dieatiotaed 100 200 100 
GRRE RG 2 200 2,500 
RRR Sie a 300 100 300 
Oklahoma City .......... 1,000 1,500 10,700 
FRIDAY, MARCH 1, 1985. 
Ee 2,500 12,000 15,000 
Kansas City ............ 800 2,000 3,500 
SE iita0:n'n« vuipiacearecs 1,500 3,500 4,000 
BE sdiececcswesween 1,000 7,000 3,500 
SED: occ ccccvcccon 800 1,800 4,500 
DEED sieiccces coscieone 1,500 3,500 6,000 
DE 8s osc ncccmnceina 2,600 .500 2,000 
BE POUR oo. ccccccces 1,000 1,700 600 
A ee 400 1,200 13,600 
Wichita 400 700 500 
Indiana’ 600 4,000 2,000 
Pittsburgh . 100 3 600 
Cincinnati 800 3,600 100 
Je 500 600 2,300 
Oklahoma City 1,700 1,400 500 





Week ending March 2, 1935 


Watch “Wanted” page for bargains. 






LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, Feb. 


Hogs (Soft or oily hogs excluded): CHICAGO. E.ST. LOUIS. OMAHA, KANS. CITY. 




















28, 1935: 
ST. PAUL. 






































Lt. lt. (140-160 Ibs.) gd-ch...... $8.25@ 9.00 $8.35@ 9.00 $7.50@ 8.25 $7. 8.65 9.00 
BED. cneccsecccocsenccce 7.85@ 8.75 8.10@ 8.75 7. 8.10 7. 8.25 8.75 
Lt. wt. (160-180 lbs.) gd-ch..... 8.75@ 9.20 8.8 9.20 8.10@ 8.65 8. 8.90 9.10 
SL. wh. nucensssanvocnetes 8. 9.00 8. 9.00 7.75@ 8.50 7.85@ 8.65 8.90 
(180- 200 Ibs.) gd-ch. ....... 9. 9.25 9. 9.25 8.50@ 8.85  8.50@ 9.00 9.15 
ateen hig mdete + atak-aain 8.75@ 9.10 8. 9.15 8.25@ 8.75 8.25@ 8.85 9.00 
Medium wt. (200-220 me) gd-ch. 9.10@ 9.35 9. 9.35 8.75@ 8.90 8.80@ 8.90 9.20 
(220-250 Ibs.) gd-ch. ....... 9.2 9.35 9. 9.35 8.85@ 8.90 8.85@ 9.00 9.20 
Hyvy. wt. (250-290 ‘bs. gd-ch... 9.25@ 9.40 9. 9.35 8.85@ 8.90 8.85@ 9.05 9.20 
(290-350 Ibs.) gd-ch......... 9.25@ 9.40 9. 9.35 8.85@ 8.90 8.85@ 9.00 9.20 
PACKING SOWS: 
(275-350 Ibs.) good ........ 8.50@ 8.75 8.25@ 840 8.25@ 8.35 815@ 8.35 8.25@ 8.40 
(350-425 lbs.) good ........ 8.5 8.70 8.15@ 8.35 820@ 8.35 8.10@ 8.25 8.20@ 8.35 
5-550 Ibs.) good ........ 8.40@ 8.65 8. 8.25 8.15@ 8.35 7.9 8.25 8.15@ 8.35 
(275-550 Ibs.) medium ...... 7.50@ 8.50 7.50@ 815 7.00@ 8.25 7. 8.15 7.10@ 8.20 
SLAUGHTER PIGS: 
Pe sy Ibs.) gd-ch. oo @ 8.50 6.25@ 8.50 6.25@ 7.75 $e 7.90 7 3@ 8.75 
spe kehieVinhiens os oee 5.75@ 8.25 5.75@ 8.25 5. 7.50 4.75@ 7.25 6.25@ 8.25 
Av. a “ie wt. Wed. (pigs ex.) 9.15-273 Ibs. 9.02-203 Ibs. 8.65-215 lbs. 8.87-222]bs. .......... 
Slaughter Cattle, Calves and Vealers: 
STEDRS: 
(550-900 Ibs.) choice ....... 11.50@13.00 9.50@12.25 10.00@12.50 9.75@12.25 10.00@12.65 
Good ... 0+: a -50  8.75@11.75 8.75@12.00 8.50@11.50 9.00@12.00 
Medium .e 50 6.25@ 9.25 7. 9.50 6.5 9.25 7.25@ 9.40 
Common e ‘ 5.00@ 7.25 4.75@ 7.50 5. 7.25 5.25@ 7.75 
STEERS: ' q 
(900-1,100 Ibs.) choice ...... 12.50@13.75 11.75@13.00 12 13.50 11. 12.75 12. 13.35 
CEE vckvehssceecevoeetnceill 9.50@13.00 9.25@12.25 9.25@12.50 9.25@11.75 9. 12.50 
ML” icivinteSeawaxsakoos - 8.25@10.00 7.25@ 9.50 7. 9.75 7.25@ 9.75 7.75@ 9.90 
SE. Seedaecketedusueen - 5.5 8.50 5.25@ 7.25 5. 7.75 5.25@ 7.75  5.50@ 8.00 
STEDRS: 
(1,100-1,300 Ibs.) choice ....13.00@13.90 12.50@13.50 12.50@13.75 11.75@13.00 12. 13.50 
Meare owe ee eaemines --10.00@13.00 9.50@12.50 9.75@12.50 9.75@12.00 9. 12.50 
Ree eae 8. 10.25 7.25@ 9.75 7.75@10.00 7.75@10.25 8.00@10.15 
STEPRS: 
(1,300-1,500 Ibs.) choice 13 > tre 12 gine rt tres 12.00@13.00 bot toe 
pages Weeueessenonen se 10.25@13.25 9.75@12.50 10. 12.50 10.25@12.00 10.00@12.50 
HEIFERS: 
(550-750 ae) choice ....... 10.25@11.50 9.75@10.50 9.25@10.50 9.25@10.75 9.25@11.00 
TTT TT eecceeseceses 9.25@10.50 8.75@ 9.75 8.25@ 9.25 8.25@10.00 8.25@10.00 
IEE < ceca soon ansendbee 4.75@ 9.25 5. 8.75 4.25@ 8.00 4.50: 4. 8.50 
HEIFERS: ; 
apes Ibs. ee 9.25@12.00 -& 10.75 8.50@11.00 8. 11.50 
& med. ny + pyeNesianeees 758 9.25 ett 8.50 4. 8.50 Pert 8.75 
nae: 
Msc imei ee en wenn ets 6. 9.25 5.75@ 7.75 6. 7.75 6. 7.25 6.25@ 7.50 
COEROE.. c ccccvccescceesess 4.25@ 6.75 4.25@ 5.75 4. 6.00 4. 6.00 4.25@ 6.25 
Low-cut-cut .......cceeeeees 3.00@ 4.50 2. 4.25 2.75@ 4.00 2. 4.00 2.50@ 4.25 
BULLS: (Yris. Ex.) (Beef) 
Sekanek bes onan Sian ae 7.00 58 6.50 5.00@ 6.25 re | 5.25 5. 5.90 
CORNER, cc cvccctcedce eee er 5.40 3.75@ 5.75 350g 5.10 3.25@ 5.00 340g 5.25 
VEALERS 
GER. ccccee panuangees «eee 7.50@ 9.50 8.75@ 9.75 7. 8.50 7. 9.00 6.50@ 9.00 
MITER. oc ccccccccscs aetna 6. 7.50 7.50@ 8.75 5.00@ 7.00 6.00@ 7.50 5. 7.00 
CEPGOR. ccccceccveccccscoses 4.00@ 6.00 3.00@ 7.50 3.50@ 5.00 3. 6.00 3.00@ 5.50 
CALVES: 
250-500 Ibs. concen 7.00@10.50 6.00@ 9.00 5.75@ 9.00 6.00@ 9.50 6. 9.75 
&o Com-med. fle cewe'es eanee 4. 7.00 $50 6.00 3508 5.75 3.508 7.00 {bog 7.00 
Slaughter Sheep and Lambs: 
LAMBS: 
= Ibs. down( gd-ch.*...... 8.35@ 9.10 8.25@ 9.00 8. 3a 8.85 Hes 8.50 ime 8.65 
CE Onn ccicalaeenneeeness 6.75@ 8.50 6.00@ 8.25 6.25@ 8.25 6. 7.7%  6.50@ 8.00 
(90-98 lbs.) gd-ch. ......... 8.00@ 9.10 8.00@ 9.00. .......... caedenewee Jebbneeves 
RLING WETHERS: 
(90-110 Ibs.) gd-ch. 00g 7.75 $e 7.25 $58 7.25 $e 7.50 
ee eee 6.00@ 7.00 5.75@ 6.25 5.50@ 6.50  5.50@ 6.25 
WES: 
(90-120 Ibs.) gd-ch. : 4, 5.35 3.75@ 5.65 4.25@ 5.25 4.00@ 5.00 
(120-150 Ibs.) gd-ch. ° 3.75@ 5.25 3. 5.50 4.00@ 5.00 3.75@ 5.00 
(All weights) com-med. 3. 2.5 4.00 2.50@ 3.75 2.00@ 4.25 2.50@ 4.00 
*Quotations based on ewes and wethers. 
SL. AUGHTER REPORTS oe ee eee 27,573 24,732 32,496 
St. Jose : OPoccceceesoee 16,904 12,591 35,498 
Eee - 10,513 13,406 57,652 
Special reports to THE NATIONAL PROVI- Wichita ................. 249 5,135 7,686 
SIONER show the number of livestock slaughtered PE RE nn ok co daee’ 1,622 7,778 9,079 
at 16 centers for the week ended February 23, Philadelphia Pawratersus 11,286 13,163 17,142 
1935. a siaekeaeek es 7,730 7,300 18,751 
CATTLE, New York & Jersey City 35, = 36,564 619 
Oklahoma City ......... 6,607 7,985 543 
Week Cor. GREE 0.5 oce%sccc00. 11,018 11,134 13,058 
ended Prev. week, 
TE A 8,423 9,395 4,410 
Feb. 23. week. 1934. gt. Paui ...222222200001! 11,415 13,182 25,892 
Chicago ...... 18,718 5, 82,599 Milwaukee .............. 8 8,584 7,161 
Kansas City - 16,419 16,951 25,97! 
ao 4,761 12,183 % WE desccinccvcxeeaee 270,139 298,299 543,945 
Rast St. Louis 12,016 11,255 165,816 
St. Joseph ... 6,841 5,145 8,616 
Sioux City . 8,347 7,188 10,583 Chicago ........cccceess 47,197 39,740 54,679 
Wichita 3,305 2,458 2,647 Kansas City 17,286 27,008 
Fort Worth 2,809 2,759 5,398 ee 22,188 31,266 
Philadelphia 1,985 1,845 ,601 East St. Louis 3,134 5,186 
ae ,928 1,867 2,170 St. Jose 17,956 16,733 
New York & Jersey City. 7,867 8,358 ,384 Sioux City 16,763 15,361 
Oklahoma City .......... 5,962 4,951 5,300 bing 3 . 1,713 2,655 
GGUS 0 6 00s cceeneseas 8,372 8,517 3,377 Fort rth 2,041 3,494 
SEE eo Shcedeen duawneeiin 424 3,024 526 Philadelphia 4,461 4,512 
Ree 12,312 11,088 10,698 Indianapolis 1,854 586 
Milwaukee ........ ensues 480 4,528 8,677 New York & "Jersey City 511808 49,572 51,843 
} ae ee City 600 887 461 
Ew cebcceeeasesagbe 124,540 122,657 161,328 Cincinnati 595 941 
HOGS Seaver ° 8,853 31,760 
° St. Paul 9,651 11,285 
CIEE etdecacsanowecsus 53,986 177,014 128,477 Milwaukee 1,046 699 
ee GE ccccscvcces . 87,283 30,461 69,919 
WEEE v6.02hs-conseesewces 19,356 19,875 67,567 MEE OXhviicakacusesees 190,609 258,470 
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PACKERS’ SAFETY RECORDS 


(Continued from page 13.) 


Ten to Twelve-Month Records, 1934. 


12 Months, Field Packing Co., Bowling Green, 
Ky. 

11 Months, Reynolds Packing Co., Union City, 
Tenn. 

10 Months, Adolf Gobel, Inc., Boston, Mass. 

10 Months, E. W. Penley, Auburn, Me. 

Nine-Month Records. 

Abraham Brothers Co., 
Tenn. 

Emmart Packing Company, Louisville, Ky. 

Swift & Company, Denver, Colo. 


Eight-Month Records. 


Elliott & Company, Duluth, Minn. 

Field Packing Company, Owensboro, Ky. 

Adolf Gobel, Inc. (C. Lehmann Packing Co., 
Brooklyn, N. Y.) 

Edward Hahn, Johnstown, Penn. 

Hull & Dillon Packing Co., Pittsburg, Kan. 

Harry Manaster & Bro. (M. D. Singer & Co., 
Chicago). 

Louis H. Rettberg, Inc., 


Packing Memphis, 


Baltimore, Md. 
Seven-Month Records. 


Burns & Co., Ltd., Regina, Sask., Can. 

Hygrade Food Products Corp. (Dunlevy-Frank- 
lin Corp., Pittsburgh, Pa.). 

Steiner Packing Co., Youngstown, O. 

Swift Canadian Co., Ltd., Toronto, Can. 

Interstate Packing Co., Winona, Minn. 


Six-Month Records. 


Denholm Packing Co., Pittsburgh, Pa. 
DuQuoin Packing Co., DuQuoin, Ill. 
Harry Manaster & Bro., Chicago. 
Swift & Company, Harrison, N. J. 
Swift & Company, Watertown, S. D. 


Five-Month Records. 


F. L. Winner Packing Plant, Lock Haven, Pa. 
Eckert Packing Co., Henderson, Ky. 
Wilmington Provision Co., Wilmington, 
Swift & Company, Harrisburg, Pa. 
Armour and Company, Indianapolis, Ind. 


Four-Month Records. 


Oscar Mayer & Company, Chicago, III. 

Albert F. Goetze, Inc., Batlimore, Md. 
Lincoln Packing Company, Lincoln, Nebr. 
Derby Foods, Inc., Chicago, IIl. 

Armour and Company (Fowler Packing Co., 
<ansas City, Kans.). 


Three-Month Records. 


Armour and Company, West Fargo, N. D. 
Armour and Company, Jersey City, N. J. 
Armour and Company, Milwaukee, Wis. 
Armour and Company, Huron, S. D. 
Albany Packing Co., West Albany, N. Y. 
Jacob E. Decker & Sons, Mason City, Iowa. 
Home Packing Co., Terre Haute, Ind. 
Nuckolls Packing Co., Pueblo, Colo. 

Dold Packing Co., Omaha, Nebr. 


Two-Month Records. 


Armour and Company, Sioux City, Iowa. 

Armour and Company, Fort Worth, Tex. 

Abraham Brothers Packing Co., Hollywood, 
Tenn. 

Burns & Co., Ltd., Vancouver, Can. 

E. Kahn’s Sons Company, Cincinnati, O. 

Wm. Schluderberg-T. J. Kurdle Co., Balti- 
more, Md. 

Jacob Dold Packing Co., Buffalo, N. Y. 

J. H. Allison & Co., Chattanooga, Tenn. 

Kingan & Company, Richmond, Va. 

Crocker-Huffman Land & Water Co., Merced, 
Calif. 

Illinois Meat Co., Chicago, Ill. 

Stahl-Meyer, Ine. (Otto Stahl 
York, N. Y. 

Memphis Packing Corp., Memphis, Tenn. 

New England Dressed Meat & Wool Co., Som- 
erville, Mass. 

Harry Manaster & Bro. (United Packers, Inc., 
Chicago, IIl.). 


Del. 


plant), New 


WHEN YOU WANT A GOOD MAN 


read the Classified advertising pages 
of THE NATIONAL PROVISIONER. 
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CALIFORNIA MEAT INSPECTION 


Animals slaughtered under state meat 
inspection in California during Janu- 
ary, 1935, totaled 224,867 head. This 
included: 

Cattle .. 

Calves 

Sheep 

Hogs .. 

ME Gk 6 en awnk ecnet 60456 veewkwenneuas 

Of this total, 2,281 were condemned. 

Meat food products manufactured 
during the month were: 

Lbs. 
1,812,308 
Pork and beef 1,468,474 


Lard and lard substitutes...... 1.118.357 
Jerked (beef) 815 


Sausage 


EES ctick hae ebewe ake odtaw ne as ate 4,399,949 

The state has 137 meat inspectors 
who supervise slaughter and meat pro- 
duction in 186 plants. 


MEAT INSPECTION CHANGES 


Changes in the federal meat inspec- 
tion are reported officially as follows: . 

Meat inspection granted.—The Tobin 
Packing Co., Inc., Fort Dodge, Ia. 

Meat inspection withdrawn.—S. M. 
Holtsinger Co., Morristown, Tenn.; Na- 
tional Kosher Meat Products Corpora- 
tion, 1560 Boone ave., New York, N. Y.; 
Henry Meyer’s Sons, 2855 Sidney ave., 
Cincinnati, O.; Joseph F. Rezendes & 
Co., 483 S. Second st., New Bedford, 
Mass. 

Change in location of official estab- 
lishment.—J. S. Hoffman Co., 3718-3724 
S. Ashland ave., Chicago, Ill., instead 
of 322 W. Illinois st. 


BOSTON WOOL REPORT 


A thoroughly active trade is going 
on now in Boston wools and a greater 
demand is being received for a broader 
line of wools than during recent weeks. 
In addition to continued activity in 
average and short 64’s and finer terri- 
tory wools, some call is now being re- 
ceived for good combing staples and 
some of the lower grades. Strictly 
combing 68’s 70’s, %-blood territory 
wools have been selling in small vol- 
ume at 63@65c, scoured basis. Choice 
original bags of 64’s and finer terri- 
tory wools have moved. at around 65c, 
scoured basis; 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
five days ended February 23, 1935, were 
4,324,000 lbs.; previous week, 4,993,000 
lbs.; same week last year, 4,331,000 lbs.; 
from January 1 to February 23 this 
year, 44,094,000 Ibs.; same period a 
year ago, 37,975,000 lbs. 

Shipments of hides from Chicago for 
the five days ended February 23, 1935, 
were 4,968,000 lbs.; previous week, 
6,630,000 Ibs.; same week last year, 
4,054,000 lbs.; from January 1 to Feb- 
ruary 23 this year, 59,412,000 lbs.; same 
period a year ago, 35,068,000 lbs. 


HIDE FREIGHT ON NEW BASis 


A change in freight rate basis on 
hides and skins became effective March 
1, 1935. On that date, according to 
tariffs issued recently, freight rate on 
cattle hides, calf skins, sheep skins and 
pig skins will apply to the total grogs 
weight shipped, instead of net invoice 
weight, as previously. 

Representatives of packing companies 
and leather tanners are reported to 
have requested the Interstate Com. 
merce Commission to suspend the new 
tariffs pending investigation, but this 
request has been refused. 

Some packing companies are said to 
be planning to obtain records not only 
of the original gross weights shipped, 
but also of the actual weights received 
at destination on each shipment of hides 
or skins. It is their intention to bring 
the matter before the Interstate Com- 
merce Commission again at a later 
date, with a request for an adjustment 
of the freight charges to correspond 
with the actual weight of hides deliy- 
ered at destination. 


Packers may wish to make provision 
for obtaining such weights on all ship- 
ments made by them, in order that they 
may have a basis for claiming an ad- 
justment on freight paid if at some 
future date the Commission modifies its 
present ruling, says the Institute of 
American Meat Packers. 


N. Y. HIDE FUTURE PRICES 


Saturday, Feb. 23, 1985—Close: Mar. 
9.35 sales; June 9.65@9.70; Sept. 9.97@ 
9.99; Dec. 10.31@10.33; sales 67 lots. 
Closing 10@16 lower. 

Monday, Feb. 25, 1935—Close: Mar. 
9.25@9.30; June 9.63 sale; Sept. 9.93 
sale; Dec. 10.23@10.28; sales 122 lots. 
Closing 2@10 lower. 


Tuesday, Feb. 26, 1935—Close: Mar. 
9.25@9.29; June 9.60 sale; Sept. 9.88@ 
9.92; Dec. 10.18@10.26; sales 83 lots. 
Closing unchanged to 5 lower. 


Wednesday, Feb. 27, 1935—Close: 
Mar. 9.20n; June 9.54@9.55; Sept. 9.89 
sale; Dec. 10.16@10.22; sales 151 lots. 
Closing 6 lower to 1 higher. 


Thursday, Feb. 28, 1935—Close: Mar. 
9.06@9.10; June 9.42@9.45; Sept. 9.75 
@9.79; Dec. 10.06@10.09; sales 94 lots. 
Closing 10@14 lower. 


Friday, Mar. 1, 19385 — Close: Mar. 
9.25n; June 9.60@9.61; Sept. 9.92 sale; 
Dec. 10.25 sale; sales 71 lots. Closing 
17@19 higher. 


WEEKLY HIDE IMPORTS 


Imports of cattle hides at leading 
U. S. ports, for the week ended Feb. 16: 
Week Ending New York. Boston. Phila. 
Feb. 16, 1935........ 13,553 
9, 1935........ 33,133 
2) 1935 7,063 
& ee 9/401 
Total 1935 114,116 
Feb. 17, 195 34,555 


Feb. 10, 1934 
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PACKER HIDES—tThere was a good 
movement in the packer hide market 
this week, with total sales running over 
110,000 hides, Dec. to Feb. take-off, in- 
cluding 8,000 sold by the Association. 
Branded cows accounted for 56,000 out 
of the total movement, or about half. 

Native and branded steers sold at 
steady prices, which had been bid by 
tanners. Extreme light native steers 
moved at ‘ec off from last previous 
sale. Heavy native cows and branded 
cows sold at last week’s tanner bid 
prices, losing the %2c premium paid 
last week by Exchange operators when 
the futures market was higher. Light 
native cows sold down %c for River 
points, with tanners’ ideas %c less at 
present for other points, and Associa- 
tion sold a few late this week on that 
basis. 


About 75,000 hides moved on the first 
two days of the week. Following this 
movement, prices on the hide exchange 
drifted 37@40 points lower, with a re- 
sultant lack of interest on the part of 
buyers. Late this week hide futures 
recovered half of the loss and buyers 
again entered the market. 


One lot of 3,500 native steers sold at 
lle, steady for straight weights; Asso- 
ciation sold 1,500 same basis. Total of 
5,000 extreme light native steers made 
8tec, or 44c down, and Association also 
sold 1,000 at that figure. 


Total of 6,800 butt branded steers 
sold at 104%c; 9,000 Colorados sold at 
10c, and Association sold 700 same 
basis, steady prices; more Colorados 
wanted at 10c. Texas steers in light 
supply and quoted 10%c last paid for 
heavies, 10c nom. for lights, and 8c 
nom. for extreme lights. 


A car or so of earlier salting heavy 
native cows made 8%4c but 9,800 were 
reported at 8c. One lot of 3,500 River 
point light native cows sold at 814c, and 
5,000 more thought to have moved same 
basis; tanners’ ideas 8c for other points 
and Association sold 3,000 Chicago take- 
off late this week at 8c. Packers sold 
54,000 branded cows and Association 
2,000 all at 8c. 


One packer sold two cars native bulls 
at close of last week at 7c, one car 
branded bulls at 6%4c, steady; another 
packer sold mixed car same basis. 

SMALL PACKER HIDES—Chicago 
small packer all-weights quotable in a 
strictly nominal way around 8@8'%c 
for native steers and cows and a half- 
cent less for branded. Outside small 
packer lots about 742@7%ec, selected, 
for best natives. 

FOREIGN WET SALTED HIDES— 
South American market rather quiet, 


Week ending March 2, 1935 


MNypoke (CME 


due in part to foreign exchange uncer- 
tainty and fluctuations. Last sale of 
Argentine steers was 4,000 Smithfields 
and 4,000 Rosarios late last week at 
66% pesos, equal to 10% @10ic, cif. 
New York; later, 2,500 Argentine light 
steers and 3,000 extremes sold at 63 
pesos or 10xsc, a shade higher for those 
descriptions. 


COUNTRY HIDES—tTrading in the 
country market has been very quiet. 
Offerings are fairly liberal but buyers 
keep their bids below the asked prices, 
resulting in a very slow trade. Buyers 
bidding 5%6c, selected, delivered, for 
trimmed all-weights around 47-lb. aver- 
age, but nothing available under 5%c. 
Heavy steers and cows dull around 5%4c 
to possibly 512c¢, selected. Buff weights 
are 6c bid, with up to 6%4c asked. Ex- 
tremes range 6%ec bid, with 7c, the 
recent trading price, asked; packer 
light cows will have to move in volume 
before extremes are well established. 
Bulls and glues around 3%4%@3%e, de- 
livered. 


CALFSKINS— As previously re- 
ported, packers moved calfskins in vol- 
ume previous week at 15c for northern 
heavies and 15%c for picked points, 
14c for River point heavies, and 13c for 
lights, with Milwaukee all-weights at 
13%ec. Another lot of 20,000 Milwaukee 
Nov.-Dec. all-weights sold late last 
week at 13%c, and 6,000 more Jan. 
take-off mid-week same basis. One 
packer sold 5,000 St. Paul Jan. light 
calf under 9%-lb. at 18c; another pack- 
er sold 3,800 Jan. lights, mostly St. 
Pauls, at 18c, steady. 


Chicago city calfskins last sold at 
10%c for 8/10-Ib. and 12c for 10/15-lb.; 
bids at these prices were declined early, 
asking higher, but no bids apparent 
late this week. Outside cities, 8/15-lb., 
quoted 11@11%c; mixed cities and 
countries 8%@9c; straight countries 7 
@7'ec. Chicago city light calf and dea- 
cons quoted at 85c, last trading price. 

KIPSKINS—One packer sold Jan. 
native kipskins last week, as previously 
reported, at 1014c for northerns, steady; 
5,500 Dec.-Jan. over-weights moved this 
week at 912c for northerns, also steady. 

Chicago city kipskins last sold at 
942c. Outside cities quoted around 
9%c; mixed cities and countries 74@ 
8c; straight countries 64@6%e. 

One packer sold about 8,000 Feb. reg- 
ular slunks at 65c, steady; a few hair- 
less sold in another direction at 40c 
for No. 1’s and 20c for No. 2’s. 

HORSEHIDES—Market appears firm, 
with good renderers quotable at $3.00, 
and up to $3.25 asked for best lots; 
mixed city and country lots $2.75@2.85. 

SHEEPSKINS—Dry pelts easy at 9 
@10c, Chicago, for full wools, with 


slightly higher quoted in the East. 
Shearling production still very light but 
expected to pick up very shortly; not 
sufficient business recently to fairly es- 
tablish the market, with nominal quota- 
tions around 65@70c for No. 1’s, 55@ 
60c for No. 2’s, and 35@40c for No. 3’s. 
Pickled skins appear firm, despite the 
moderate demand, due to the fact that 
only the best skins are moving at quoted 
prices; sales of Feb. skins made on this 
basis at $3.50 per doz. at Chicago, and 
one car at $3.62%, while the lower 
grade are being discounted about $1.00. 
Big packer lamb pelts quoted $1.70@ 
1.75 per ewt. live lamb, or $1.30@1.40 
each. Outside small packer pelts quoted 
$1.00@1.10, according to quality, with 
small ones out. 


PACKER HIDES—Two packers, who 
had sold their Jan. native steers earlier, 
moved February native steers this week 
at 1lc, steady; same packers also sold 
their Jan. branded steers this week at 
10%c for butt brands and 10c for Colo- 
rados, steady, total of around 9,000 
hides, but still hold Feb. brands. A 
third packer is reported to have sold 
a few hides same basis, while fourth 
packer holds all Jan. and Feb. hides 
and declined these prices. 


CALFSKINS — Calfskins quiet but 
apparently fully steady. Last trading 
in collectors’ calf was 4-5’s at 90c, 5-7’s 
at $1.10, 7-9’s at $1.85, and 9-12’s at 
$2.15. Packers’ last sales were 5-7’s at 
$1.25, 7-9’s at $1.50 and 9-12’s at $2.30, 
with 17-lb. up kipskins at $2.70. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Mar. 1, 1935: 


PACKER HIDES. 
Week ended Prev. Cor. week, 
934. 


Mar. 1. week. 1 
Spr. nat. strs. @12n @12n 9%@10n 
vy. nat. strs. @l1 @l1b @ 9% 
Hvy. Tex. strs. @10% @10%b @ 9% 
Hvy. butt brnd’d cae 
4 @10% @10%b @ 9% 
@10 @10b @ 9 


8. @ 8n 84%@ 8%n @ 9 
Brnd’d cows. @ 8 @ 8% @9 
Hvy. nat. cows D @ 8% @o 
Lt. nat. cows 1 “y @ 8% @ 9% 
Nat. bulls .. ( @7™% 6%4%@ 6% 
Brnd’d bulls. a @ 6% @ 6n 
Calfskins ...13 @15% @154% l4 @ 18n 
Kips, nat.... @10% 12 @138 
Kips, ov-wt.. Ly @9% 11 @l12 
Kips, brnd’d. 74@ 8 @ 7% _9%4@10 
Slunks, reg.. @65 @65 70 75 
Slunks, hris..40 @50 385 @50 40 50 

Light native, butt branded and Colorado steers 
lc per Ib, less than heavies, 


CITY AND CHICAGO SMALL PACKERS. 
Nat. all-wts. 84@ 8%n 8%4%@ 8%n @ 9% 
7 8n . 8% 


Bx-light Tex. 
str 


Branded .... 74%@ 8n 7%@ 

Nat. bulls .. @ 7n g in 

Brnd’d bulls. @ 6n 6n 

Calfskins ...10%@12 10% @12b 

Kips @ 9% @ 9% 

Slunks, reg..40 @50n 40 @50On 

Slunks, hrls..20 @30n 20 @30n 
COUNTRY HIDES. 

Hvy. steers... 54@ 5% 

Hvy. cows... 54@ 5% 

Buffs 

Extremes ... 


6 
Light calf ..é 
Deacons ....3 
Slunks, reg. .2 
Slunks, hris.. 


Horsehides ..2.75@3.25 2.60@3.10 


SHEEPSKINS. 
Pkr. lambs...1.30@1.40 1.30@1.40 
Sml. pkr. 
lambs .....1.00@1.10 90 @1.00 
Pkr. shearlgs.65 @70n 65 @70n 
Dry pelts ... 9 10 10 @l1 





STOCKINETTE 


For fore and hind quarters, for rounds, calves, 
lambs, chucks and loins, for hams and bacon, 
for wieners, for franks—let BEMIS Stockin- 
ette make your products more attractive, 
more sanitary, more salable. 


Less than a cent will pay for the protec- 
tion that BEMIS Stockinette will give a 
10-lb. ham. Of course it’s worth it. 


Quality, price and service are the three 
essentials that determine where you buy 
Stockinette—and no other source of sup- 
bly can meet these three essentials as 
adequately as BEMIS. 

There’s an easy way to convince 
yourself. Write today for a FREE 
SAMPLE and price quotations. 


207 


BEMIS BRO. BAG CO. 


420 POPLAR STREET - ~ * 
Sist STREET AND 2nd AVENUE 
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The Man Who Knows 


Makers of the genu- 
H. J. Mayer 


cial ——— -_~ ? 

gna, Po u- 
sage (with and with- 
out sage), Braun- 
schweiger Liver, 
Summer (Mett- 
wurst), Chili Con 
Carne, Rouladen 
Delicatessen, Won- 
der Pork Sausage 
Seasonings, New 
Deal Lyone Season- 


GOOD SEASONINGS 
BRING GOOD RESULTS 


And good results 
bring profits! 


The success of any sau- 
sage product depends on 
quality and flavor — and 
quality and flavor de- 
pend on the seasoning 
that is used. 


Look at it any way you 
please—you can’t afford 
to use anything but the 
best of seasonings. And 
the best seasoning, as 
hundreds of users will 
testify, is MAYER’S! 


MAYER Seasoning is 
made better, seasons bet- 
ter, goes much farther. 
It costs no more to use 
than inferior seasonings! 
Write for samples! 


ST. LOUIS, MO. 
BROOKLYN, N. Y. 





ing and Special 
NEVERFAIL Curing 
Compounds, 


HJ. MAYER © SONS CO, 


6819-27 S. Ashland Ave. Chicago, Ill. 
Canadian Office: Windsor, Ont. 
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MEAT PACKING 25 YEARS AGO 


(From The National Provisioner, March 5, 1910.) 


The 10-cent hog arrived on the Chi- 
cago market (no processing tax to be 
added in those days). Average price of 
hogs at Chicago a year ago was $6.42; 
two years ago, $4.53. Receipts of hogs 
at 11 markets for two months were 1% 
million head less than a year ago, and 
8 million head below two years previous. 
Provision stocks were a mere handful 
compared to the year before. 


Federal grand jury investigation of 
meat packers at Chicago was concluded. 
A New Jersey state court received in- 
dictments against leading packing con- 
cerns for “cornering and limiting the 
necessary supply of meats.” The New 
Jersey prosecutor was a candidate for 
governor of his state. 


Trading was resumed in lard futures 
on the New York Produce Exchange 
under new rules. Arthur Dyer led the 
movement to establish a reliable East- 
ern market. 


= MEAT I 


Plans were completed for a coopera- 
tive pork packing plant at Natchez, 
Miss., with the incorporation of the 
Natchez Packing Co. 


James A. Patten, Chicago Board of 
Trade wheat, corn and cotton trader, 
announced his retirement from active 
business. 


Plant of the Houston Packing Co., 
Houston, Tex., was damaged by fire. 


CHICAGO NOTES OF TODAY 


Don Finley, Banner Packing Co., Des 
Moines, Ia., manufacturers of dog food, 
was in the city during the week. 

E. O. Freund, president, Visking Cor- 
poration, will return from a month’s 
vacation in the South on Monday, 
March 4. 

R. H. Cabell, president of Armour 
and Company, left on Wednesday of this 
week for his first official visit to the 
St. Paul plant of the company since his 





AlL 


election. He was accompanied by H. G. 
Mills, vice president in charge of opera- 
tions, and R. D. McManus, director of 
public relations. 


More than one thousand members of 
the United Meat Dealers Association, 
including officials of every packinghouse 
in Chicago, attended the 18th annual 
banquet and dance held in the grand 
ballroom of the Stevens Hotel on Satur- 
day, Feb. 28. Karl Wilkins of Wilkins 
Provision Co. is president of the asso- 
ciation, which is made up of wholesale 
meat dealers. Louis Dreyfuss, presi- 
dent of Phil Goetz Co., was chairman 
of the entertainment for the banquet. 


Among out-of-town packers attending 
a regional meeting of the Institute of 
American Meat Packers in Chicago on 
Tuesday, February 26, were Lewis 
Meier, president Meier Packing Co., 
Indianapolis, Ind.; H. Anderson, super- 
intendent, Elkhart Packing Co., Elk- 
hart, Ind.; A. J. Major, president, Major 
Bros. Co., Mishawaka, Ind.; L. H. 


RIDING THE RAILS TO THE STOCK YARDS ONCE MORE. 
Last spring’s great Chicago Yards fire destroyed a section of the elevated road leading into the Yards, and 


compelled the Packingtown visitor to get off at Halsted street and 


taxi. 


Libby, McNeill & Libby; 


G. F. Swift, president, Swift & Company; George Emery, 
National Bank; Bernard J. Fallon, Chicago Rapid Transit Co.; 


R. H. Cabell, 


president, 


“hoof it” into the Yards, or else take a 
The burned portion of the line was rebuilt and recently service was resumed. 


On an inspection trip the morning service was resumed (left to right): 


H. C. Carr, first vice-president, 
vice-president. Livestock 
Armour and Company; 


William C. Cummings, president, Drovers National Bank; W. J. O’Connor, assistant general manager, Union 


Stock Yards & Transit Co. 


Week ending March 2, 1935 


(Photo Swift Arrow.) 











Equip your meat grinder with 
O. K. knives with inter-changeable 
blades. O. K. knives have been on 
the market for twenty-five years, 
and are still holding their superior- 
ity regardless of numerous devices, 
foreign and domestic, appearing on 
the market constantly. 

O. K. knives and C. D. plates are 
used exclusively in all the plants of 





On THE MARKET For 25 YEARS 
And Still the LEADER 


the large packinghouses and over 
75% of the leading sausage manu- 
facturers in the country. 

_ We are the largest supply house 
in the country carrying in stock 
plates and knives of all descriptions 
and for all makes of grinders in 
existence. We can furnish you any 
style of knife or plate wanted. Send 
for price list and Catalog. 


THE SPECIALTY MANUFACTURERS SALES CO. 


2021 Grace Street Chas. W. Dieckmann, "Phone: LAKeview 4325 Chicago, Illinois 

















E Peacock Brand 


PACKINGHOUSE SPECIALTIES 


QUALITY 


IS ALWAYS 
IN STYLE 
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PRODUCTS 
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LOA Heekin Cans 


BLACK HAWK 
ty RUE RepeneD 


~ or 


SAUSAGE Attractive, colorful, lithographed cans certainly 
AND OTHER create an impression of quality. Today, neither 
PROCESSED MEATS the dealer nor the consumer wants merchandise 
ARE PREPARED of any kind that is not packed in an attractive 
WITH container. For years Heekin has served packers 

with lithographed cans for every requirement. 
Today Heekin personal service is ready to assist 
you in making your present can more beautiful 
. more attractive for the purchaser. Write 


X m for information. 
Wed Stange Co. The Heekin Can Co. 


Cincinnati, Ohio 
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For better SAUSAGE & LOAF High protein content in- 


144%—with better binding 
qualities, superior flavor. 


M Gives yields of 113% to 


sures high quality sausage 


profit in cut- BINDER FLOUR products. With frozen 


meats, S.B.M. stops water 


No Starch, No Cereal pockets, eliminates gummy 


product. Brings out nat- 


_ g investigate Write for folder ural meat flavor, with in- 
and free sample! 


creased food value. Eco- 
nomical to use—try it! 
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Page 42 The National Provisioner 











Guthery, general manager, Powers- 
Begg Co. Jacksonville, Ill; Isaac 
Powers, president, Home Packing Co., 
Terre Haute, Ind., and Fred Wilson, 
president, Wilson Provision Co., Peoria, 
Ill. 

John W. Allen, famous old-time pack- 
inghouse processing expert, long a resi- 
dent of Los Angeles, was in Chicago 
this week enjoying a reunion with old 
friends. Famous as a meat canning 
expert in the early days, he has kept 
up to date on all phases of packinghouse 
operations, as well as meat and dog food 
canning, and is actively serving the 
industry as a plant advisor. He is a 
famous reconteur, and one of the best 
of his recent stories is how he helped 
defeat Upton Sinclair in last fall’s elec- 
tion in California, thereby evening up 
with Upton on an old score going back 
to “Jungle” days. 

R. A. Rath, secretary, Rath Packing 
Co., Waterloo, Ia., was a Chicago visitor 
this week. 

Earle Morse, of Wm. Davies Co., Chi- 
cago, left this week for a short visit to 
the Mayo Bros. hospital at Rochester, 
Minn. Good wishes of his friends in 
the trade go with him. 

Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 26,380 cattle, 4,484 
calves, 20,263 hogs and 29,187 sheep. 

Provision shipments from Chicago for 
the week ended Feb. 23, 1935, with com- 
parisons, were reported as follows: 


5-days Previous Same 

Feb. 23. week. week, '34. 
Cured meats, Ibs. . .14,373,000 15,052,000 18,688,000 
Fresh meats, lbs. ..38,623,000 43,738,000 42,726,000 
Lard, lbs. ......... 2,939,000 4,491,000 2,859,000 


NEW YORK NEWS NOTES 


Following a short stay at Los An- 
geles, from which point he sailed East 
via the Panama Canal, vice president 
C. R. Hood, Wilson & Co., Chicago, ar- 
rived in New York early last week, 
where he spent several days before re- 
turning to his duties at the company’s 
main plant and ending his mid-winter 
vacation. 

H. A. Snodgress, bakery department, 
Wilson & Co., Chicago, was in New 
York for a few days last week. 


SMITH, BRUBAKER & EGAN 


ARCHITECT & ENGINEERS 
CHICAGO, ILLINOIS. 


3ONo.LaSALLE ST. 


SERVING a 
THE MEAT PACKING INDUSTRY 








J. E. Wilson, construction depart- 
ment, Swift & Company, Chicago, and 
A. E. Bump, construction department, 
Swift & Company, Boston, spent sev- 
eral days in New York last week. 

F. D. Green, general superintendent’s 
office, Armour and Company, Chicago, 
was a visitor to New York last week. 


At a recent meeting of the board of 
directors, Adolf Gobel, Inc., vice presi- 
dent F. V. Foster was elected treas- 
urer to succeed A. L. Arthur. 


Meat, poultry and fish seized and de- 
stroyed by the health department of 
the city of New York during the week 
ended February 16, 1935, were as fol- 
lows: Meat—Brooklyn, 1,059 lbs.; Man- 
hattan, 1,229 lbs.; Bronx., 22 lbs.; 
Queens, 49 Ibs.; total, 1,409 lbs. Poul- 
try—Manhattan, 34 lbs. Fish—Man- 
hattan, 1 lb. Week ended February 23, 
1935, were as follows: Meat—Brooklyn, 
77 lbs.; Manhattan, 7,608 lbs.; Queens, 
10 Ibs.; total, 7,695 Ibs. Poultry— 
Brooklyn, 6 lbs.; Manhattan, 11 lbs.; 
total, 17 lbs. Fish—Brooklyn, 8 Ibs. 


COUNTRY-WIDE NEWS NOTES 


Mrs. Johanna Henneberry, widow of 
the famous meat packer of early days, 
and mother of vice president E. D. Hen- 
neberry, Hull & Dillon Packing Co., 
Pittsburg, Kas., died at Mt. Carmel hos- 
pital at Pittsburg on February 24 at 
the age of 74. Death was due to pneu- 
monia. Born in Waterford, Ireland, she 
came with her parents, Mr. and Mrs. 
John Doody, to the United States in 
1870 when Mr. Doody was brought here 
by Thomas D. Foster to assist in the 
early operations of John Morrell & Co. 
In 1880 she married Patrick Henne- 
berry, who had started in the packing 
business in Chicago at the age of 13, 
and who later became general superin- 
tendent at Morrell’s at Ottumwa, then 
manager of Cudahy plants at Kansas 
City and Omaha, and in 1902 founded 
his own business at Arkansas City, 
Kas. He died in 1921. Seven children 
survive in addition to E. D. Henneberry. 

Mortimer Schussler, vice president 
Schussler Packing Co., Indianapolis, 
Ind., was seriously injured in an auto- 
mobile accident on February 25. His 


car was wrecked and both legs were 
fractured. 


George M. Cockle has been placed in 
charge of the Hauser Packing Co., Los 
Angeles, recently acquired by Armour 
and Company. P. L. Robertson has been 
made assistant general manager of 
Armour and Company’s plant at Spo- 
kane, Wash. 


BOSS SALESMEN TALK SHOP 


Meat packers, sausage manufacturers 
and renderers whose policy it is to keep 
processing and manufacturing costs low 
through use of efficient equipment will 
find much of interest in the new catalog 
of the Cincinnati Butchers Supply 
Corp., now in the mails. A number 
of new and improved machines are il- 
lustrated and described, together with 
the company’s complete line of stand- 
ard equipment. 


Coincident with the issuance of this 
new catalog the company held in Cin- 
cinnati on February 18 to 22, inclusive, 
a general sales meeting participated in 
by executives of the company and the 
following sales representatives: John 
Allen, Los Angeles, Calif.; James M. 
Smith, San Francisco, Calif.; Jason Sa- 
bean, Boston, Mass.; Frank F. Lueke, 
New York City; R. E. Jordan, Balti- 
more, Md.; Howard M. Wilson, St. Paul, 
Minn.; L. Rosenberg and James Barr, 
Chicago; George McSweeney, Richmond, 
Va.; W. H. Sweet; A. B. Lloyd, Walter 
Hammann, Charles A. Schwing and W. 
C. Schmidt, Cincinnati. 


In addition to sales meetings, visits 
were made to the company’s boiler shop 
at Dayton, O., and plant of German- 
town Rendering Co., Germantown, 0O., 
where the new “Boss” balanced power 
dry rendering unit was seen in opera- 
tion. A trip was also made through 
the company’s manufacturing plant at 
Cincinnati. 


On the last day a banquet was held 
at which were present, in addition to 
sales representatives and company of- 
ficials, twenty of the office and plant 
employees. A happy incident was the 
presentation by “Daddy” Dupps to each 
man of a new automatic pencil with 
each man’s name engraved in gold. 











ARCHITECT 
PACKING PLANTS — 





H. P. HENSCHIEN 


Established since 1909 
PLANT ADDITIONS 
RECONDITIONING FOR GOVT. INSPECTION 

59 E. Van Buren St., Chicago, Ill. 














F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


PROVISION 
BROKER 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 
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ote Retail Meat [aetean 


Run Your Own Business 


A Message to the Retail Meat 
Dealers of America 


By WILLIAM B. MARGERUM 


President, National Association Retail 
Meat Dealers 


MENDMENTS to the Agricultural 

Adjustment Act now before Con- 
gress are a threat to the right which 
every meat retailer now enjoys to run 
his own business. 

If they should become law, the Sec- 
retary of Agriculture would, under 
some conditions and with a few limi- 
tations, have the power to tell you how 
much meat you can buy, how much you 
can sell, and the prices you shall get. 


A retailer might find that, by good 
management, his sales were increasing. 
As he tried to buy more meat to take 
care of his larger business, he might 
find that the wholesalers from whom 
he buys can’t sell him any more meat, 
because the quota forced on them by 
the Secretary of Agriculture made it 
impossible for them to sell more meat. 


How Much Could You Sell? 


The dealer would have to be content 
to go along selling the same volume— 
or, as a matter of fact, selling the 
amount which the Secretary of Agri- 
culture would let him sell. 


Undoubtedly the present Secretary of 
Agriculture does not intend to use all 
cf the powers which would be possible 
under the amendments if they became 
law. But, unfortunately, cabinet of- 
fices are political offices and the indi- 
viduals holding these offices change 
from time to time. A Secretary, be- 
ing a political appointee, is subjected 
to political and other pressure now and 
them. 

The group which a Secretary of Ag- 
riculture must satisfy primarily is not 
the retail meat dealers. Under the pro- 
posed amendments the Secretary could 
put on retailers a license containing 
provisions wanted by farmers only and 
opposed by retailers. 


Dangers in Political Power 


It is not fair to put one class of citi- 
zens within the power of another class 
of citizens, and of a political officer, 
however fair the other class of citizens 
might be and however fair the present 
Secretary is. 

The amendments contain several other 
proposed grants of power which could 
have the effect of restricting the busi- 
ness activity of wholesalers and retail- 
ers to the level which the Secretary 
thought was wise. 


The retail meat industry should op- 
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Dealer 


pose this tremendous grant of power and has the active support of livestock 
to a political officer—power not only producer’ organizations, marketj 
over the retail meat industry, but over agencies, packers and retailers of Cajj. 
all handlers of agricultural commodities fornia. Davenport R. Phelps, Wester, 
and products thereof—and products representative of the Board, is jp 
which compete with agricultural com- charge of arrangements. 
modities. Three all-day sectional conferences 
The bill is now being considered in for retailers—scheduled for San Di 
Congress. Retailers are urged to wire March 24; Los Angeles, April 7; San 
their representatives and senators at Francisco, April 14—are to assist 
Washington, expressing their views on dealers in overcoming many of their 
the proposed amendments to the Agri- Problems and increasing meat sales, 
cultural Adjustment Act—S. 1807 and Effect of competition of other foods, 
H: R. 5585. taking guess-work out of pricing retaj] 
meat cuts, merchandising slow-moving 
cuts, food value of meat and other per. 
tinent subjects will be covered. 


Evening meetings also will be held 
for retailers throughout the month, em. 
phasizing new methods in meat cut 
ting, merchandising of less-demanded 
cuts, modern styles in beef, pork and 

lamb cuts, ete. Instruction will be 
CALIFORNIA MEAT DRIVE given in making cutting tests and figur- 

With meetings already scheduled in ing cutting percentages, which is a very 
many leading cities, the stage is set for important phase of dealer education, 
the most intensive drive for meat ever In addition to retailer sessions, there 
made in California. The campaign will will be a schedule of meetings for 
run from March 24 to April 21, spon- women’s clubs, cooking school groups, 
sored by the National Live Stock and students, teachers, hotel and restau. 
Meat Board with the cooperation of the rant groups, dietitians, service clubs 
Institute of American Meat Packers, and other groups. 


Retailers are capable of running 
their meat shops with fairness to all. 
It is not fair for anyone to be em- 
powered to tell them what they can do 
and what they cannot do. 


EDUCATION FOR EASTERN MEAT DEALERS. 


Sixty retail meat dealers of Erie, Pa., and neighboring territory gathered in the 
public auditorium at Erie on February 25 to observe meat cutting demonstrations by 
Max Cullen of the National Livestock aid Meat Board and to get meat merchan 
information from other meat experts present. This meeting preceded a cooking 
attended by 300 dealers and their employees. 

Participating in the event were (left to right) Max Cullen; National Livestock and 
Meat Board; W. L. Hartigan, manager, Swift & Company; Paul Albrecht, in charge of 
cooking school; and Henry G. Schaffner, Schaffner Bros. Co., Erie meat packers, chair- 
man of the packers’ committee. 


The National Provisione! 
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FALSE MEAT ADVERTISING 


At a recent meeting of the Minne- 
sota State Association, John A. Kotal, 
secretary of the national association, 
had the following to say regarding 
false advertising: 

“Thousands of retailers in their false 
advertising deliberately word their ad- 
yertisements in a manner to make the 
housewife believe that the words ‘gov- 
ernment inspected’ on their meats are 
actually grade marks. They are not 
only destroying the good work that 
many packers have done in promoting 
their own grades, but they are also 
destroying the good will of adver- 
tising. 

“The good will of advertising and its 
power to yield the proper returns is 
limited every time some advertiser pub- 
lishes an untrue advertisement. It is 
not uncommon for one to read several 
advertisements daily that are absurd. 

“Now, what effect does this false ad- 
vertising have on production? Simply 
this: The cheaper grades of meat are 
being sold in an ever-increasing num- 
ber of markets. Retailers that form- 
erly sold the better grades are obliged 
to purchase cheaper cuts to satisfy in 
price a class of trade entirely ignorant 
of the many classes and grades of beef, 
pork, lamb, etc. The heavy demand 
for common and medium beef at cer- 
tain periods of the year is so great that 
the market price of the farmer’s live- 
stock which would grade good and 
choice is obliged to decline, probably 
causing a great loss to the producer. 

“The reputable retailer welcomes ac- 
tion that will intimidate the irrespon- 
choice declines, probably causing a great 
loss to the producer. 


NEWS OF THE RETAILERS 


Atticks Bros., Highspire, Pa., have 
rented the vacant store in Middletown, 
Pa. formerly occupied by Lauman’s 
meat market and have opened a new 
market there. 


Incorporation papers for the Harris 
Markets, Inc., a company designed to 
operate meat markets in Youngstown, 
0., have been filed. The firm is com- 
posed of Albert Kaye and Phil A. Mill- 
stone. 


Fuller meat market, San Francisco, 
Calif, has been moved from 4346 to 
4338 California st. 

The Rhodes market has opened for 
business at 2095 Union st., San Fran- 
cisco, Calif. 

Yonker & Boldt have added a meat 


department to their store in Hudson- 
ville, Mich. 


R. C. Lozo, Pontiac, Mich., has pur- 
chased the Botsford meat market in 
Howell, Mich. 


The Public Meat Market, S. Main st., 
Royal Oak, Mich., was recently dam- 
aged by fire. 


H. C. Harns has engaged in the meat 
business on the corner of Montesano 
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st. and Ocean ave., Westport, Wash. 

The City Meat market, Junction City, 
Ore., has been purchased by A. F. and 
I. M. Kampfer. 

The meat department of the Univer- 
sity market, 4551 University Way, 
Seattle, Wash., has been taken over by 
Leo D. Krause. 

George Marks has purchased the 
meat market at 114 Washington st., 
Spokane, Wash., from August Blenz. 

P. A. Erickson has opened a meat 
and grocery business known as the Co- 
lumbia Mercantile Co., at Bend, Ore. 

William Mueller and Paul Krueger 
have engaged in the meat and grocery 
business at 1646 W. Hopkins st., Mil- 
waukee, Wis. 








RETAIL MEAT PRICES 


Average monthly prices at New York, Chicago, 
and Kansas City. 

Compiled by the U. S. Bureau of Agricultural 
Economics. Prices in cents per pound (simple 
average of quotations received): 


CHOICE GooD 
GRADP. GRADE. 
(Mostly Credit (Mostly Cash 

and Del. and Carry 


Stores.) Stores.) 


Jan. 31. 
Chicago, 
Kans, City, 
Jan. 31. 


Beef: 


Porterhouse steak... 
Sirloin steak d 
Top round steak.... . 
Bottom round R 
Round steak, full cut ... 
Heel round 

Fiank steak 

Top sirloin 4 
Rump roast, boneless . 
Rib roast, Ist 6 ribs . 


& New York, 
Oo Jan, Gl. 
: tot Kans. City, 


uo 
> ii 
iplsht | BB 

> tet Chicago, 

* *© Jen. G1. 

BS: SRB: : *© Jan. 31, 


> tote 
: BO: ® 


Blade rib roast.... . 
Cross rib&top chuck . 
Arm roast 

Straight cut chuck.. . 
Corner piece -21 
Thick plate ........ . 
DEE | dec des¥ecsee's 13. 
Boneless brisket ... .32 .25 
Brisket, bone in.... .2 
Ground meat 2 
Boneless stew meat. . 


Veal: 


Cutlet or steak.... . 
Loin chops 4 

Rib chops 

Rump roast 

Shoulder chops .... . 
Shoulder roast 

Boneless shoulder... = “om 


Lamb: 
Tain chops 
-  —eeeeEeEEerr 
EAD | uc0cegees oes 
Shoulder chops 
Square chuck 
Shoulder roast 
Breast ‘ 
Shank and neck.... . 


Pork: 
Center loin chops.. . 


Fr. shoulders, whole .2¢ 
Fr. picnics, whole.. . 
Boston butts 

Spareribs 

Lard (carton) 

Sm. hams, whole, 


No. 1 
Sm. hams, whole, 
eS 


Sliced hems ees ‘55 
Bacon strip, whole, 
N 


Sliced bacon, 
Smoked butt« 
Snieked picnics 
Corned bellies or 

pickled pork ...... ae * eae 
Sausage meat ...... 31 
Salt pork nt 


The La Brea Public Market has en- 
gaged in the meat and poultry business 
- 427-29 S. La Brea ave., Los Angeles, 

al. 


The Lakeview Meat Market has been 
incorporated in Lakeview, Ore., with a 
capital of $36,000, by S. P. Dicks, A. F. 
and Grace Allen. 


The W. B. Meat Co. has opened its 
second unit in the Santa Fe Building, 
Dallas, Tex. 


The Hobart Meat Co., Inc., has been 
chartered, with a capital of $25,000 by 
George J. Hobart, Frank E. Dillenbeck, 
and George M. Swan, all of Los An- 
geles, Cal. 


AMONG NEW YORK RETAILERS 


Annual vaudeville and dance of East- 
ern District Branch was held on Wash- 
ington’s Birthday eve in Schwaben Hall, 
Brooklyn. Practically all branches in 
the metropolitan district were repre- 
sented, as were affiliated industries. 
Arrangements were in the hands of 
the following committees: Entertain- 
ment, Fred Riester, chairman, Edward 
Stein, William Kunz and Andrew 
Schaeffer; program, Joseph Behrman, 
chairman; reception, Al. Sieders, chair- 
man; floor, Theodore C. Meyer, chair- 
man. 


A mass meeting for selection of offi- 
cers of the retail code committee cov- 
ering Brooklyn and Richmond was held 
on February 26. Officers elected were: 
Chairman, Al Rosen; vice chairman, 
Joseph Rossman; secretary and treas- 
urer, Theodore C. Meyer. Four more 
members, one of whom will be a pur- 
veyor, will be selected later. 


Joseph Lehner, for many years treas- 
urer of Brooklyn Branch, and Mrs. 
Lehner are vacationing in Miami, Fla. 
Albert Rosen, orator of Brooklyn 
Branch, and Mrs. Rosen are also in 
Miami. 

Annual cabaret and ball of the Bronx 
Branch will be held at Ebling’s Casino 
on Sunday, March 10, at 8 p.m. Fur- 
ther information may be secured from 
business manager Fred Hirsch. 


Mrs. Elizabeth Grismer, wife of the 
late Charles Grismer, for many years 
active in the Brooklyn Branch, passed 
away on February 24. 


BETTER COLLECTIONS 


Meat retailers who are losing sleep 
over the problem of speeding up col- 
lections might well imitate the secre- 
tary of an eastern club. Bills are sent 
out so that they are received on the 
last day of the month instead of the 
first. When a single bill comes in on 
the morning of the last day the natural 
reaction is to pay it and get it out of 
the way, prior to the receipt of a num- 
ber of bills which are always expected 
on the first. One-third of his members 
now pay their bills before the fourth 
of the month. 
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FARMERS’ VIEWS ON CONTROL 


(Continued from page 23.) 


for each offense and for each day the 
violation continues. The victim may file 
a petition with the Secretary of Agri- 
culture setting forth that the provis- 
ions of the license are not in accordance 
with the marketing agreement. 


“This petition the Secretary would 
hear, but only as concerns the specific 
point involved. His consequent order 
would be final, ‘if in accordance with 
law,’ and appeal might be taken to a 
U. S. District Court to determine if 
such is the case. But the vital facts 
involved in the marketing agreement 
itself would be assumed to be such as 
the Secretary’s knowledge and judg- 
ment had disclosed to his own mind. 


Prying into Private Records 

“All parties to any marketing agree- 
ment and all licensees would be re- 
quired to furnish him from time to time 
with such information as he might de- 
mand and, to verify these reports, he 
would be given access to their books, 
records, accounts, etc.—a manifestation 
of the autocratic impulse which has 
previously been rare in free America. 

“After legalizing this despotic pro- 
cedure, the bill makes an empty and 
amusing gesture to disarm hostility. 
Self-righteously it condemns the gov- 
ernment official who should fail to keep 
confidential the information disclosed by 
his prying, to be fired, fined $1,000 or 
imprisoned for a year. At the same 
time it provides a number of methods 
whereby the confidential information 
may be scattered broadcast without in- 
curring these penalties. 


“The bill further provides. that, if 
two-thirds of the producers engaged in 
the production of a commodity covered 
by a marketing agreement desire the 
Secretary to establish quotas or allot- 
ments limiting the amount of that com- 
modity which could be bought by pro- 
cessors, the Secretary will accede to 
their wish. The same consideration 
would be given to the desire of those 
producers who, though numerically 
smaller than the former group, should 
have produced two-thirds of the com- 
modity. 


Favors to Supporters 

“Having thus limited the processors’ 
purchases, is it not probable that the 
Secretary would be constrained to desig- 
nate the favored group of producers 
privileged to supply the permitted 
quotas, and is it not likely that he 
would choose to favor in this respect 
those who had contracted with him to 
control production ? 


“Thus complete control of agriculture 
would be placed in the hands of gov- 
ernment, even though a third of all pro- 
ducers might protest, and the farmer 
would have lost the last vestige of his 
independence. Nor would it console 
him much to realize that the loss had 
been suffered through the abject indi- 
rections which distinguish this remark- 
able legislative measure. 
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“In a discussion of the bill addressed 
to the chairman of the Senate and 
House Committees on Agriculture by 
Chester C. Davis with Secretary Wal- 
lace’s endorsement it is plainly implied 
that the proposed amendments have the 
approval of ‘responsible leaders of agri- 
cultural organizations, producers and 
representatives of agricultural trades.’ 

“If so, it is high time that such lead- 
ership be openly and unmistakably re- 
nounced” by the great body of agricul- 
turists who do not believe in such theo- 
ries or the grant of such autocratic 
powers. 


LIVESTOCK GROUP PROTESTS 


Maintenance and in some cases in- 
creases in present tariffs on meat and 
by-products were advocated in resolu- 
tions by directors of the United States 
Live Stock association who met in Chi- 
cago last week. Directors recommended 


reduction and equalization of livestock 
freight rates, terming present structure 
a “crazy-quilt of discriminations.” 

Drought purchases of cattle and re. 
tirement of marginal lands by the goy-. 
ernment were commended, and endorse- 
ment was given amendments to the 
Packers and Stockyards act which 
would give the Secretary of Agricyl- 
ture more control over the packing in. 
dustry and local markets. The asgo- 
ciation questioned reliability of the re. 
cent report on direct marketing by the 
Bureau of Agricultural Economics and 
advocated uniform grading of meats in 
interstate and intrastate commerce, An 
appeal was made to the American pub- 
lic to take cognizance of fact that 
though costs of producing meat have 
risen, prices are still below average be- 
tween 1925 and 1930. 

Dan M. Hildebrand, Nebraska cattle. 
man, was re-elected president of the as- 
sociation. 








WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on Feb. 28, 1935: 


Fresh Beef: 
STEERS: 
(300-500 lbs.) 
Medium 
Common 
STEERS: 
(500-600 lbs 
Good 
Medium 
Common 
STEERS: 
(600-700 Ibs.) choice... 
Good. ... owe 
Medium 
STEERS: 
(700 lbs. up) choice 
Good 
cow: 
Good 
Medium 
Common 
Fresh Veal: 
VEAL: 
(2) choice 
Medium 
Common... 
Fresh Lamb and Mutton: 
LAMB: 
(38 lbs. 


down) choice....... 


Medium 
Common 
LAMB: 
(39-45 lbs.) choice 
Good 
Medium 
Common 


LAMB: 
(46-55 Ibs.) choice... 
d 


MUTTON: 
(Ewe) (70 lbs. 
Sn: 4:0'6. 0:06.60 9:00:04 0: 1.540000 
I a ehaia «00-0 ia 8 Hae siorwia'e $00 90s @amare 
Fresh Pork Cuts: 
LOINS: 
8-10 Ibs. 
10-12 Ibs. 
12-15 Ibs. 
16-22 Ibs. 
SHOULDERS: 
8-12 lbs. avg 
PICNICS: 
6- 8 lbs. avg 
BUTTS: Boston Style: 
4- 8 lbs. avg 
SPARE RIBS: 
Half sheets 
TRIMMINGS: 


r. Style: Skinned: 


CHICAGO, 


$17.00@18.00 
15.50@17.00 
13.00@15.50 
11.00@13.00 


17.50@18.50 
15.50@17.50 
13.00@15.50 
11.00@13.00 


.. 18.00@19.00 
-. 16.00@18.00 
13.50@16.00 


18.50@19.50 
17.00@18.00 


12.00@13.00 
11.00@12.00 
9.50@11.00 


.. 14.50@15.50 
- 13.50@14.50 
11.50@13.50 
10.00@11.50 


+e 17.00@18.00 17.50@18.50 
Good 16.00@17.00 
15.00@16.00 
14.00@ 15.00 


17.00@18.00 , 17.50@18.50 
16.00@17.00 
15.00@16.00 
14.00@15.00 


16.00@17.00 
15.00@16.00 


10.00@11.00 
9.00@10.00 
8.00@ 9.00 


SERS ra ey Fer erie reer 20.00@ 21.00 
ie: wis5 0:5.6-0:6.0-9 vin ie 009-055-0506 ne 
19.00@20.00 
17.00@18.00 


16.00@17.00 


19.00@ 20.00 


BOSTON. NEW YORK. 


18.50@19.50 
16.50@18.50 
14.00@16.50 
12.00@14.00 


19.00@20.00 
17.00@19.00 
14.50@17.00 
12.00@14.50 


19.00 
16.50 


19.00@20.00 
owe Te 17.00@19.00 
14.50@16.50 14.50@17.00 
19.00@20.00 
16.50@19.00 


19.00@20.00 
17.50@19.00 


13.00@14.00 
11.00@13.00 
10.00@11.00 


12.00@13.00 
11.00@12.00 
10.00@11.00 


15.00@16.00 
13.00@15.00 
12.00@13.00 
10.00@12.00 


15.00@16.00 
13.00@15.00 
11.00@13.00 
10.00@11.00 


18.00@19.00 
17.00@18.00 J y 
16.00@17.00 16.00@17.00 
15.00@16.00 15. 16.0 


16.50@17.50 
15.50@16.50 
15.00@15.50 


18.00@19.00 18.00@19.0 
16.50@17.50 
15.00@16.50 


14.00@15.00 15.00@16.00 


17.00@18.00 
16.00@17.00 


17.00@18.0 
16.00@17.00 


17.00@18.00 
16.00@17.00 


11.00@12.00 


20.00@21.00 20.00@21.00 
20.00@21.00 20.00@21.00 
19.00@20.00 
17.50@18.50 


19.00@21.00 
19. 21.00 
19.00@20.00 LY 19.50 


17.50@18.50 19.00 


16.50@17.50 16.00@17.00 


19.00@20.0 


14.50@15.50 


14.50@15.00 
17.50@19.00 


(1) Includes heifer 450 lbs. down at Chicago. 


(2) Includes ‘ 
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or Complete Market Equipment 


ona NEW YORK CITY 


meats in 


a * Salesrooms: Main Office and Factory: 406-414 East 102nd St. Bronx Branch: 
a al 425-435 E. 102nd St. Phone ATwater 9-0880 for All Branches 739 Brook Ave. 
at have 
rage be- 


sat “ cae NO-GERM DELIVERY BASKETS 
e as- < 
COMMERCIAL BODY Inter-lock 


Double 


a. COOLING UNIT Crimped 


lbs. Wt. . ; ; . 
Body Space 11 cu. ft. Circulates cold air to TOP of bag a 


=— ee! §3=—body by positive fan driven : 
from car battery. Uses wet ice Pw 
—low operating cost. Maintains Welded 
uniform 40°-50° temperature. Steel 
Ask for particulars! — 


THEURER J 
OR more than 30 years we have been making No-Germ 
WAGON WORKS, INC. Easily Cleaned Wire Baskets and other wire and metal goods 


. t INSULATED—REFRIGERATED for the meat and allied food industries. Look for our company 
9.00@20.00 tt f COMMERCIAL BODIES name-plate on baskets. It identifies outstanding quality and 
m4 SOG 18 m8 Warm Air New York City North Bergen, N. J. value. Write for complete Catalog. 
American Wire Form Co., Inc. 265-273 Grant Ave., Jersey City, N. J. 
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CHICAGO: 


TO SELL your Propucts | "g@é L v EG Mente 
° e e sf CINCINNATI: 
————jn Great Britain 7, Frank Tea, & Spice Co 
communicate with hn Rr ee 8, 3 DETROIT: 
STOKES & DALTON, LTD. Sean See 
ck ENGLAND SERVICE rcs. 


5.00@ 
: au to Meat Packers emssurcu:. 
| Unequalled quality and perfect uniformity Gon ‘Teager Ge. 


THE CUDAHY PACKING Co. of CALVEG Onion and Garlic Powders; ST. LOUIS: 


18.00@19.00 Ex of Peeled Pimiento Flakes; Vegetable - Tas. P Hi. Fecbes 
16. Sette Importers and Exporters a Loaf Mixture; and Green Bell oe ee 


15.00@16.0 Selected Sausage Casings — Flakes are the reasons why the KANSASCITY, MO.: 
we 


known distributors at the right handle Shepard & French Co, 


18. 00@19.0 » HF 
00@18. 221 North La Saile Street Chicago, U. S. A. CALVEG exclusively! SAN FRANCISCO: 
15.00@16.0 - THE BURBANK CORP., Burbank, Calif. California Casing Co. 


“| __@ STOCKINETTE aie 






































= SHURQTITCH 
and TUBING for PY; 


Beef — Lamb — Ham — Sheep 
Pigs—Cuts—Calves—Franks, Etc. 


DESIGNED BY BAG MAKERS 
WITH PACKINGHOUSE EXPERIENCE 


q "ASINGS 


16.00@17.00 import 


E.S.HALSTED ECO. Inc. SAUSAGE CASINGS 


19.00@20.00 ‘* 64 PEARL ST. NEW warner Exporters 
Joseph Wahiman, Dept. Mgr. New York London Hamburg 


(Formerly with Armour —E Compan 


Makers of Quality Bags Since 1876 i INDEPENDENT CASING COMPANY 


13335 West Forty-Seventh 


30 cae a 
ind Chicago. quarter Bag 
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CHICAGO MNARKE 


WHOLESALE FRESH MEATS 


Carcass Beef. 


Ww -. ended Cor. week, 
Prime native steers— Feb. 935. 1934. 
114%@12% 
ae 10% 
@ 9% 


@1s 10 @10% 
@ls 3*¢ 944 
17%@18% 8 8% 
Medium steers— 

GBR GED ccceccccccoces 15 @16 9% 
600- 800 16%@17% 8% 

164%@17% 8 
@10% 
@ 


Heifers, good, 400-600.... 
A 


3 @lj 
Cows, 400-600 4% i ly 
Hind quarters, choice.... @24 

Fore quarters, choice 


Beef Cuts. 
Steer loins, unquoted 
loins, @39 
loins, \ 
short rime. . 
short eo. 1. 
short loins, No. 2. 
loin ends a § 
Steer ~ ad ends, No. 
Cow 
Cow short loins 
Cow loin ends (hips) 
Steer ribs, m 
Steer ribs, 
Steer ribs, No. 2 
Cow ribs, No. 2 
Cow ribs, No. 3 
Steer rounds, 
Steer 
Steer 
Steer 
Steer 


_ 
San 
FR F PR 


v 


& 


Cow nivel ends. 
Fore shanks ... 


9 
9 
9 
7 
7 
7 
7 
4 
4 
7 
3 
5 
4 
28 
25 


Beef tenderloins, No. 1. 
Beef tenderloins, No. 2. 
Rump butts 

Fiank steaks 

Shoulder clods 

Hanging tenderloins 
Insides, green, 6@8 Ibs. 
Outsides, green, 5@6 lbs 
Knuckles, green, 5@6 lbs. 


Beef Products. 
Brains (per Ib.)......... 
ts 


* 
@12% 


Brains, each 
Sweetbreads 
Calf livers 


Medium saddles 
Choice fores 


Lamb fries, per Ib.... 
Lamb tongues, per Ib.... 
Lamb kidneys, per Ib.... 


Mutton. 


Heavy sheep 
Light sheep 
Heavy saddles 
Light saddles 
Teavy fores 
Light fores 
Mutton legs 
Mutton loins 
Mutton stew 
Sheep tongues, 
Sheep heads, each 


/e 
yy 


© 


ADDSDDHNHADD: 
womeronmtale 


— 


DNNHH9HSNHS 
tt 
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Fresh Pork. etc. 

Pork loins, 8@10 Ibs. av. @21 
*Picuic shoulders @l4 
Skinned shoulders @le 
Tenderloins @38 
@l4 

@lb 

@2u0 


Neck bones 
Slip bones 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. cartons 
Country style sausage, fresh in links. 
Country style sausage, fresh in bulk. 
Country style sausage, smoked 
Frankfurts in sheep casings 
Frankfurts in hog casings 

Bologna in beef bungs, choice 
Bologna in beef middles, choice 
Liver sausage in beef rounds 
Smoked liver sausage in hog bungs 
Liver sausage in hog bungs 

Head cheese 

New England luncheon specialty 
Minced luncheon specialty, choice. 
Tongue sausage 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thuringer cervelat 
Farmer 


Milano salami, choice, in hog bungs. . 
B. C. salami, new condition 
Frisses, choice, in hog middies 
Genoa style salami 

Pepperon. 

Mortadella, new condition 
Capicola 

Italian style hams 

Virginia hams 


SAUSAGE MATERIALS 


(F.0.B. CHICAGO, carlot basis.) 


Regular pork trimmings 

Special lean pork trimmings 
Extra lean pork trimmings 

Pork cheek meat 

Pork hearts 

Pork livers 

Native boneless bull meat (heavy) 
Shank meat 


gs 
Beef cheeks (trimmed) 
Dressed canners, 350 lbs. and u 
Dressed cutter cows, 400 Ibs. and up. 
Dr. bologna bulls, 600 Ibs. and up 
Beef tripe, cooked 
Pork tongues, canner trim, S. P 


SAUSAGE IN OIL 


sologna style sausage in beef rounds— 
Small tins, 2 to crate 
ge tins, 1 to crate 
Frankfurt style sausage in sheep casings— 
Small tins, 2 to crate 
Large tins, 1 to crate 
Smoked link sausage in nes casings— 
Small tins, 2 to crate. 


BARRELED PORK AND BEEF 


Mess pork, regular 33.00 
Family back pork, 24 to 34 piece: ° 30.50 
Family back a. 35 to 45 pieces...... 30,00 
Clear back pork, 40 to 50 pi 32.00 
Clear plate pork, 25 to 35 pieces. 26.00 
Bean pork 26.50 


VINEGAR PICKLED PRODUCTS 


Pork feet, 200-lb. bbl > 
Lamb tongue, short cut, 200-Ib. bbl 
Regular tripe, Ib. - eoecve inn éeue< eevee 19.00 
Honey comb tripe, 200-Ib. 22.00 
Pocket honeycomb tripe, 2000 bbl 


DRY SALT MEATS 


Clear bellies, 18@20 lbs 

Clear bellies, 14@16 lbs 

Rib bellies, 25@30 lbs 

Fat backs, 10@12 lbs 

Se EE, “ND IS 6 ok.c'e o.00 ce wceccedae 
Regular plates 

Jowl butts 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs............ 20% @21y 

Fancy skd. hams, 14@16 Ibs - 20% @2 

Standard reg. hams, 14@16 lbs. . -18 

Picnics, 4@8 lIbs., short shank. 

Picnics, 4@8 lbs., ag shank. 

Fancy bacon, 6@8 lbs 
ba '@8 ibs. 

beef ham Te smoked. 


Knuckles, 5@9 Ibs..........+...00. “a8 
Cooked hams, choice, skin on, fatted.. 
Cooked hams, choice, skinless, fat tted..: 
Cooked picnics, skin on, fatted 
Cooked picnics, skinned, 

Cooked loin roll, smoked 


Prime steam, cash, Bd. Trade 
Prime steam, loose, Bd. Trade 
Refined lard, tierces, f.o.b. Chicago. 
Kettle rend., tierces, f.o.b. Chgo... 
Leaf Bn rendered, tierces, f.o.b. 


Cc 
Neutral” ;* tierces, f.o.b. Chicago. . 
Compound, vegetable, tierces, c.a.f. 


— OIL AND STEARINE 


Extra oleo o 
Prime No. 2 nabs oil 


TALLOWS AND GREASES 


Edible tallow, under 1% acid, 43 titre.. 
Prime packers’ tallow 

ey 2 Se DGS. BBs wc asccccccssess 
Special tallow 

Choice white grease 

A-White grease 

B-White grease, maximum 5 

Yellow grease, 10@1 

Brown grease, 40% f. fa 


ANIMAL OILS 


Prime edible 
Prime inedible 


RRL KS 
®BS2AHEHOH 


FES 


OS >) 
EEES 
Faker 


No. 2 lard oil 
Acidless tallow 

20° neatsfoot oil 
Pure neatsfoot oil 
Special neatsfoot oil 
Extra neatsfoot 
No. 1 neatsfoot oil 


Oil weighs 7% lbs. per gallon. Barrels con’ 
about 50 gals. each. Prices are for oil in bene 


VEGETABLE OILS 


Crude cottonseed oil in tanks, f.o.b. ‘ 
Valley points, prompt 10% 
White, "sceaerined, in: bbls., 14 
Yellow, deodorized 134%@14 
Soap stock, 50% f.f.a, f.o.b yy 
Corn oil, in tanks, f.o.b. mills 10% 
Soya bean Oe, Se Winks cccnenane 9.35@9.50 
Cocoanut oil, seller’s tanks, f.0.b. coast. 5 5% 
Refined in bbls., f.o.b. Chicago 2 124% 


BgE2"s5" 


5 2326 
Fr 


OLEOMARGARINE 


White animal fat Peg in 1-lb. 
cartons, rolls or prints, f.o.b. _cnicags 14 

Nut, _— cartons, f.o.b. Chica 13 
ff 


A.P. CALLAHAN & ¢ 


The National Provisioner 





tid a i 


ARRAARRAIG 
RRR KKS 


®BS2FSHEHAH 


CFR PRPLE 


CURING MATERIALS 


Cwt. Sacks. 
Mitrite of soda (Chgo. warehouse 


crystals eee 
oa. 2 Zran. nitrate of soda... 


ton, in minimum car of 80,000 Ibs. 
ot Peay, f .0.b. Chicago: 





leans 
Second sugar, 90 bas: 
Standard gran., Aw ‘selina (2%).. 
Packers’ curing sugar, 100 Ib. 
f.o.b. Reserve, La., less 2 
packers’ curing sugar, 250 Ib. haya 
fo.b. Reserve, La., 2% 


SPICES 
(Basis Chicago, original bbis., bags or bales) 
Whole. Ground. 
BN PUNG sesccccciscvescans Oe © 


Fancy. ost 
ee ee 23 

23 27 

16 

16 


23 
11% 
79 


& 


RR 


NoSROBSNBRORRERSR 
ak 


3s 


pees Morocco Natural ee S. 
Mustard Seed, Cal. Yellow 


aie S Daimation Fancy 
Imation No. 1 Fancy.. 


SAUSAGE CASINGS 


(F.0.B. CHICAGO.) 
(Prices quoted to manufacturers of 


~ 





NEW YORK NARKET PRICES 


LIVE CATTLE 


Steers, good medium wt., fed. 
Cows, common and medium. 
Bulls, good 


Vealers, pee ae choice 
Vealers, m 


Lambs, good and choice... 
Lambs, medium 


DRESSED HOGS 


Hogs, good to choice 


DRESSED BEEF 


City Dressed. 
Choice, native, heavy...... 
Choice, native, light...... eocce --20 
Native, common to fair cocccccccocl’d 


Western maeees Beef. 
Native steers, 800 1 ° 
Native choice yearlings, ac@éeo Ibs... on 
Good to choice heifers............+++ 


Rolls, reg. ences *l18 
Tenderloins, 4 
Tenderloins, 5: BB. BUBcccccece weeere 50 
Shoulder clods ..... ibtbedecheoesasesee 2 








Beef Casings: 
rounds, 180 pack.......... 
rounds, 140 pack 


‘ ‘9 
KaAShSSrasee 


select, wide, 2@2% in. oe. 
select, extra wide, 2% in. 


in. wide, 
10-12 in wide, flat 
8-10 in. wide, flat.............0- é 
CE MR ce ivenaanien awe agente -40 
Hog casings: 
Se, OP DOD BOB. so os oc wccscvcecces 2. 


Narro fal, as ds... 330 
ww, special, per er 
SO nik cevcndcewecocsows ove cele 


Wide, per Pt kectsessneues eeedeeu 1.80 
Extra wide, per 100 yds............0+0- 2.25 

SEE ith tien daeigkieenmieibielil .80 
large — a 

me bungs 
Sa _ po —.. 
es, per se 

Stoma a 


COOPERAGE 
Pork barrels, black fron hoops.$1.35 
Pork barrels, black iron hoops. 1.25 
Dor! ——_ galv. iron hoops. .< 
eye 


Lambs, 174%@18 
‘ood 


Lambs, g 
Lambs, 

Sheep, good 
Sheep, ae ee 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs. . 

Pork tenderloins, fresh 

Pork tenderloins, ome 

Shoulders, Western, 10@12 lbs. avg... 

Butts, boneless, a ecccee 

Butts, regular, Wes 18 
estern, —— 10@12 Ibs. sg 17 

Picnic Rota Western, fresh, 6@& 1 


Pork trimmings, regular 50% jean 
Spareribs 


SMOKED MEATS 


Regular hams, 8@10 Ibs.’ avg 

Regular hams, 10@12 lbs. avg 

Regular hams, 12@14 lbs. avg... 

Skinned hams, 10@12 lbs. avg... 

Skinned hams, 12@14 Ibs. avg. 

Skinned hams, 16@18 lbs. avg. 

Skinned hams, 

— 4@6 = 

Picnics, 6 

ow pickled vellies.” 
Bacon, boneless, Western 

Bacon, boneless, city.... 

Rollettes, 8@10 Ibs. avg 

Beef tongue, light 

Beef tongue, heavy 


obanss 


2 
g 


FANCY MEATS 


Mutton EN Seon 
a beef .... 


Shop fat 
Breast fat . 
Edible suet 
Inedible suet 


1.90 2.05 
1.75 1.80 
1.60 .... 
1.50 .... 
1.10 1.10 
1.10 1.10 


BONES, HOOFS AND HORNS 


Reend 20pm bones, avg. 48 to 50 lbs., 
it shin ae 8 40 to 45 Ibs. 


Bikck or 
White hoofs ‘per 85 to 90 Ibs., per 
according to grade........... 75. 


75.00@ 85.00 





PRODUCE MARKETS 


Chicago. New York. 
BUTTER. 
Creamery (92 score es? 
Creamery (90-91 th . 314% @31% 
firs (88-89 


31 @31% 


DRESSED POULTRY. 

Fryers, 31-42, frozen.... 21% 
Roasters, 43-54, frozen. .22 

Roasters, 5 & up, frozen.254%4@27 

16%@19% 


BUTTER AT FIVE MARKETS 


Wholesale prices of 92 score butter at Chicago, 
New York, Boston, Philadelphia and “hen Fran- 
cisco, week ended February 23, 1935: 

93 92 91 90 89 
32 33% 32% 
33 o8ee 
Bz Et Toe 
34 34 


88 


Receipts of butter by cities (tubs) : 
This —Since Jan. 1.— 
week. . A 1935. 1934. 
Coinaye. 44,749 295,779 
Y.... 50,549 58,760 


Sie” 21,091 26,5 197,411 
Phila, .. 20,261 163,516 


Total 136,650 145,868 155,994 1,137,668 1,248,871 
Cold storage movement (lbs.): 
Same 

In Out On hand week day 

Feb. 23. Feb. 23. Feb. 25. b 
68,560 103,557 1,651,216 
485,265 71,358 1,245,591 
onue 9253 576,130 
9,780 9,480 241,368 
. 568,605 191,648 3,714,305 


ciceee ae 
N. 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. 


Position Wanted, special rate, $2.00 an inch 


for each insertion. Minimum Space | inch, not over 48 words, including signature or box number. 
No display. Remittance must be sent with order. 





—— 





Position Wanted 


Men Wanted 


— 


| Misc. for Sale & Wanted 








Curing and Smoking Expert 


German, age 31, desires permanent position with | 
large packer. Wide experience in shrinkage, cur- 
ing and such troubles. Can handle men to advan- 
tage and operate department profitably. Now and 
for past 314 years employed by 
W-822, The National Provisioner, 
New York City. 


one 
300 


company. 
Madison 
Ave., 





Experienced Salesman 


High-class, experienced packinghouse specialty | 
salesman desires connection. Vacuum cooked 
canned meat salesman acquainted with jobbing, 
large retail trade, and chain store buyers in the 
East. Can furnish good references as to ability 
and character. W-815, The National Provisioner, 
407 S. Dearborn St., Chicago, Ill. 





Division Superintendent 


Position wanted by division superin- 
tendent. 
perience inedible fats and oils, also many 
inedible by-products. Married. Good 
character. Good _sreferences. W-816, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Il. 


Pork Production and Sales 


Pork executive, experienced in buying, 
production, and sales available after 
March 1. Acquainted in all territories. 
Further information on application. 





W-817, THE NATIONAL PROVISIONER, | 


407 S. Dearborn St., Chicago, Ill. 





Aggressive Operator 


Young man with outstanding record in the sau- | 
sage business wishes change. Fifteen years’ 
perience in plant operation, office and as sales 
manager. Available April 1. At present am gen- 
eral manager of medium-sized plant. W-827, The 
National Provisioner, 407 S. Dearborn St., Chicago, | 
nl. 


ex- 





| 
By-Product Foreman 
experience in lard re- ! 
finery; tank-house; hide cellar; and stock 
food. Available at any time and will go 
anywhere. Can give best of references as 
ability and character, and will go on 
W-826, The National Provisioner, 
Dearborn St., Chicago, II. 


Seventeen years’ 


to 
trial. 
107 S. 





Meat Salesman 


with following in Connecticut and New 
York City, wishes to make a good con- 
nection as representative or broker. 
Will travel elsewhere if desired. Ex- 
cellent references. Box 1052, Hartford, 
Conn. 


So. 


Dependable man with wide ex- | 


| to cover the following 
| York State, 


| information giving present territory. 
| will be kept confidential. 


Distributors 


Salesmen and distributors for Rose meat 
tender, which is going over big. 
getting orders from all parts of U. S. Get 
in on them before your territory is taken. 
Reply to The Rose Meat Tender Co., 4803 
6th St., Louisville, Kentucky. 





Salesman 


Wanted, 
provision salesman capable of oversee- 
ing general operations for small East- 
ern packing plant. W-825, THE Na- 
TIONAL PROVISIONER, 300 Madison Ave- 
nue, New York, N. Y. 





Side Line for Three Salesmen 


If you are now selling casings, spices 
or other sausage supply products, here 
is an opportunity to make extra commis- 
sions. A nationally known manufacturer 
of food products has developed a better 
Sausage cereal. This product is now 
being used regularly by many of the lead- 
ing packers. We need three salesmen 
territory: New 
including New York City; 
and neighboring territory; De- 
and Michigan. Write for further 
All 


Chicago 
troit 


Box W-824, 


THE NATIONAL PROVISIONER, 


We are | 
| What have you to offer in Board of Trade fresh. 
| dumped lard tierces or used ham tierces? 
| for prices. 
| of No. 
| Barrel Company, 


experienced packinghouse | 


Cooperage 
Remanufactured barrels for lard, casings, tallow 
and hams. Let us quote you delivered prices, 


Write 
We also specialize in carlot shipments 
1 butter tubs for lard. 
Milwaukee, Wis. 


Northwestern 





Sesame Oil 


Sesame oil for sale in tank cars de- 
livered Laredo, Texas. Crude or re 
fined. For prices write or wire: In- 
dustrias Unidas de Nuevo Laredo, 
S. A., Nuevo Laredo, Tamps, Mexico, 





Swing Hammer Mill 


For sale, Gruendler XXXC swing hammer mill 
30 in. diameter, 30 in. width, SKF roller bear. 
ings, both grate bars and perforated metal screen. 
Used for grinding wet and dry rendered tankage. 
Can be used for grinding shop fat and bone, 
Kentucky Chemical Mfg. Co., 410 Bast 10th S8t., 
Covington, Ky. 





Packinghouse Machinery 


For sale, reconditioned machinery of 
every description from single machine to 
machinery for complete packing plant. 
Guaranteed in A-1 _ condition. Write 
Menges, Mange, Inc., 1515 N. Grand Blvd, 
St. Louis, Mo. 





Salesmen 


Wanted, salesmen who are 


| thoroughly competent in the sale 


of prepared sausage seasoning, 
meat cures, and other packing- 
house products, who have been 
traveling in the South and Middle 
West. Practical sausage experi- 
ence preferred, but not necessary. 
Desire thoroughly experienced 
men who have their own cars and 
are willing to work on commission 
basis with drawing account. Give 
complete information in first let- 
ter: age, nationality, experience, 
education, ete. All letters strictly 
confidential. 
W-823 
THE NATIONAL PROVISIONER 
407 S. Dearborn St., Chicago 











Equipment Wanted 





Plant for Sale 











Forming and Lining Machine 

Wanted, used manually operated | 
or Peters Junior lard carton form- | 
ing and lining machine. W-813, 
THE NATIONAL PROVISIONER, 407 | 
S. Dearborn St., Chicago, Il. | 


Page 50 


Packing Plant 


For sale, packing plant in northern Indiana. 
Capacity 2,000 hogs; 300 cattle per week. Has 


| been operating as State and FSRC project, killing 


and boning as many as 750 cattle per week; also 
killing and distributing Government surplus pigs. 
For price and terms, FS-818, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago, Il. 





Machinery Bargains 


The following machinery for sale at 
bargain: 

1 Anco No. 600 Laabs Cooker 

1 Anderson Crackling Expeller 

1 Anco 3x6 Lard Roll 

3 Mechanical Mfg. Co. Meat Mixers 

1M. & M. Hi0g, 

1 Lard Filter Press 

1 Steam Tube Dryer, 6’ x 30’ 

5 Cooking Kettles 
What idle machinery have you for sale? 


CONSOLIDATED 
PRODUCTS COMPANY, INC. 


14-19 Park Row, New York City 








Sell Your Surplus Used Equip- 
ment through THE NATIONAL 
PROVISIONER Classified Ads. 











GEO. H. JACKLE 


Broker 


Tankage, Blood, Bones 
Cracklings, Bonemeal 
Hoof and Horn Meal 


Chrysler Bldg., 
405 Lexington Ave. 
New York City 
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-UNITED DRESSED BEEF COMPANY | 
J. J. HARRINGTON & COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows Cracklings Packer Hides Cattle Switches 





Selected Beef and Sheep Casings 









































p wyhengt ey River NEW YORK CITY Murray Hird 2900 
Superior Packing Co. | | ¢ | | Sy 

Price Quality _— Service THE BLUE BOOK 4 

-— FOR : 

Chi St. Paul | 

- " CASINGS 

‘@ | | 

BONELESS BEEF and VEAL x IMPORTING CO.INC. ae re 
Carlots Barrel Lots (274 Water St., New York cup. 




















Phone Gramercy 3665 


Schweisheimer & Fellerman “The Skins You Love to Stuff” 


Importers and Exporters of 


SAUSAGE CASINGS 


wotianabaas 3" Cee vari'w y. || | Early & Moor, Inc. 
HARRY LEVI & CO. SAUSAGE CASINGS 


Importers and Exporters of 
Sausage Casings 
723 West Lake Street Chicago 

















Exporters 139 Blackstone St. 
Importers Boston, Mass. 












































(fe Pe thls i Ae 
IMPORTING 

IMPORTERS and EXPORTERS 

> 





Sheep — Beef = Hog 
CASINGS 


HIGH QUALITY 
PROMPT SERVICE 
FAIR PRICES 


M. J. SALZMAN Co., INC. 


619 W. 24th Place, Chicago 


Cable Masalz, Liebers, Bentley Code 
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TO ADVERTISERS 








Adler Company ad 
Third Cover 
* 


Allbright-Nell Co., The 
Aluminum Cooking Utensil Co 
American Can Co 

American Soya Products Corp. First Cover 
American Wire Form Co 

Anderson, V. D. Co 

Arbogast & Bastian Company 

Armstrong Cork Products Co 


Bemis Bro. Bag Co 

Best & Donovan 

i 2. Tn os cna aa 6 eee Oenee-e 
Brecht Corporation, The 

Bristol Company 

Brown Corp. 

Burbank Corporation, 

Burnette, C. A. Co 

Burning Brand Co 


Cahn, Fred C 


Calvert Machine Co 

Celotex Co. 

Chevrolet Motor Co 

Chili Products Corporation, Ltd 
Cincinnati Butchers’ Supply Corp.... 
Circle E Provision Co 
Columbus Packing Co., 
Continental Can Co 

Cork Insulation Co., Inc 

Crane Co. 

Crescent Mfg. Co 

Cudahy Packing Co., 


Daniels Mfg. Co 

Darling & Company 

Dexter Folder Company 
Diamond Crystal Salt Co 
Dold, Jacob, Packing Co 
Dry-Zero Corporation 

Du Pont Cellophane Co 
Durr, C. A. Packing Co., Inc 


uo 


o 


*— *» #800 # & @ 


Early & Moor, Inc 
Exact Weight Scale Co 


Fairbanks, Morse & Co 

Felin, John J., & Co., Inc 
Forbes, Jas. H. Tea & Coffee Co 
Ford Motor Co 

French Oil Mill Machinery Co 
Frick Company 


General Electric Company 
General Motors Truck Co 
Globe Co., 

Great Lakes Stamp & Mfg. Co 
Griffith Laboratories 


Halsted, E. S. & Co., Ince 

Ham Boiler Corporation 

Hammond, G. H., Company 

Heekin Can Co., The 

Henschien, H. P 

Hormel, Geo. 4 

Hottmann Machine Co., The 

Hubbard, J. W. Co 

Hunter Packing Company 

Hygrade Food Products Corporation. 


Independent Casing Co 
Industrial Chemical Sales Co., 
International Harvester Co 
International Salt Company 


Jackle, Geo. H 

Jamison Cold Storage Door Co 
Johns-Manville Corporation 
Jourdan Process Cooker Co 


Kahn's Sons Co., 

Kalamazoo Vegetable Parchment Co. 
Kennett-Murray & Co 

Kingan & Co 

Kold-Hold Mfg. Co 

Krey Packing Co 


Legg, A. C., Packing Co 
Levi, Harry & Co 





Link-Belt Co. 
Live Stock National Bank 
Lohman, Wm. J., Inc 


McMurray, L. H 

Mack Trucks, 

Manaster, Harry & Bro 
Massachusetts Importing Co 
Mayer, H. J. & Sons Co 
Meyer, H. H., Packing Co 
Midland Paint & Varnish Co 
Mitts & Merrill 

Mongolia Importing Co., 
Morrell & Co., John 

Moto Meter Gauge & Equip. Corp.... 


Oppenheimer Casing Co 


Patent Casing Co 

Paterson Parchment Paper Co 
Pel-O-Cel Products Corp 
Peters Machinery Co 

Powers Regulator Co 

Pressed Steel Tank Co 


Rath Packing Co., 
Republic Steel Corp 
Rhinelander Paper Co 
Rogers, F. C., Inc 


Salzman, M. J. Co., Ine 

Sarco Co., Inc 

Sayer & Co., 

Schluderberg, Wm.-T. J. Kurdle Co... 
Schweisheimer & Fellerman 
Schwenger-Klein, Inc. 

tpg eS SO See 
Self-Locking Carton Co 
Shellabarger Grain Products Co 
Sheppard, Ben 

Silvery, Nicholas 

Smith, Brubaker & Egan 

Smith Paper Co., H. P 

Smith’s Sons Co., John B...Second Cover 
Sparks, H. L. & Co 3 
Specialty Manufacturers Sales Co.... 
Stahl-Meyer, Inc. 

Staley Sales Corporation 

Standard Oil Co., (Indiana) 

Standard Pressed Steel Co 

Stange, Wm. J. Co 

Stedman’s Foundry & Machine Works 
Stevenson Cold Storage Door Co 
Stokes & Dalton, Ltd 

Superior Packing Co 

Sutherland Paper Co 

Swift & Company 

Sylvania Industrial Corp 


Taylor Instrument Companies 
Theurer-Norton Provision Co 
Theurer Wagon Works, Inc 
Transparent Package Co 
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United Cork Companies....... cece. 
United Dressed Beef Company 
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Valatie Mills Corp 
Vilter Mfg. Co 
Visking Corp. 

Vogt, F. G. & Sons, Inc 
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Watkins-Potts-Walker 

Wepsco Steel Products Co 

West Carrollton Parchment Co 
Weston Trucking & For. Co 

Wicke, A. C., Mfg. Co 

Williams Patent Crusher & Pulv. Co. 
Wilmington Provision Company...... 
Wilson & Bennett Mfg. Co 
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Worcester Salt Co 
Worthington Pump & Mchy. Corp.... 
Wynantskill Mfg. Co 


Yale & Towne Mfg. Co 
York Ice Machinery Corporation 





*Regula> Advertisers Appearing at various intervals. 
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While every precaution is taken to insure accuracy, we cannot guarantee against the possibility 
i change or omission in the preparation of this indez. 
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RATH PACKING Co. 
¥ 7 
St. Louis 


Pork and Beef Packers Shippers of Straight and Mixed Cars — 
BLACKHAWK HAMS and BACON Pork — Beef — Sausage — Provisions 


Straight and Mixed Cars of ae 
Packing House Products New York Office—259 W. 14th St. 
REPRESENTATIVES 
Waterloo, Iowa DOE Ease, ro SO ani SC 




















East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 









Ble), i48 
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Main Office and Packing Plant 


Austin, Minnesota 


NEW YORK OFFICE 
410 W. 14th Street 








REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 


























The Columbus Packing Company THE FE. KAHN’S SONS Co 
‘ LB CINCINNATI, O. 


“AMERICAN BEAUTY” 


PURE MEAT 
Rapnonicts Y HAMS and BACON 




















Straight and Mixed Cars of Beef, 
Pork and Beef Packers Veal, Lamb and Provisions 
Columbus, Ohio Represented by 
NEW YORK PHILADELPHIA WASHINGTON BOSTON 
Schenk Bros., Managers H. L. Woodruff W. OC. Ford B. L. Wright P. @. Gray Co, 
New York Representative: M. C. Brand, 410 W. 14th St. 259 W. 14th St. 88 N. Delaware Av. 631 Penn.Av.,N.W. 148 State St. 














NIAGARA BRAND 


HAMS & BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF —- PORK — SAUSAGE - PROVISIONS 
BUFFALO — OMAHA ~— WICHITA 
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Famous Brands = 
we built on quali by ams og 
= S=S aye=)~ (OK 
HONEY BRAND 
Hams — Bacon 
Spiced Ham Luncheon Meat 


Pork Beef Veal Lamb Sausage Specialties 


Hygrade Food Products Corporation 














3830 S. Morgan St., Chicago, IL 
Philadelphia Scrapple a Specialty ao 
* 
John J. Felin & Co., Inc. | = 
| 4142-60 Germantown Ave., Philadelphia, Pa. Bo x. 
elicatessen 





New York Branch: 407-409 West 13th Street 


























foods of Unmatched Quality Partridge 


PORK PRODUCTS—SINCE 1876 
I Sesnay 


The H. H. MEYER PACKING CO. 
HAMS — BACON 


Cincinnati, Ohio 
LARD — SAUSAGE 


Liberty 
SOUTHERN ROSE SHORTENING Bell Brand 


The Wm. Schluderberg-T. J. Kurdle Co. Hams—Bacon—Sausages—Lard—Scrapple 
Meat Packers Baltimore, Md. F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 
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C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 



















— — 






SS 


LARD 
BACON DAISIES 
FRANKFURTS SAUSAGES 


QUALITY PorkProducts ThatSATISFY 


Wilmington Provision Company 


TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 
Lambs and Calves 
U. 8. GOVERNMENT INSPECTION 
WILMINGTON DELAWARE 
— 
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Arbogast & Bastian Company 


MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 
CATTLE, HOGS, SHEEP AND CALVES 
U. 8. GOVERNMENT INSPECTION ALLENTOWN, PA. 
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Are You Cashing in on 
Present Hog Skin Demand? 
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If Not—Investigate 


No. 576 


> SKINNERS AND FLESHERS 


| 
a xc( 
eis The skin that you save and put in a marketable shape by proper removal and fleshing 


has a cash value far in excess of what you could realize on its small yield of 
tankage, glue, etc. 


The ANCO Fresh Meat Skinner and Back Fat Skinner, shown at the top of this page, 
). are of modern design, and efficiently remove skin from various fresh pork cuts. 


The ANCO Fleshing Machine will remove fat from your back fat skins and belly skins 
that is detrimental from the tanner's viewpoint—but it is worth real money in your 
lard tank. This machine makes it possible to turn out cleanly-fleshed skins, worth top 
prices, with least operating expense. 















Increase Yields 
for 
Glues 
Gelatin 
Tanning 








No. 538 Ask for quotation on the type of machine best 
, suited to your particular requirements. 


THE ALLBRIGHT-NELL CO. 


4 Eastern Office: 5323 S. Western Boulevard, Western Office: 


117 Liberty Street ° 111 Sutter Street 
—— — New York, N. Y. Chicago, HL San Francisco, Calif. 














PRIDE WASHING POWDER | 
BUILDS 


Particularly effective against packinghouse greases and stains is Pride | 
Washing Powder. It is high in cleaning energy . . . Works equally well @& 
on metal, wood, stone, tile, brick or porcelain surfaces. Pride Wash- q 
ing Powder suds. . . hard-working, long-lasting, soapy . . . reduce the é 
non-productive clean-up hours to a minimum. Pride is checked in our © 
chemical laboratory. Tested in our own plant . . . Packed in 200-lb. bar- i 
rels; 125-kegs; 25-lb. pails. No matter where your plant is located, there — ) 


is a Swift agent near you. 


SWIFT & COMPANY 


Industrial Soap Department 








